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Abstract

The objective of this research was to test the effect of modern cost management on operational
performance of SMEs as textile in Thailand. The questionnaire is the instrument of this research. The data
collected from 112 executives of SMEs as textile in Thailand. The statistics used for analysis were multiple
regression analysis.  The result showed the modern cost management significantly positively affected
operational performance. Moreover, modern cost management as cost structural analysis dimension positively
affected on operational performance as financial perspective and learning and growth perspective, modern cost
management as waste analysis and management dimension positively affected on operational performance as
learning and growth perspective. Finally, modern cost management as cost driver analysis dimension positively
affected operational performance as customer perspective, internal process perspective, and learning and
growth perspective. The result suggested the manager should concentrate on effectively analyzing cost
structure, waste management, and cost driver. Due to that effect on operational performance both of financial
and non-financial performance that make sustain survival of business.

Keyword: Modern cost management, operational performance, SMEs of Textile business
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1) mqu:yl,ﬂehmﬂmiwammmtﬁa (Defects) 2) mmqﬁgLiJa'wmm‘amﬁmﬁumm@fadmi (Over production) tinaN
msvivaufinaiuly Gafesinnsananudoinisvesgndnundn 3) miugailaainnissenss/anuadn (Waiting
time/delay) 191 1a3 03305188 silininauineny 4) mnugauainnmsiivianaiadanniiuly (Excessive
Inventory) &faqUimaannuiiinislites deiuntsdsdosiosivanalunsdanassenda doadamusiuam 5) mnu
gsUananmsvugneitlisidu (Unnecessary Transport) 3amsiiisnisvudnefivanzauuazgnisvielsl desiisnisd
fuazsndusosudne 6) mnugyarannnszuiumsnanilissaniam (neffective Process) 7) anugayiuaain
maspdeulmitlisdu (Unnecessary motion or action) euiedeulwasg o fdwdaeliinanudesd nandnsi
8) Anuayla1annsHanLayldnganu (Energy Wastes)

3. MTIATIEAFIMENFUFYL (Cost Driver Analysis) manefs msuszgnd lassasraindlgnuamdonlss
nsviey serirambenuluesdnsfumisnuneusndienisssyfanssuuasidenianssy aelussdng ey
AanssuosdnauarAanssunsiiiuau feniadenfanssumie nszuaumsiagfesdiaudladunuua syad o
agfianssy feawnseaseanulissunianisutdduias BudeyadiAgdmsuiuimslunsiananisuf iiauuasly
Juwumdlunmsauauduyuvesions

KansA UL (Operational Performance) vanefis nsUsufiumdensianadiinainnszuannsaiiuny
yesfian1s lnouvseenidunansduidunuiifudiGu (Financial Performance) uagnanissnidusuiliifusitu
(Non-Financial Performance) fiaiuudanisfananisduiunulusindeuldnisianavessuasnisnisiiuvoslu
ANFINVBIFIND LU Al5UTET19I0 BRTINANDURVILIINATTAINU Samdruvesdunindsoniau wav dounld
fannsiaranisnisiidunuliiussaninmanndstu Taeunsiaranisdidunuresmhesnulinssiufanssy
wdnvesthenuiy SeldiRnuuaRnnistyTnueuiuiiney (Responsibility Accounting) Insutseanidu Audls

AudTeld Auddunu wargudnisawu Famuinnsiananisanlunudindndigliianisiideyaludndulauasiin
n13UsuUsInunnveIn sufuR i liiianils uasihlugmsdsendadsunuresesdnslueunn wiludagdunis
Fananrsendiunuldidsuluiislimsianaasounuiuaiwamanisdiiunuvesianisimnyuesdslaiuuifn

myiaran1sAlunuluunaen1 (Balance Scorecard) muuiAns Kaplan uaz Norton (1996) Faduuuifnanis

'
v A

Fanansandunuildgninldfuesdnsnanmatsguiuy uazifuedosdeddyiidielifuimsamnsominans
UsgilliuanUseneumsdndulalunisuiuuse faw samfenisasinagnsnisuistuliiuesinslalunniia Yseneudie
YuNe3 4 ¢inu (Kaplan and Norton, 1996 819@islu Ssziagg @ssutuwi, 2558: 60) leun

