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Abstract

This research has the objectives to study about develope creative community-based tourism channels
based on local food to target tourists to study about develop creative community-based tourism products
based on local food wisdom and to study about develop community potential as a model for creative
community-based tourism management based on local food wisdom, Khok Kloi Sub-district, Takua Thung
District, Phang Nga Province, is a mixed research. The sample group was 30 community leaders, entrepreneurs
and people in the community for in-depth interviews and collect data from tourists Using a questionnaire for
quantitative research, 397 people. Marketing channels consist of 3 strategies: 1) create a career, raise the level
of tourism marketing channels. By creative communities based on local food, 2) people development, and 3)
product development and marketing channels. Community-based tourism products are natural calcium and
pineapple juice potential to be a model community in tourism the overall image was at an excellent level
Expectations and reality of tourists found that Overall satisfaction of the respondents increased

Keywords: Potential Development, Model Community, Management
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Abstract

The purposes of the research were to 1) investigate the importance of competency, innovation,
marketing orientation, and competitive advantage; 2) investigate the influence of competency, innovation, and
marketing orientation on competitive advantage; and 3) develop a structural equation model of competitive
advantage for the Sports Science Center National Sports University. The sample consisted of 420 people who
used the Sports Science Center Thailand National Sports University's services. Data was collected using
questionnaires, and data was analyzed using statistical analysis and the structural equation model. The results
showed that marketing orientation was discovered to have the greatest direct impact on competitive advantage,
followed by competency, which has a direct impact on marketing orientation. Competencies have a direct
impact on innovation. Innovation has a direct impact on marketing objectives. Innovation has a direct impact
on competitive advantage; competency and innovation have little direct impact on competitive advantage, but
they do have an indirect impact via marketing orientation. The results of this study show that the measurement
model was in congruence with empirical data. This model exhibits the goodness of fit.
Keywords: Causal Relationship, Structural Equation Model, Competency, Innovation, Marketing Orientation,

Competitive advantage
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Abstract

This study investigates the impact of the COVID-19 outbreak on Chinese consumers’ purchasing
decisions of Thai products on major Chinese e-commerce platforms, including Tmall.com, JD.com, Taobao.com,
and 1688.com. Data were collected through an online questionnaire (https://wj.qq.com/index.html) from 398
Chinese consumers who had experience purchasing Thai products on these platforms. The analysis employed
the PROCESS Macro to test the moderated relationship between perceived value and purchase decision under
varying levels of COVID-19 impact. The results indicate that the perceived value of Thai products significantly
influences purchase decisions among Chinese consumers (B = 0.556), suggesting a strong positive relationship.
Specifically, when the perceived impact of the COVID-19 outbreak is low, the influence of perceived value on
purchase decisions remains high and statistically significant (B = 0.6419), indicating that consumers continue to
value the worth of products. However, under conditions of high COVID-19 impact, the effect of perceived value
decreases and becomes statistically insignificant (B = -0.0845). These findings highlight that in times of crisis,
Chinese consumers tend to prioritize necessity and safety over product value, which negatively affects the sales
performance of Thai products in the Chinese market. Therefore, Thai entrepreneurs should adapt their
marketing strategies to emphasize safety, value, and appropriate communication aligned with the situation to

effectively meet the changing demands of consumers in the Chinese e-commerce landscape.

Keywords: COVID-19 pandemic, perceived value, purchasing decision behavior, Thai products, Chinese online
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Abstract

This research aimed to investigate the factors influencing the performance of community enterprises
producing handwoven cotton under the Community Product Standard (CPS), based on the local identity of Loei
Province. It also sought to propose strategic guidelines for product upgrading. A mixed-method approach was
employed, using quantitative data from 275 questionnaires and qualitative insights from 30 in-depth interviews.
Stepwise multiple regression was used for analysis. The findings revealed that entrepreneurial characteristics,
perception, and development potential significantly influenced enterprise performance. Among these,
entrepreneurial characteristics had the strongest impact, followed by perception and potential. Together, these
factors accounted for 74% of the variance in performance outcomes. The study recommends strategies
including skills development, marketing support, public relations, and the utilization of local identity to enhance

product value and sustainability, with government support playing a key role.

Keywords: community enterprise, handwoven cotton, Community Product Standard (CPS), local identity,

product upgrading
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Fu3 (X,)
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Model SS df MS F p-value
3 n13naeY (Regression) 91.442 3 30.481 257.291 0.000
mwmmmﬂ?{au (Residual) 32.105 271 0.118
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Regression Analysis) 8udiuindmuusnensal Fausenaume JadedundnuuzvesiUssneumsiaviaguyuy Jady
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R=0.860, R’=0.740, Adjusted R?=0737, SE.., = 0.344, F Change=7.319, p-value=0.007
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Abstract

This study aims to analyze the relationship between compliance with Environmental, Social and
Governance (ESG) practices and financial risk management among listed companies in the Stock Exchange of
Thailand (SET100 group). Financial risk management is measured using the debt-to-equity ratio (D/E Ratio) as a
proxy for financial risk. The sample consists of 92 companies during the period 2021-2023, with data collected
from company information summaries published on the official website of the Stock Exchange of Thailand. The
statistical method employed for data analysis is multiple regression analysis. The results reveal that compliance
with ESG practices in all three dimensions environmental, social, and governance has a statistically significant
relationship with the D/E Ratio. In particular, the environmental and social dimensions show significance at the
0.01 and 0.05 levels, respectively. Additionally, control variables, namely company size and firm age, are found
to have a positive relationship with the D/E Ratio, indicating that larger and older companies tend to rely more
on debt financing. The multiple regression model explains 73.5% of the variation in the D/E Ratio, demonstrating
a high level of predictive accuracy and effectiveness in financial risk management. Furthermore, a high F-statistic
confirms that the regression model is statistically appropriate for prediction. Therefore, financial risk
management based on ESG practices is a key strategic tool that can be applied in long-term and sustainable

financial planning for businesses.

