nMsaaLasuN1svinuneilnesaenlemalulagdonina’
SECONDARY CITY TOURIUM PROMOTION WITH DIGITAL MEDIA
TECHNOLOGY

F0INT LAYTANYZ
Sathaporn Keitpiriya
AT Yumiiy
Sarawut Busaman

NNA INYSIU
Kamom Phetcaot
deydey lyeaed

Aunchan Chaiwong
UNINYIATAIANAY

The University of Central Thailand, Thailand
E-mail: sathapornkeit@gmail.com

UNANED

Usginalneiduganuislunsvead gadududu q dwsudnviouden
¥MANE munsvisaiisdlngldsuundmiaiiairsneldndnainvieaiion uls
sonifuilomdn 22 Smia uaziilosses 55 Smin Juilesseaduidesiisiiondnual
Usgiu Wudaispadnvoafisnimmiveuassdnaliidumaduvionden
desseafindusgderios nmsiivlnvesnisveadsadaunis gnduied oudae
arwimmthdumesidnlunnds (oT) ABelitnvieaiien ausadumdoya sowh
\i3oadu aewiosin uazdsruldavananniu dwiufussnouns desadasedde
Aaludnuasiviliguszneunisluilossesnsausiulunguiussneumsildnua
ey vinslufiuiiieadu viedenudovgansluionfersuduguy
soulay dosasranisdgaladilfidussdusznevlunisdndulalunisviend o
MsUssEERETINAR ANuNANhaulsveuvaiBaiied fifeadiunisdeasiu
Bevesmsadausaduanala ssdunisnszdulidnviaiiosdadulaiumsvisaiion
Hoatwundumesidnlunnds (o) aududrunisvesinvieader tioiludenans
sewinanudesnandnuesinviesiieafunuasiaiufuaanuiivieadien darils
Unviesdi e osfund i azviendi v 1inmnudszivla mnuazaInaule

" Received 3 September 2020; Revised 13 November 2020; Accepted 30 November 2020



L
i

Amimiumqmmmmsﬂﬁ Journal of MCU Nakhondhat | 437
' )

anmuwandoudia nmsuvsdudoya wsiuuszaunisalaing q sewinedu nmadadian
vieaflenfiuanuddnd q fuusseinia favieifiaisny Tuadsiou aaonawhliie
msmumMviesfiniiuslemisensdnduladianuidndsuindensldinaluladde
fdvia nelviAnngAnssunislimaluladdenitaiionisdanismsvieaiisanntu

o o w I

ANEATY: enamINITUNISYRYT, Wedses, HoRAdvia

Abstract

Thailand is a top tourist destination for foreign tourists. According to
tourism, Thailand has identified the provinces that generate the main income
from tourism. Divided into 22 main cities and 55 sub - cities, the secondary city
is a unique city. It is an increasing attraction of both Thai and foreign tourists to
visit the secondary city. Part of the growth of tourism Driven by the advancement
of Internet of Things (loT) That facilitates tourists Can search for information Book
flight tickets, book rooms and pay more conveniently. For entrepreneurs Must
create digital media in such a way that the entrepreneurs in the secondary cities
come together in the same group of entrepreneurs. Service in the same area Or
have specific expertise in the same subject as an online community It needs to
create an appeal that is a deciding factor in travel. Description of properties The
beauty of the attraction Also need to increase communication in terms of
inspiration Will encourage tourists to decide to travel Internet of Things (IoT) must
be developed as part of the tourists. To be the medium between the main needs
of tourists and the harmony with the attractions As a result, tourists have the
confidence to travel. Be impressed Comfort Good environment Sharing of
information Sharing various experiences with each other, pictures of travel times
with good feelings and beautiful scenery in the past, as well as creating tourism
development, beneficial to decision making, have positive feelings on the use of
digital media technology. Causing more behavior to use digital media technology
for tourism management

Keywords: Tourism industry, Less visited area, Digital network
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