1. U183 uN"313Y (Financial Perspective) tTul3 psvaan1sinrsuniudunisdu wy msfiusold
UszanSammsudaiifiyanigauinisamuliinin wazdnsgaydedeslunssuiunsadn msdndeunasGunud

AaNUFN SIUNINISIANLSIRLTY
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2. yumeIFILgnA (Customer Perspective) lumsfinnsani3osiiistesiugninvesuism anudiansle
¥osgnin Anadesiuvesgnailunuamaudvieuimsiiaue nisliuinsudanisuie amédnvaivedesdnis msh
drnidenisnann msiesetnegniduiug (usu

3. yuueInUNIZEUIUN1TEINanIelu (Internal Business Perspective) 1un1suaasinunszuIun1siney ns
AnAuAn nensuimanislussdnisies saustennsdalasadisesdnisiiduszansan Sduneuliigaen nng
Uszanunuuazmsdeasmelutaauldnaliuin 1dszvuiniesdng in3esile maluladsiuates nmswdnduduas
vinsfigaunin Widla nsaeuldnniunon

4. yunewuNsI3BuSuarnsaU (Leaming and Growth Perspective) lui3oswasnslianuiluizes
YosMIHARNINAN@mAATos ATy nsilneusy nmsflnsinuediAndeazdndu msfuilsieiauouuy s
Waluviguarnaslaveaninaiu aruianelavesninau AsWasE UG es1wasauaaanlunisinay
anmwindexluiiviien wagmsdavszuuasaumaiviuaioionisdomsnglutasiimadenlonaietoiuuvas

AUAN eauaUANeA NYRINITNILYEIDIANTT

NIDULUIAALAZANNAFIUNIITIAY
NT3dgTamansEnUNM UM sAunuadslrlinansenusonan s iuauYegsiavuIANa 1N uA YL AL DY
naugsiadwmelulsemalne linseuluiAnuazauufgIunal

A9 1 nsauknAansuIsiuuadlnddurnanisaliveu

nsuImssuualis v HaN1IANTUIY
(Modern Cost Management: MCM) (Operational Performance)

(a) MIIATILAATIEUNY 1. yuu99A1UN15RY (Financial Perspective)

(Cost Structure Analysis CSA) 2. gmmm"’mqﬂﬁw (Customer Perspective)
(b) MTIATINLAZIANITNSEYLUEN g 3. YuupIUNIEUINNIAEtY

(Waste Analysis and Management: WAM) (Internal Process Perspective)
(©) NMFIATIRAFIWANAUAUNY 4. yanpenunsiseuiiarnisiule

(Cost Driver Analysis)) (Learning and Growth Perspective)

AUNAFIUNTTIAY

AUNAFIUN1TIVEH, MsuTmsaunuaielnl lag (a) n1siesgsilassasieduyu (b) MaATeiuazianig
n1sgeyslauar (o) N1T3ATIERAINENAUAUNUINANTENULTIUINADNANTTA T
UULBINUNTY

AUNAgIUNTITEH, nsuImsduyuadelui Toe (a) Mmslasgilassasiesdumu (b) Malnseiuazdanis

nsgayUan uag (o) MlATEdmanAusuuiinansenudsuIndenan1saduy

HUUBWNUGNAN
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AUNAFIUNITITEH, MsuImsiuuadelvd lag (a) mslesgilassaiieduyu (b) Malmseiuazdanis
N15gayUan wa (o) NTIATIEVRINANAURUUENaNTENUBIUINABNANIANTNIY
yuNBINUNITEUIUNTANElY

AUNAFIUNITITEH, MsuImsiuuadelvd lag (a) mslesgilassaiieduyu (b) Malwseiuazdanis
N15gaUan wa (o) NTIATIEVRINANAUAUYUINaNTENUBIUINABNANTANTNIY