Keywords: Environmental, Social, and Governance (ESG) Practices, Financial Risk Management, Debt-to-Equity

Ratio
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NHUIAFINNTTU 1MUY
1. UsnNs 24
2. NSNEINT 18
3. §5NANTLIU 15
4. FIMTUNINIUAE DA 14
5. INYATLALRNAIMNTTUDIMT 9
6. walulad 8
7. AUAERAMNTIY 4
37U 92

1NANT199 2 WU AIUIUNAUAIDENNWUA 92 UTEN WUININEAAINNTTUNENLUAAIANENNTHE LA
Uszinelne (SET) laua U3n1s ninens §3nansiu edmisuninduaznoasne invnsuasgnainnssue1ms walulad

a v P

uazdudgaamnssy Taonguuinmstdiuiuggad 24 v3En wagnguaudgnavinssuiisiuaumand 4 u3En ns
wlanguiegnuenavnssuyglinsinwilaunsounguLaasiouANUMAINIA1809g Al AaNArE N NN
wisdseimelng

wamﬁmswzﬁﬁiwﬂaLﬁaaﬁuﬁaaaﬁﬁ%qmimm (Description Statistics) n15As1zvfiflevn wagUinames
nMsfdunusumdn £SG fumsuimsarandsamensiu vesuisnaamsdoulunaamdnvindwisssmalne ngu
SET100 aunsnuansseaziBenladel

A9 3 LansAanAngIIUN (Descriptive Statistics)

AuUs Adingn AgeEn Aade Andoauusnasgu
(Minimum) (Maximum) (Mean)
fuAaIndeu 2.000 5.00 3.511 1.247
PUAUR AL 1.000 4.00 3.099 0.958
ANUUTTENAUNG 1.000 5.00 3.672 1.220
YUINYDININTT 2.58 6.55 3.91 0.69
mqmaﬂﬁﬁ]mi 31.56 12.84 22.20 4.664

Snsduniausiony 16.05 0.01 1.20 1.65
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91157 3 wansAnaRAnssauIABIRUNMTUfTRMILLIIMIG ESG vesuitnaameideulunaamdnning
wisdsginalnglunga SET100 wud1 MseiduunuuuInig £SG 999u3Ew SET100 uansils Araziuuiadsnas
\Deavunasgiuiuandnaiy neduduindondaiede 3,511 azuuy uasdoauunmnsgiu 1.247 Azuuy vasdid
dsmuuazussimAviatiaiiede 3.099 Azl waz 3.672 AxuuL ANAIRU YUIRvesAINTARAY 3.91 ATUUL uaz
ogesianisieniaie 22.20 T daushsdumilaudeyu (O/F Ratio) fiduade 1.20 uansdansliviauiunndreiulu
usiazuIEen

M990 4 wanTiasIAUsEAnsanduiussenineiiulsdase vesuSnlungy SET100

fiauwls DE EP SP GP FS FA
DE 1
EP 0.50** 1
SP 0.45* 0.40%* 1
GP 0.50* 0.55* 0.45** 1
FS 0.30 0.50* 0.35* 0.45* 1
FA 0.35 0.30 0.40 0.35 0.40 1

aada o o aada

e * Ieddynaiinszau 0.05 * uansdl ddudAgmnsatiansgeu 0.01

NPT 4 wanTinTeiAnduUsAvsavduiusseinsud sBassresuisulungy SETL00 flanneideu
Tusaandnninduisszinalng nansvageunuit mdussdvsanduiussenineduys dnlngeglusedutiunans
gl dymeadnissiu 0.05 waz 0.01

A1979% 5 NamﬁmiwﬁmsmﬂaEJL‘TNLE?UWWQM (Multiple Regression Analysis)

Unstandardized Standardized
Collinearity Statistics
Variable Coefficients Coefficients t P-value
B Std.Err. Beta Tolerance VIF
Constant 1.356 0.0512 2.651  0.009
EP -0.238 0.067 0.356 3.541 0.001%** 0.748 1.336
SP -0143 0.056 0.213 2568  0.015% 0.821 1.217
GP -0126 0.058 0.192 2.189 0.029* 0.796 1.257
FS 0.102 0.043 0.182 2337 0.020% 0.862 1.160
FA 0.091 0.076 0.114 2402  0.022* 0.932 1.073

F = 10.56 R-Square = 0.735 Adj. R-Square = 0.698

N

e * Adeddynisadiansyiu 0.05 ** wanadn ddudrAgnieadifinszau 0.01
911A1517 5 wan1svaasuteyn Multicollinearity 1 93LAT121LazATIAd@0UAT Tolerance haz Al VIFS
(Variance Inflation Factor) ¥@elUsdasy wud1 A1 Tolerance aglutiasening 0.748 - 0.932 wawe VIFs aglugig

¥4 1.073 - 1.336 a&j’lumm%ﬁaam%ﬂﬁmwﬂ’aLauaﬁuaa Kutner, Nachtsheim wag Neter (2005) Anviualian
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Tolerance A33iAN31ANT1 0.01 Wagn VIFs asiiA1deendt 10 uaned Muusdaseyndilifissduanuduiusdaiu
waziunudedAyNIeaa
HANTIATIEviANdNUsEANSanduiusuuunyan (Multiple Regression Analysis) wudn fiawus n1sugudniy

a a

WWINNG ESG AudwInaey (EP) audenn (SP) usssuniuia (GP) wuinvesiants (FS) wayengvaeianis (FA) i
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