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Abstract

The Objectives of this research article were to 1) study online media
exposure, marketing mix and purchase intention for detached house of
Generation Y 2) compare online media exposure and purchase intention for
detached house of Generation Y classified by population characteristics 3) study
the relationship of online media exposure, marketing mix and purchase intention
for detached house of Generation Y. This study used a quantitative research
design. The sample consisted of Generation Y, aged 25-40 years. A questionnaire
was used to collect 400 data sets. Data were analyzed by descriptive statistics
such as frequency, percentage, mean and standard deviation. The research
hypothesis was tested by t-test analysis, one-way analysis of variance, correlation
analysis and multiple regression analysis at 0.05 level of statistical significance
the results showed that 1) online media exposure, marketing mix and purchase
intention for detached house of Generation Y at a high level 2) different social
media exposure, namely current residence; monthly income family income Level
had different of education and occupation and different monthly income,
occupation had different intentions to buy single-family homes of Generation Y
groups n 3) Marketing mix has a positive correlation with the intention to buy real
estate detached house of Generation Y group but Social media exposure did not
correlate with their Intention to buy detached house property of Generation Y

that does not meet the objectives.
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