yuuewnuMIseuiLasiaule

sulguisn1sIde

Uszvnsuazngudaegng

nszvrumadenuarisniadennguiognsdniunisidends Usznaude Yseins Idun Wavthuwun viie
FannsthetyTveswesssisvuanaruazauingeunguamelulszimelng Sy 2,488 au (@n1tidaniavuia
nansazuIngay, 2561: 1iuled) naudiegnsldun Wmihununveddianisiietydvegsiarwianaisuazauingen
ngudmelutszmalng $1umu 331 au Tagmslamsaasduaziefuny Seudngumunguenaivnsuudme 5 nay
1#un nqudule nquiiudne nqulen deu A nquveri uazngundndeidsasy (nsufmungsfanisdn, 2561:
Sules) n3esileildlun1side Iaud wuuaeuauinssiuanudsiuluy Rating Scale $9uau 5 52U 21010 lUm
tfow ldun unflgn un Yrunans tew waziosiign Taof3deld dsuvuasuammilusudduazuuuesulatl (Google
Form) S117u 331 alufangusesng ideasufivun 60 u Usingin Iiuuuuaeunuiiianuauysaiasudud oy
112 40 Andusnsmeunduionay 33.84 §saonndosiyu Aaker, Kumar & Day (2001) lfiauadinislasudy
wuuaeuamegessesay 20 fedntudnuiivensuldlumsthurlfiiensiinsgvina

N13INAMAN BT VBIAIUUS

fuusdulumsiseaded Wi nisumsduyuatiolysl (Modemn Cost Management: MCM) an130374un
ganilu 3 du ldun 1) AunisTiaseiilassadiediunu (Cost Structural Analysis: CSA) ATEUARH F1UU 4 A0
2) AMUMTAATIENUAENTIANITNITEaULUAN (Waste Analysis and Management:WAM) 311U 4 fAa1u kag 3) 61u
nsTiasesidandndusiuyu (Cost Driver Analysis: CDA) $1uau 3 fan uagsauusnilunisidondsd 1dud nanns
s (Operational Performance: OP) aunsadiuunesndu ¢ au ldun 1) yuuesiiun1sdu (Financial
Perspective: FP) 913U 3 A1014 2) 4u183a1Ugne1 (Customer Perspective: CP) 91471 3 A1013 3) 1a1183n1u
n3zuIun13n18lu (Internal Business Perspective:IBP) 31171 3 A0 Lag 4) dudadsnunisiseuiuazn1sidule
(Learning and Growth Perspective LGP) 3143u 3 A9 Tnaffomuesdorosiudsiuaziulsmuduluaa
nseuLnAnTinanlutedu

\3asiledde

wdnaflefllflunsideedsiifunuuaeun (Questionnaire) Tnsutseanidu 4 nou fil

ot 1 foyanaluvesfuimsinevyTvesgsianisvuianalsazvuingeungugsiadme dnvms

wuvapunuiluluunTIadeUsIeNT (Checklist) Useneudieina 1y seiunsiny seldiadesediou
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poudl 2 Teyaluifvafugsiavuianaazvungonngudmelulsemalne dnvaruvuasunaduuuy
A3I9E0UTIENT (Checklist) Usznause sULuUgsia uasmezidou seldiadeded Ussianveandugsia wazgnéi
A9

poudl 3 AvwAniufEUALAMTuTIERgINMTUIM SR uaislml Snvasiuvasuaduluumam
dinUsyanne (Rating Scale) Usznaume nsiaselasaasiaduyu (Cost Structure Analysis CSA) N33R IELAY
IAN15N1588YLUaT (Waste Analysis and Management: WAM) kagn153As1eiinanauduyudoyan1enistiuegi
Weane (Cost Driver Analysis))

poudl 4 AnwAniuAsdfunaniseliuau (Operational Performance) ¥8455A9TUIANANIUALYLAE DN
naud weludszinealne Usenaudie 1useds1uni513u (Finandial Perspective) 1luaieds1ugnA1 (Customer
Perspective) 4uu84s1uN52UIUN1TAN8LY (Internal Process Perspective) Waga|uuaan1un1sigus kagn1siaule
(Learning and Growth Perspective)

nsauezesilafldluniside

FAdeldvinsvaaeuaaiiss amnuidesutagasunaduunsiete Insnsmaaeusianu dofislives
w3 eaile (Reliability) TnaAnduusyans weanvesasouuin (Cronbach’s alpha Coefficient) F9iauUsfun1susms
dunuasielval feregszning 0.758 - 0.844 wag fuusnu wamssudunuiiiduuszans sarnegszving 0.801-
0.915 uazMsAATIERAE 9T UNTIEde (Discriminant Power) Iagldivadn item- total correlation 9n15U3m13
suyuadelvaidengiunadiwun () ogsening 0.717 - 0.866 kag Nan1sANHUNUEAIATIUN (1) BETENIN 0.766-
0.904 Fsaeandaaiu Nunnally (1978) lelauaiinisvadeusiuiasiuuniiunda 0.40 Wuafiseusulsinaiese
sl lunafudeyaiieldlunisisedeld

