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Abstract

The purposes of this research were to test of the relationship and the effect of high performance
organization on operational success of The office of the Attorney General in Thailand, which collect data from
administration office director of The office of the Attorney General in Thailand. There were 215 samples in this
study. The research instrument was a questionnaire. The statistical methods used for analyzing the collected
data were multiple correlation analysis and multiple regression analysis. The results showed that high
performance organization in strategic planning, customer service, human resource management, process
management and information and communication technology had a positive relationship and affected the
operational success of the office of the Attorney General in Thailand. Therefore, the results of the study suggest
that the administration office director of the office of the Attorney General in Thailand should give precedence
to high performance organization in terms of strategic planning, customer service, human resource management,
process management and information and communication technology to stimulate the organization to be
successful in operation. They should also be implemented as the guidelines for the management and
organization to catch up with the current changes.

Keywords: high performance organization, operational success
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Abstract

This article aimed to 1) to analyze the environment, strengths, weaknesses, opportunities, and
limitations of Chiang Rai brand products; 2) to formulate TOWS Matrix strategies for Chiang Rai brand products;
and 3) to study the influence of brand awareness, products, and satisfaction with the purchase intention of
customers regarding Chiang Rai brand products. Objectives 1 and 2 are qualitative research, studying concepts
from business entrepreneurs, and products that have been branded with the Chiang Rai brand via a semi-
structured interview format (Semi-Structured Interview). Questions were asked in interviews with a focus group
consisting of 50 product business entrepreneurs who received the Chiang Rai brand logo. Furthermore,
quantitative research was conducted pertaining to the fourth objective by using a questionnaire to collect data
on customers of Chiang Rai brand products, consisting of 400people. The 5-level estimation scale questionnaire
analyzed the data by using a packaged program for Data were analyzed by using software program for basic
statistics and confirmatory factor analysis to test the model consistency, the structural equation of brand
awareness and satisfaction with repeat purchase intention of customers of Chiang Rai brand products, which
focused on empirical data.

The results evaluated 5 factors affecting repeat purchase intention of customers of Chiang Rai brand
products, sorted in descending order of composition weight, including 1) Brand awareness (.995), 2) Satisfaction
(.150), 3) Customer expected expectations (.065), 4) Value of products and services (.013), and 5) Quality of

products and services (.009), in order to prioritize each component consistent with the empirical data evidence.

Keywords: causal factors, repurchase intent, Chiang Rai brand products
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Abstract

This research aimed to study and compare the job satisfaction of personnel in local government
organizations in In Buri District, Sing buri Province. The sample consisted of 237 people. The research tool for
data collection are questionnaires created by the researcher himself during the trial. A confidence value of .982.
The statistical used in the data analysis consisted of frequency, percentage, mean, standard deviation, T-test
and One-way ANOVA by F-Test when statistically significant, the pairwise mean difference was tested using
Fisher's test method. The result of this study showed that Job Satisfaction of Personnel in Local Government
Organizations in In Buri District, Sing buri Province in total at high levels. The top three averages were
relationships with colleagues, the second was the working environment and quality in providing technical
advice. Comparison results job satisfaction found gender, Employee type and average monthly income different
there were different levels of satisfaction in performance. Age and education level different there was no
difference in job satisfaction.

Keywords: job satisfaction, local government personnel
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Abstract

The purposes were: 1) to study the levels of entrepreneurship, participation, innovation, and financial
performance of community enterprise entrepreneurs in Lampang province for the situation of Coronavirus
disease in 2019; 2) to create the structural equation model of community enterprise entrepreneurs; and 3) to
present guidelines to create an operational model of community enterprise entrepreneurs. The subjects were
304 community enterprise entrepreneurs acquired by quota and simple random sampling. The research
instrument was a questionnaire and an analysis of the structural equation model. The results show that
entrepreneurs paid the importance to entrepreneurship, innovation, participation, and financial performance at
the highest level. The result indicated that the model was consistent with empirical data (Y2 = 53.445, p-value
= 0.307, df = 49, Y 2/df = 1.091, GFI = .982, CFl = .999, RMSEA = .015, RMR= .007). The outcomes of casual
relationship analysis revealed that the entrepreneurship factor had the highest direct effect towards
participation, followed by innovation, which had a direct effect towards financial performance. Entrepreneurship
had a direct effect towards innovation, participation had direct effect towards innovation and participation had
direct effect towards financial performance. However, entrepreneurship has a nondirect effect on financial
performance but an indirect effect on participation and innovation. The results of the study can be used as
basic information for the development or elevation of community enterprise operations for strengthening the
foundation economy, affecting the overall economy in the future.

