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Abstract

The research is quantitative research. The purpose of this research was
to study the factors affecting the consumer purchasing decision from modern
retail stores in Bangkok metropolitan area. The sample consisted of 400 people
in Bangkok metropolitan area. The sample of this research is calculated by
using the Taro Yamane (1973) formula with 95% confidence level. The
questionnaire was used to collect data and the statistics used for data analysis
include Pearson Product Moment Correlation and independent analysis of
causal variables with Variance Inflation Factor (VIF). The hypothesis has been
tested using Multiple Regression Analysis.

It was found that: the top buying destinations for consumer is 7-
Eleven. According to the hypothesis, it shows that social, cultural, economic,
and government policies have an effect on the consumer purchasing decisions
from modern retail stores in Bangkok metropolitan area at 0.01 level of
statistical significance. And is also the factor that has the most effect on the
purchasing decision (B = 0.438). Products are another factor that influences
consumer purchasing decisions from modern retail stores at 0.01 level of
statistical significance as well. Meanwhile store location and customer service
are factors that influence consumer purchasing decisions from modern retail
stores at 0.05 level of statistical significance.

Keywords: Factor, Purchasing decision, Consumer, Modern retail stores
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(Pearson Product Moment Correlation)
A1519% 1 wanAtanduRusuuUIie3&y (Pearson Product Moment

Correlation)

fianUsdasy X1 X2 X3 X4 X5 X6 X7
X1 1.000
X2 556**  1.000
X3 550%  629**  1.000
X4 595 B27* 612%% 1,000
X5 579%  719% 747 746**  1.000
X6 563 B97**  5E5**  781%  720*  1.000
X7 371 376% 358 554¥¢  415%%  43g% 1000

sifuddnyiiseiu 0.01

X1 = fuhiafidedun

X2 = UFUAT

X3 = fUSIAN

X4 = frunsdteansieya

X5 = AIUAITODNLUULATANLAIS 1Y

X6 = MUUINITYNAN

X7 = pudeny Jausssy wasulouieueiniasy

31NA151991 2 nuIIAduUsE AV anduRusuuuio$du (Pearson Product
Moment Correlation) Tua1wsiusiA19g51319 0.358** i1 0.781** Tun19aii
L& rvnAduUsE AN anduwus LU eS&u (Pearson Product Moment Correlation)
fielaisngn 0.3 vsoligaiu 0.8 srdoildazifiadennandedudounisinses
n1sannes niedsendn liAndymeaifuusdassduiusiuduusdass (Mult
Collinearity)
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4.2 n1snageumuludaszvosdiulsannn A1adfa Tolerance was
Variance Inflation Factor: VIF

a5197l 3 MInedeUsuUTasEieRatA Tolerance way Variance Inflation
Factor (VIF)

Collinearity Statistics

fianUs9ase
Tolerance VIF
1. fruviiaiinaduin 0.547 1.829
2. PuAU 0.415 2.412
3. AUTIA 0.407 2.457
5. fhumsdeansdeya 0.259 3.855
6. AUNITODNLUULAZANLAITIU 0.241 4.153
7. fUUINITHNA 0.330 3.032
8. Audsn TwusTIN WazuleueveInIAsy 0.679 1.474
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Fushiidesunnnin 0.1 ludauwes f1 VIF (Variance Inflation Factor) vessfauusdaszaia
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N1SNAFBUANUAFIU (Hypothesis Testing) 1ngN153tAT1ENN1TAAN DTS
wviaad (Multiple Regression Analysis) wansseazdealilunisnsd 4
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