adauazn1TlATIzidaya

neideluad i3 felaldnsheneianuduitusuasnanssnuresnsuimsdunuadslvafiddenans
6‘1”1LﬁquumaaqsﬁﬂmuwmﬂmqLLamum&JauﬂfjuéqwaiuﬂizL%ﬂlwaﬁ?’iu%uammﬂﬁﬁaﬁ

auns

1. FC =By + B,CSA+ B,WAM + B;CDA + €,

CP = B, + BsCSA + BWAM + B,CDA + €,
IBP = Bg + BoCSA + B,oWAM + B,,CDA + €,

LGP = [312 + B13CSA + ﬁ14WAM + ﬁ15CDA + €,

S

gl FC wvnefle wanisediuau sunsdu
CP vun8de WANMIAEUIU AUgNAT
BP  wynede wan1seiuau aunseuunisnely
LGP wvanefia HansAnduny munsiseuivagnsiuls

CSA  wnefis myvsmsdunuadelnl dunslieseilasasneduyu
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WAM visngfis msusmsauyuadelvg srunsiieseiuaznsdanisnisgolde

CDA wuneds msvivsauyuadelnd aunmsieseidnandudunu

NANTTIRBUAZNITRAUTIEHE
9NN o Juimsihedydvesgsianmsnananuazawingeungugsiadmedilngumemda fa
Jufewar 67.90 01g 30-35 U Anlusawar 57.10 nsfinwszaud3ngn3 Andusesas 69.60 waziudeutagiu

40,000-60,000 v Antdusesaz 57.10 g3fsvuanatsuazvuingounquawmelulsyindlvednlngfiyuuuudu

a1 a

us¥n Andusouay 68.80 ﬁnuammﬁawﬁ"miw 10,000,000 U Andudesas 36.60 s1eleadssal 20,000,000 -

¥
& v

50,000,000 um Aniluiesaz 41.10 eglunguanamvnssududiie Andusewar 39.30 uay naurdndedndnsagy An
Judewaz 29.50 Tgndnadszmadnluiosay 64.30

M5197 1 awAniuseigansusmsauyuaieludlassunas Jusesu

nsuSmshuyuailelna X SD. FZAUAUAALIY
NMTIATIZNlATIET AU 4.35 0.345 1N
m{iLﬂiﬁsﬁLLasmi%’mmimiqzyLﬁsJ 4.08 0.286 an
NFIATIAFIWANAUAUIU 4.36 0.311 N
nsuimsaunuarieldlagsiu 4.26 0.304 1N

a a

1597 1 wudn fuimsihedadvesgsiavuianarauazvunngeungugsiedmelussmalnediniudn
wiusheifeatumsuimssunuailmilnesaueglussduann (X=4.26) uazdinnudndiiufoiieafunsuimsduyu
asfelminedueglussdumnnyndulaeiFesdiduannalumiesdsdl funmsieseidnsndusunu (T=4.36) fu
MyATIilasEiRuny (X=4.35) LagaunsiATeikazn1sianisnisgady (X=4.08)

AN5199 2 ALAALTIUsRE e UNanIseiuulneTukazuTeA1Y

Han IR liuey X SD sEAUAUAALIY
UULDIAIUNITIY 4.12 0.421 tly
HUUBWUGNAN 4.41 0.495 )
YUUDIAUNTEUIUNIINET 4.37 0.504 10
yuuBwNUMITEUiiazn1sFule 4.28 0.506 tly
Han s dunulags 4.30 0.477 1N

AT 2 WU Juimsdedydvesssiauuinananawasunngeungussiadwmelulsemndalveiianuda
wiusgneatunansaiiunulaesmegluszaunin (X=4.30) wazdanufndiumeieiuanisalivnusesuey
TuszAvannynau lnesesduanannlumdesdall guueswinugndi (4.41) yuuesinunssuiunisniely (X=4.37)

yulewnuNssuilarnsiiule (X=4.28) uaz yuuesnunsiy (X=4.12)
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M19197 3 NFIATIINANTENUTBINITUTIN AU WAl IndniidenanisAtiuuvegIiavuInnauazvuIngounay

g5nadmeluUsemdlng

q

AduUszAvsnsnnnes NaNSANLLOU
aufsudl 1 awufgiuil 2 auuRgiud 3 AuvRs i 4
AUNITRY AIUGNAT  MUNTEUIUNS  AUNISSEUS
(FO (CP) (1BP) (LGP)