Keywords: entrepreneurship, participation, innovation, financial performance, structural equation model

unmin

Tuiligtuanumsaimsssuinvesdeldalalsu 2019 dwmansznudennendn dualasnssonisuiudeu
WOANIIY kagn 15U URAIUTInUsE 1 TuveuyweYIR ¥30A131 New normal wazMIunsszUIavendeliialalun
2019 dsnaliUszmaniig Ussnaunsnig iemuauaniunisainisunsssuiamaisssnalnede aniunisel
AINENIAINANTTNUADNNTINATHFAILAN waziATugNaleag19guLst (@nnuduaiuiamiavuinnaituasuuin
dow, 2563) anunisaimsszuiavendelifalalau 2019 Ifdmansenuotaguussolasugilng dewasionsteay

wagn1sanavesselivesauiiuuin lesunansenulunninlaeenzssianegey M5 ue1ms wagduAUan

a o w LY

nsUsuivesUszneunisdeanunisaludddny (lvyn 1a3aes, 2563) JUsenaunisdeaiinisuium uazguiuy
nsandugsfaidsuly inelanunsasuiieduaniunisainisseuinveadelisalalsun 2019 wagld Useloviain
Tomanmseanalug 9 Mnaaumsalusui asanunsnegsenuareglalusvezenidoaniunisalnisunsssuinduan

ad (FNNUELESIIFUAIVUINNA AT VUINE DY, 2563)

' v v
= = (YK

HansENUdnUsznsuds NiunnIAgsiainguUaran meaNIsHYslufiay duuningeaivnssulng

Y

' v
Y aa v U

Aol N1sUSumBnAse Wesnduinisunuimseduiausaihumaunuiuldiuasgnidiundmiennau ngu



Journal of Modern Management Science 16(2) (2023) pp. 45

ssfagurudunquasfafiaasinnuddglunisduasuuasimuniiamuanuliuseulunisudedy eswindungu

o a

gafesngwidvualngvesssina wiidugsiaguruiiveauduuddunisiedivgsiruelngisdulssmauas
gtarsUszma fedunsfisdnenmymilneldfgaudaosmmuluiuausss 3iTiauwasgiitlygn Weideuloauay
ihlugaansndniaruinig ileaiaendnuaivesnuesuarverslonianenisnaiauindaduiaduumamilses
Wudnenmauy (Guesly (3usna, 2557)
nsfsguraliaudidydunisaidugsavesyurudenisatuayusuuszanusinuinnfionnsaing
lasensein 9 fugus winud guszneumslugusudedinmnuaunsalunsusmsinnsidiegsia ananisildu
Sauvowifidanldide vamsaiauiangsy vian saiuaalaasy sauisliausoihdnenmesnguunldliiaa

2 o

Usglovtograiui dmalinanauununlasuliduaniunisamu (Della, Zamparelli & Micera, 2013)

o o

Jagudunulamisgueuludmind urmidungilouiunasdaasuiamiaguyy nsudLasunIsnens N3

q
v o v

13 91100 TEUU 2564 TI1UIUNUA 2,004 WiA9 31UNeantandll 81LNLNNEA1 92 WA B1LNDII 342 LA B1LND
WY 145 wiie eunoTunile 174 uis 9nelhiu 112 Wi 8LNBUUNSN 73 81Lnaudiling 201 WA 1LneLasueu 43
WIS UNDAUVUTIU 96 Uit B NBLilosU U 163 Wit 8noiilndanuid 195 Wi 8neiedns 131 Wi Laysinouing
237 wiit (nesdaaSuiamiaguyu nsudsasunIsinens, 2564) anunsainisssuinvadlidalain 19 AT u
sl funansenuiudiumih Tasfiddsdevameluifiousosay 100
mﬂamumiaiﬁ”qﬂa'nLLasmiwumuLaﬂmﬁmﬁaLﬁ‘mﬁ’uqiﬁaﬂqmuﬁié’%maﬂizmmﬂmiizmmaqL%ua

