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Abstract

The main significant purpose of this study was to investigate creative
artwork creation, leading to community income enhancement. The mixed
methods design was applied in this study. The research instruments consisted of
in - depth interview and focus group discussion. The data were collected from
30 participants, documents, as well as field trial and analytical description.
The results were found that the creation of artworks aims to enhance community
income and economic prosperity of Northern provinces, situated in the area of
the former Lanna Kingdom. The finding also highlights that its processes not only
strengthen communities self - reliant, but also encourage people form a group
to work together, leading to economic enhancement and the creation of
community standards. Additionally, the result casts a new light on the quality of
community products, which is continually improved and certified, leads to
marketing certifications and the increase in the value of products. Furthermore,
in order to create creative new local products, designing, developing and creating
products’ distribution network in productive and effective ways are currently
required. This suggests that the processes of making products should conform to
community’s fundamentals and potential, including its resources, local wisdom
and culture. As government and private organizations play a vital role in local
community’s economic and social enhancement, communities are progressively
developed faster, better, and smarter. Most importantly, due to the integration
of local wisdom and creative modern artworks, as well as the processes of
presenting the stories behind local products and brands (or “story product”), the

majority of products are designed and created to meet customers’ needs. From
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these mentioned results, it is clear that local economics and people’s quality of
life based on self - reliance are continually and sustainably enhanced.

Keywords: Creation, Raising Income, Community Economics
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