A 3.509 2.555 6.333 7767
NTIATINLATIERUNU (CSA) 0.149* 0.131 0.049 0.234%*

(0.063) (0.085) (0.103) (0.094)
m{iLﬂiﬁsﬁLLagmié’@mﬁmiquﬁ&J (WAM) 0.056 0.032 0.042 0.337**

(0.076) (0.097) (0.118) (0.107)
NFIATIAFIENFUAUYL (CDA) 0.006 0.245** 0.599** 0.311*

(0.014) (0.085) (0.104) (0.095)
Adjusted R® 0.064 0.061 0.251 0.237

a

*ifdndnydsedafiseiuteddny 005 ** duddudwadaiisesutoddy 0.01

9119197 3 wudn (1) sewFusuuAgu H, (a) eghsditudidnyneaiafisedu 0.05 uay suuAgu H, (a)
ogafidodAnymsadiftiszdu 0.01 nanfe msumsiuyualiolnl sumsiinseilasainsiun TnansenuiBeuan
sonantsiiiunudunsiukassunsBeuiuanivle daimanneilassasiunudunssuiunsiiddyiiosh
T#Aansanunsnszyesduszneuvidetiadesunuvesnandnsildetignies devdmalisnisanunsaszsysuyusio
iwlduiugBety siufle aonadostu awiesh Suanad wavause Beud (2562) wut nauiam Aaguudsd
Fnsdnlassadedunuligndes esmndwaauianudila dwaliliannsatmuanagndmaussiuldudnsds

I arNagnsn1INeaInls seludaldauswuyiinguiamfviegusenaunisasseadaiuiaudilanginis

= v -

Anseilassadedunuiigndeaoduuumdunsiiudnonm vietannnagnsidsiuiiamaaldluouan

(2) seuiuauufgu H, (b) egnailduddgmeadffiszdu 0.01 nanfonisudmsdunuiu miseiuas
ns¥ansNsgadeiinanseinuiauinderani sandunuiunisiseus meuufanisinnisnisayids (Waste) ag1
AsouAquitvisldmandn lWldRasanfiswosdefiinnnssuiunmsndnfisainty udldfinsaninisgydonie
aamesmslinineinsnigluesdnstia 8 FrumuuuAnnITUIMITUUUAY (Lean Management) derdsléunis
gauTukarinua lidennfediugsiausarssia aennodiu Adlas wadlyl wagdandll 19Aum (2560) NAvBIAIY
duvesszuudaruduiusfunanisdiduauueaianis waggninsal anan waziesdnd uiisssuds (2558) 16
ymsfnulasnimeaeniAauududluufulsssruuddonararuufuaudvesgainasninde wui ssuud
IisumsiamunmunAsuuudurilfaniaias wasduduldiszuusinanteiiunannmldusesdesinnszuiuns

SUSLAETAILIVDI0IANIIDMNUATENIINLLWIAAL UL aNkAzaanAdaIiuAINTTUANY 9 Asliu TuAanish
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sosnsaansgadenlifinuaddnlunzdodinaiouiBumnfnaislnifiaondeivdnuaedymuesesdnsiiieo