v o

Iafalalsun 2019 wuhdsiidununuiseswudesiinanianasmetusassnuesiUsznaumslanisgusungld
anmumsalivud uaedildfitnivnsfitiauedwumamsdndufinisvesiamiguaunislfaounisaldfnan
Tnelullefinsdnundadosusine 4 Mdeuloufioadrmanisdufiunuds dnlwgnuin euddeidudssmeuas
ssusznalinguiilunsaiuayuniadelunwsushdu werlifnitelaiidnwediednauin dadelunsduiu

gsnavedamtaguruiduiuimnenisaiawanisaiunumenisiuneldaaunmsainmsssuindiolsalalsu 2019

o
v o |3

satuanUssautymiinannundisiu Juduyamnfiuivesnsideluses suuuunisdniunuesuszneunis
Faviaguruludmind i dwsvanunisainisssuisveaidelifalalsw 2019 dnsiamunssuuiAsYgRagIusINGie
aseszuuasugialaesuvesUszinaliiung 93 wazdedu aneldaniunisalnisszuinvesdelisalalsun 2019

sall

IUILEIAYRINITITY

1. Wefnwmnuddyesnzdusznaunts msiidusin uinnssy wasnanisadusnunnsiivues
fuszneunsiamiagueuludoriadivns dnsuanunisainsssuiaveadelaialalsu 2019

2. easeiuvuaunslassairsgunuunsdifiunuvesiUsneunsiamisgusuluimindiuns dwmsu
aounmsaimsssuinveadelidalalsun 2019

3. leviausgUuuumsiiunureUssneun Aamasgeiluimiad e dmsuaaunisalinisszuin

vauitel¥alalsun 2019



Journal of Modern Management Science 16(2) (2023) pp. 46

v

nMEMUnmUIsIAINSSuiiigades

ideluadeil §AdldhumAn naud wesnuideiliieadesiifimafnuislulssmeanagsinaszing an
Amundunsoudonlean1s@nuise Tagldesuiefsanuving ssduszneuuazauduiusseninatadodsd
swawBondail

n1edUsznaunis (Entrepreneurship)

FUsEneums Aefiviurnemilenauazaninsatimineinsiegesadinuuiuusaitofidiondn fasilsl
veuimislle e SwnheAuduazuini Inedadatanistusuasuimsssialassensunnudsaiionima sy
syezemTeUsEAUUsEaesgaiafineg uduliimaaiyiuladuszneunmsesdudivesianisiieaunaluns
dndulauaziiumunlunisfudiwesesdns (Dess, Lumpkin & Taylor, 2005) Istaustladsvesmsidugiusznaunisds
\Aerdestugunuunisdndule wazmsufovesgsialaud msvinudesn anududasslunisuimsau msads
winnssn Anuamsalunsutsty waznswdyiunandss anzfuszneunsinaienisusznounisvesiavia
YUY N15UTENBUNITARBUAGUNGANTIUVAIE 9 AU v biAnAuA I luA1uLATYEA U8 $99AN1S (Low and
MacMillan, 1988) W1unszurunsnsdndulaludnvazanundidss nsassudasonisnannisadisusnnssuain
ammsaluszneumsaansaaieinsUAsuLUasnudesnsYesnann YiliAnnaneuLus AT YEMER Y seIAnIS
(Stevenson & Jarillo, 1990) sauvtaviliAanuldiTevlunisutsdu wagldsunaneuunumenisiuiiinasons
U5¥NaUN1598989AN1S (Schollhammer, 1982; Covin & Slevin, 1991)

n133dIusIu (Participation)

nsildusau fie msinluiidudiduianssulefenssumievesidusmveesdnslnedunisidrs iy
n19059 Wsonedenlunisididdiusanlunisneuny nsfidusinlunsuiainis msddmsalunissunadselesd
wagmsildusnlunsussfiune SaunAnmsildusnlunsdidunislussdnsvieyumy fanuddguazdndusie
nsvhandlmiAnUseansam Fadumafifstuannistidusmeesyaainslunn 4 defiflenusufonls vsvaua
LagAMISURATUT LAY INT1znsTmAnT ey AravndefiAsades undsdaasalinisdaninduluegiad
UseAvSnnuarUseavsua (Creighton, 2005) ndnvasnisiidusau lumnaumaneresnisudmsdanisaziianudenles
ogdlndTnrunsindule dufie msiidusimezihlugnisdaduleesafinuauazegisvousssy wasdeafunisidn
Sreeuvivse Msdidiusudeludddydennudidaveanissniiuionssy wielasinisen 4 WWusgran I@mﬁé’“"
fidhutam Wugfunauslovdanesdms suiadufussdiuna (Cohen & Uphoff, 1980)

u3AN53Y (Innovation)

|

winnssy fie AWAR N1sURUR wiedsssAvglnig Addlidmedlduneu vialunsiaudaulamnan

o«
v

vouduiifogudrliviuatonas1ldnaft sy Wothuianssunldasdrelinmehauduldnadfssinsamuas
UsyAvnagenind sediheUssvdanatuazussnu mathuuauAslndvienslivsslesinndsifogudaulily
suuuull siensvhludsiuandsanaudu Tnsendomaideuntawing 4 Aiatuldnaesnduloma wasdioven
TWawwnnuanlndiiiiiAnusslevddenuiosuazdany (Schumpeter, 1934) uinnssuflunumdfAgysedusznaunis
g3fafrdamasrionnudnia auduival wazanuasalunsuaad HuANuAnSBY a319a53A AA uazAY

3 q

wanansmdeudsiu insguinnssudunannisldanudlusemainln Bums & Stalker, 1961) n5aAU5LT



Journal of Modern Management Science 16(2) (2023) pp. 47

wadalnl q fhlugnswamnnandos siiunszuaunmsldnidn wengAnssuiiAntulmiluesdnig uazunnssy
anunsaduldvianansausiva vsnnsinl visemeluladlu %ﬁmﬁ]‘-ﬂ%LﬁﬂmﬂmilﬁdgBULLﬂaﬂliﬂuﬁfjﬂ (Butler, 1988)

NaN1IANLUIIUNIINITRY (Financial performance)

nansAiuunensiu fe insesdleflilunmsuszifiuussansnwvesnslininensvesesdnsodisdue
it Snanmnen1sdy ienadndmanisiiuresesinis duduwannnisdadula lun1susmsdans uassuiunsiag
AU1TNVBI0IANTT 1ABTWIAYDY NaN1IALTLIUNINSRuAzviBuianagnslun1sandula nan1saduauwaznsiam
Ruyu wWisulainstuluiiled Agueseadnis nagndn1snauwnugsiaresusendosaunanie NagnsnIsIIwy
man1adu nadadulalaqvielomanisgsfafiindunisasyuasumunsiumnmanennsal fuausele mifiay
Ig3uegrauriads doyama msfuiiddylusunisuanansathunldifioussifiunanisduduanlugisnard (Husnah,
Subroto, Aisjah & Djumahir, 2013) gsfaazannsasiunsselulsviels meldaamuandeniifirulsiuiueuuas

' [

finsudedu gsfalafideyauazdnanmmsiunsiudenaddenmaniazyszaunnudnsalunmsaniuanu (Kaplan &

v W

Norton, 1996) nsaiiugsisgatagualvanuddyiunissayivlnvesianis lngyadunislanineinsededy
uNTian (Raymond & St-Pierre, 2003) is1gvilsinmsufuauiiinmsgiu fuyusi waginrududrnelinsidao
Safunninesmelusaznisuenuazdaieadoatumanszaneauduazuinisludandn Tnenadndildasdudneudi
ulumatmnevieliidisda (yaessa Aneu, 2550) mssdunnudiiaannsiidmsuvesyanaianisly
euen