Prglnrsedunudullegnediussdnsamw

'
o w aada @

(3) auTUANNAFIU H, () H, (c) wag H, (o) agnelitudAgmnieadianiszau 0.01 na1dfie Nsusmsaunu
adelydaunsinsgimnanaduiuny THansenuBeuInAuRan1sALTuNUAIUgNAT ATUNTEUIUNTT UaTAIUNTT
Bouduanivln esmnmsuimssiuulnensinsgidaudndusunu (Cost Driver) Huduuunfnddnylunistudiu
sunulitaenadesiuianssunisiinduyy vieloninduyuniufianssy (Activity based costing: ABC) Fa1fu3Bnnsiiu
dusunuiigsliannsassydunuiliinduluudasfanssuvienssuauntsndn wiuiazldnistudiuwuuiis
(Traditional Approach) G'qumasuaqmﬂms{]uai’miﬂamﬁLﬂiww?mm%vﬁaﬁawé’ﬂéﬁ’uéquuﬁaamﬂéaaﬁuﬁaﬂssuﬁu%
PaglifantsannsaUszinamssuulduiugunndedu dwalifansimatmuaiimsuimssuyuiiiussansam
wnBsty swdsaunsonouauesnisianamstiiunuldaenndosivdmnuiiisates uenarninissryfunui
wslugFsrheliianisanansamvuanagnsnisudstuldegaivszans miazdseAvsuaunnd sl u aenndosiu
wan13dBves a3U35 1delng uaznunms afuguatar (2562) wuinnstuddunulasnsieseidndndudunui
aonndasiufanssumuAnFuuaAanssut iR sansnsrnamsdunulfisuiinnty i
agvioulsiifiudsianssuiilineliAnguuazAonssuiddunugaiuanudidusumhlugnmsimunisnisansuyuly
AanssunartuegeiuszAniam dwalidunudeviisvemansueianas uavaunsoimuanagnsnisut uile
pevaussnudaInsuazauiielaliuigndnldluiign aenndesiuiends aumfiu wazame (2559) 1¢
imsfnwaunuladaind legldssuuduyugiuianssy wudl nsIATeRRuNUlnsRENEUULAZ AN TOTEUF?
wanFusuuiidenndomanzantvauiuldararinsaviliianistuumdunisaadunuiiisitoduusazdau

Nulsegreiiuseansunndau

nsthlulduselevd

Uselovilidangu))

PNUaNTITeRansEnuN1sUTMsAUYualelifoUssansnmnisaiiunuesgsiavuwanauas v Agou
naugsiadmeluuszmelne wuin nsumssunuadislmisunsiesesidmdnfusiuuinansenusas anuduiug
\Bevanfusanmsdiiuanusiugnd dunszuaumsuagdiuFoud WunstuduunfndmauiivheFosiananis
fudunuvesesAnsuuugasnm (Balance scorecard) Tuyunesdilildnisindiiduyarimianisiiu (Non-financial
perspective ) fsnafiutiadudfyiosdnsliannsoaziaglfidesarnmanisiidunuesesdnslddmansenudan
Hadotaneuenuazae uaﬂmﬂ‘ﬁmﬁLﬂﬁzﬁmami@i’wLﬁumué’qmuﬁaﬁﬂmﬁlﬂuumma‘lumaﬂ%’uﬂqqaﬂﬁﬂimaiéf
nguinslinineinsluesdng (Resource Based View) Tsjaiunslinineinsvesosdnslvidiussavanmgan

Useleviligau3nnsdnnis

Y a a

UsgleriannnisideasslansailUldidudeyadmsuiuimsvesgsinvunnanaassuingeungugsnads

U 9

nelulszmalneiadusuimsunsuimsduyuaislmifiddenanisdniuau fusznounis avdesdinruianinu

Wilafeansiaseilassasisdunuiigndes deuseudiswinfnaislnidfiaendesivdnvasUymvetesins wag
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anunsaszydNanAuiuuiaenadesazinzauiiouwwmdlunmsifindnanin vieimuinagnseneliwniamig

Tolusuian weatelinisandunudulusgrafivseansam wazteliesdnsiivlnasadeiu

Gl

v v
v

ANSITUASIUL

o el

nnUszasAiilanagauNansenuveInIsusMsauyuaislnindnenanisaniuviuredgsia
YIANAIETILINgBNNaUTIAAAmeluUsEWAlNe Han1TITenUI nsusIiunualitlud dunsTinseilaseEsne
AU TNanTenUeUINFaNan1sA O uAIUNITEY karAunsseuiuazn iUl Msusmssuuadelntsiuns

a a a

TATIUarN1IINNISNTaFeiinan sEnUUInAaNan1sA LI uUAUNTS U AN 1SAUlN kaENISUTISAUNUY
uadelrisnunisimneidndnduiuyuilnansenudauindenan1saidunuaugnen aunseuIunsnely wag
suiSeusuaznsivlnegelidedifny nadnsildannsidoaansaihluiduuimenisuimsdunuadielsianld
ﬂizmumw%mﬂﬁawamsvﬁ’%ﬁuqm‘uaqqiﬁaﬁwamiﬁwLﬁumuﬁLﬂuﬁaﬁuuaﬂsﬂﬂuﬁaﬁu iiielviosdn sa1ansa

siiunulaegreailiosardsdy

Jadnanazdatdusturavsuanuldeluauinn

Ha91nTideassidudeyaguduldinnisuimsiunuiinnudAguazdnduiedmansenuionanisaiiueny

[

yosianstunniiy wasgslsinuiisdnvazvosduyuvesgsiaunzazUssianasuanansiulueg fudnuasiay