MNMTMUYITIUNT TN wandliiufnnudfyueannefussneumsiiiennslumsingla
waziesuaisnduuddiiuesdng Taoidutadovdnlunsiuindeussdnslviinsimunetaieios nsedumsaina
winnssuiideglussinsuasuduainliiAnnsiidmsmvesmninlussdng onansdndununinisiuvesesdns

anunsathlugnisusznailunseununAnnnside Tnefiswaziden danmi 1

AN 1 ASPULLIAANNTINY

A5HEIUIY

WaN3

ALY

AIUINUNIG

HUsEnauNTS

YINNTTU



Journal of Modern Management Science 16(2) (2023) pp. 48

AUNAFIUNTIRY

[ °

mMavpaevaNLfig T luusazidume S1uau 6 duma il

auuAgIu 1 H,: AzdUszneunsivEwavnanssionsdidsou

auuag’mﬁ 2 Hy: AMghUsEnaunsiaviznanwsewianan1saniununienisiy
auuAgIui 3 Hy AzdUsznounsidvEwanansisiouianssy

a a

AUNRFINN 4 Hy: N15TidusndiBvanan1ansssaudnnssy

a a

AUNAFIUN 5 Hy: N13dIUIMTBNENaN1ImTImanan15a L HuNUNIeN1SRUY

3

AUNAFIUN 6 Hg: WIRNTIULBNTNaNI9MToNanITALELIIUNINITHY

szileudansive

UsEvInIuazngual9eng

Usgmnsildlunsideluaded 18un fusznaumsiamiaguou Tudmiadns favun 13 §1ae 1uau
2,004 k9 (NDIAUATUTAMNIYUYY NTUALATUNSNYAT, 2564) nejuﬁaasmm‘z’ﬂumﬁﬁaﬂ%gqﬁ oA Jusenaunis
Faviguwy ludamdndgiung SavsAY 304 Faviaguwu Iagld35uee Hair, Black, Babin & Anderson (2010) Falg
oSu1eIn MstieiguuanuduiusTassaiadudu Tneldadilamaaans (Chi-Square Statistics) Ll insesiu
ANuNaNNEL (Goodness of Fit Index : GFI) seninsgunuvandgiuivdoyaideszdng deaddrulvgfmuadi
yuesnguiiegedesivunelug) sigilsdduanunaunau (Fit or Fitting Function) azinisuanuasuuuunfselile
nauiegsvuelngwihity delifinsanmunnresnguiiegseuglufuiunumnaiie idassfidomsUsraio
A1 Tneldsnadussminmieiegnuasaunsfines msandu 1020 de 1 dmiumaideluadsiinsiimes
fiFoansUszanad S1uu 19 mimesuazidentd Snsndwdl 16 se 1 ielilddeyaflauysaindefionsuiumin
Beiu fefuagldvuianguinegns $1uau 304 faog1e wdaulsdndiumuduaugussneunsiamiaguruluusasy
$une ¥suu fail suneinean Swau 14 FVNYUYY SNNBIT I1UIU 52 TAMNIYUYY TUNBUINY T1UIU 22
TamAaguoy neTunile 31uiu 26 Fawiayury gnowiu 311U 17 FamNaYury g1aauwinsn 311 11

a

FAmMNAYUU D UNBUILNE TIUIU 30 FIANAYUYY SNNBLETUNN T11U 7 Tamnaguvy SunauUTIu 31U 15

q

a o

Tamnayuwy g1noklasliu 31U 25 TawWRaguYe 81LNakaIa1Ue 91U 30 FAnAAgUTU BNeNNwng

]

I 20 TAMAIYUVY Uazdnauing 91U 36 Tamnagusulagn1sduitegwuulaImkaskuue (Quota and

Simple random sampling)

a4 A aov
GERNGERT
wvesileildlun1s3ideassll laun wuugeuniu (Questionnaire) Fegnastwnuinguszasduaznsounuifinly

3398 newuvasuaunuseandu 3 du aail

' v '
| = v ] o

dufl 1 Jeyaiugiuniiluiferdugneuwuuasuaiulaun we 01y seAun1sAnew Yszaunisalaniduny