Y

= °

Aanssumsanduau fsdy ensthnsudmsauyuaiolmlluussgndlidenndasiuuwingugsiadefianudnduuin
Jwaiauawugliinisnan1sidedludnyilungussiadu sunainsldssfevisiTednuwasdu wu n1sdunivaldedn

(in-depth interview) nMsnAaaURNIENGY (Focus Group) sy

AARNIsUUSENA

v o

YBVAUAMAMENITURYTUALNITIANT U INYIdeumIaIsAIN Natuayuyuide 3nsulssanudusels

q

UseUeauuszanas 2561

$18N1581994

nsuimLGSAANISA. (2561). gsAvuImnauas U ImdaunguameluYszmalne. [seulav] Aududlotuil 20 fu
B 2562 19189970 www.dbd.go.th

Navay WIuwa. (2559). ﬁmsnwaﬂwwusuamaqwﬁ‘mw%mﬁﬁmquﬁmmzauﬁﬁwaﬁaﬂﬁzﬁw%mwmwﬁ’wLﬁumuLLax
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Abstract

This study aimed to analyze attitudes, brand image, and perceived benefits that influenced the
purchase intention of Thanachot farm Pak-wan tea products. The sample used in the study was consumers
who purchased Thanachot farm Pak-wan tea products. The sample size was calculated without knowing the
population, totaling 385 samples. However, since the questionnaire included screening questions for those who
had and had not purchased Thanachot farm Pak-wan tea products, only data from those who had purchased
Thanachot farm Pak-wan tea products, totaling 280 samples, were collected. The instrument used in the study
was an online questionnaire. The statistics used for data analysis were descriptive statistics, including
percentages, means, and standard deviations. The underlying statistics used for analysis were multiple
regression analysis to test the hypotheses.

The results of the study found that attitudes had an effect on the intention to buy the Thanachot farm
Pak-wan tea products at a high level, with a mean of 4.07, and perceived benefits had an effect on the intention
to buy the Thanachot farm Pak-wan tea products at a high level, with a mean of 4.19. The results of the
hypothesis testing found that attitude factors and perceived benefits factors had an effect on the intention to
buy the Thanachot farm Pak-wan tea products (Sig.=.000) with statistical significance at the 0.05 level and could
predict the intention to buy by 47.7 percent.

Keywords: Attitude, Brand Image, Perceived Usefulness, Purchase Intention
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Abstract

The purpose of this study was to develop the business model of native chicken farmers group in Chiang
Klang, Chiang Klang District, Nan Province. Methodology was the qualitative research that collected data using
purposive sampling 14 samples as using the interviews and focus group discussions included in 3 steps: 1)
evaluation of their business, 2) doing the business model, 3) doing the action plan, measurement and review
their business model. The result showed the medium potential of farmers group which chickens for fattening
about 1,000 -1,200 chick/farm as developing to be Good Agricultural Practice (GAP) standard. SWOT analysis of
this group as strength was system approach to management. Weaknesses was a lack of standard of the
slaughterhouse. Opportunity was farmers’ network in northern part. Threats were a high livestock feed cost and
livestock law. Business model canvas (BMC) consisted of 9 parts that customer segments (1) were a wholesale
traders and local markets. Value propositions (2) were a free-range chicken, a variety of sizes’ chicken meat, an
on-time delivery and an improve their quality of life. Channels (3) was a shop of the farmer groups. Customer
relationship (4) was an activity to promote native chicken. Revenue streams (5) was the most income from
whole meat chicken 80%. Key resources (6) were farmers, money, raw materials and management. Key activities
(7) were free-range chicken farming and a whole meat chicken. Key partnerships (8) were a government sector
and a farmers’ network. Cost structure (9) were a fixed costs and variable costs. The business model evaluation
was that the target group wanted a whole meat chicken in high season between October to January. The retail
sales’ community was higher profit 20% than wholesale. Therefore, it will be focused in retail sales and
awareness in the community.

Keywords: business model, native chicken, value proposition, participatory
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Abstract

The purposes of research were to examine the causal relationship model between the digital marketing
on marketing success of E-Commerce Business in Thailand. The sample were 360 E-Commerce Business
executives around Thailand that collected by questionnaire. Statistics were mean, standard deviation, factor
analysis, correlation and path analysis were used to find out causal relationship with structural equation model
(SEM). In addition, it was also found that the developed model conformed with the empirical data. Their
goodness of fit indexes showed that Chi-square = 1.785, AR GFIl = 0.922, AGFI = 0.944, CFl = 0.924, NF| =
0.932 w&ay RMSEA = 0.0713 1) The structural equation modelling of digital marketing on marketing success in
this study indicates an excellent fit between the model and observed data. This shows that all factors
comprising of the digital marketing have impact on marketing success of E-Commerce Business in Thailand. 2)
The direct total effects of factors on digital marketing all factors comprising of the relationship, information,
reliability, value, identity, emotion and intelligent content have positive impact on marketing success of
E-Commerce Business in Thailand at the significant level of 0.01. 3) All hypotheses are accepted. This also
shows that all factors comprising of the digital marketing have positive impact on marketing success of E-
Commerce Business in Thailand.

Keywords: Digital Marketing, Marketing Success, E-Commerce Business in Thailand
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Abstract

The objectives of this research are: 1) to develop an integrated health and sports tourism model for
four sub-districts (Khamin, Na Hua Bo, Rai, and Wang Yang) in Phanna Nikhom District, Sakon Nakhon Province,
using participatory processes and the application of digital technology; and 2) to create creative economic value
based on cultural resource capital in the area. The research follows five stages as per the ADDIE Model. Total
sample size of 114 people, including 1) 64 village heads, 2) 20 qualified experts, 3) 10 specialists, and 4) 20
tourists, selected using purposive sampling. The research tools include: 1) a community context survey for the
four sub-districts, 2) an evaluation form for the suitability of the health and sports tourism model guide, 3) an
activity satisfaction evaluation form, and 4) a suitability assessment form for the tourism model. Statistical tools
used are mean and standard deviation.

The results revealed that the integrated health and sports tourism model for the four sub-districts in
Phanna Nikhom District, Sakon Nakhon Province, developed through participatory processes and the application
of digital technology, includes the following stages. Stage 1, community context study: natural resources
identified include the Phu Phan mountain range, tourist attractions like Huai Sai-Khamin Reservoir, Phra That

Phu Pek, Wat Tham Kham Temple, signature products such as indigo-dyed fabrics, the “Hit Sip Song Khong Sip
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Si” cultural traditions, local ethnic groups (Phu Tai, Lao), homestay accommodations, and seasonal local foods
with unique identities such as the Phu Tai language and traditional clothing. Stage 2, the component Analysis
of the integrated health and sports tourism model: the model comprises six components: 1) Infrastructure 2)
Souvenir and gift products 3) Good hosts and local food 4) Tourism routes across four sub-districts 5) Tourism
activities and 6) Media and storytelling. This model is collectively referred to as the IP2TS Model. Stage 3, the
development of the tourism model guide: experts rated the suitability of the guide for the integrated health
and sports tourism model developed through participatory processes and digital technology application at a
high level (X = 4.15, S.D. = 0.67). Stage 4, trial implementation of the tourism model: tourists expressed high
satisfaction with activities based on the integrated health and sports tourism model (X = 4.60, S.D. = 0.48). Stage
5, the evaluation of the tourism model: the overall suitability of the model was rated at a high level (X =476,
S.D. = 0.44).

Keywords: travels, participation process, applying digital technology, creative economy
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Abstract

This study aims to investigate how job performance efficiency is affected by the skills of accountants
in the digital age. Data was gathered from a sample of accountants employed by 308 listed firms in Thailand
using a questionnaire. Stepwise multiple regression analysis was performed to evaluate the hypothesis in the
data analysis using descriptive statistics. The study's findings revealed that in the digital age, an accountant's
competencies should include 1) knowledge and skills, 2) soft skills, 3) dynamic learning skills, and 4) ethics.
impacting job performance efficiency. The study's findings demonstrated that in order to accomplish a good
job and provide the greatest possible advantage to the organization, accounting executives should encourage
and support accountants' development of certain competencies.

Keywords: digital accountants competencies, digital era, job performance efficiency
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