FawAaguyy ordnlunisidudUszneunisluiamiaguoy dnvazndndusivesiamiaguoy Useanvens

q



Journal of Modern Management Science 16(2) (2023) pp. 49

o

Usgnounis Wuawmudsenauiual wiauiunulun1susenaunis n15aduauuiuiiuannuuisaunnsgn

«

HUsENOUNTSHRINISTILIU 10 U0

gt 2 Wunasinedesteifumuusdumssalunmsifunurndeya Wud s1enmsunasiafuds §ide
@fnutas (Adaptation) wasiavestinidouasinivnisusazyinu Alddnsnumuissanssusn Tnevinisusuls
wangantuuiunsesUssmalne iieliidla Iiemndy wasimnadaduwuvasunuiivuldddnvusndude
faulduns TaRUUAIAsH 7 seu (7-point Likert scale) (Likert, 1970) iitedoesnisiaiiom fidauasidonuas
A iuglumsasndumugusowespauLuUaaUNIN S1u 38 T8

gl 3 1 unuvasunuUaeda welalonalifuszneunisidiansaudniiuuasdolausuuzdu 9

WNertumMsUseneumlamiaguwy

nsaunezesilafliluniside

Fiselsthuuuasuanluliigmsinand $1uiu 2 au ilensivaeumuaLmnaNRaslAssais (Construct
Validity) anuasimnaukaidaiion (Content Validity) nasnauaudniaulunislénim Idanadevesduinm
d0ARED (I0C) 581314 0.60-1.00 U1ANT1 0.50 ALLAMTITFMUA (Hambleton, 1984) LandIn Tar1aunnTaly
wwugeumuilmuaenadossziedamauiuandn vz IngUsrassueansIfeiidesnsin wiouidldiums
Usuusuiludinnn msdadludssifudeman vieuiiudumuiifidenaldugi NFUILUUAOUNLLUULAT
duUszanua (Rating Scale) 7 5e6iu lunnaedld fufuszneunisitlillingudaegnediuam 20 au tiegaauiue
voun3nsfleuazinunmaaeunnudedeld (Reliability) 1#r1duuszansueariivesnseuuin (Cronbach’s Alpha
Coefficient) wpsuuvaBUNNIRTUSAYINAY 0.89 %aasﬂulﬂmﬁﬁﬁaaﬁﬂﬁ (Nunnally & Bernstein, 1994) 313
Suunld fall o nmedusznoums ety 0.84 nsiidaudan dauvinfu 0.81 winnssu Sty 0.70 way wa

A5 IUUNIINNSRY JAvindu 0.75

nsivingavsvasngualagig
NAY “guuuunsadunuvesiiszneunsiamiagusuludmind e dmsuaniunisainisszuinves
Wwaladalalswn 2019”7 19sunssusen1sueasesssunITelunyydanAuenIsuNITITEITUNITINE UNIEI§n1s

Awviand vuneavlususes ART 018/2565

AdAuAzNITIAIIzdaya

1. dafiffanssaun (Descriptive Statistics) lun15iiaseideyanudnvueveInquAI9g19LAL Ta A0
1#un Andonazdrudsnuuinnsgiu

2. Wn1smsnzviesdusenauidedudiu (Confirmatory Factor Analysis: CFA) Ll an153ias1evidensidu
9fUsznauTmvasiuUsHuNals (Observed Variables) dafauusudls (Latent Variables) a1niuldadfidsouuy
(Inferential Statistics) ¥innsiAsevidauuuannislassains (Structural Equation Model) iilevinisnaae uaNsfigiu

NNFIVLAZYININITIATIZVDNTNAN N TILAL DNTNAN 1D DUVDIFIUST



Journal of Modern Management Science 16(2) (2023) pp. 50

Nan133Teuazn1safUTIENa
nan1sAnwszauauaAyRedadeitieates Inensitassiadfdanssaun Usenauaiuaiade diu
Ueauuannggu wagmnuduiusvesiulsmenmslinsedudssansanduiusvesdadunizdusenaunis nsildiu

593 UIRNTIN UAENaNITANEUNUNINNITRU ENITOUEAIRINNTNTN 1

M15°99 1 Han1FIATIsALRAY @ulonuuNInggIu wazmNdNiusuesiwlsmenn e idulUsEansanduius

asAUsznaulade mazdusznaunts  msfidausin winnssu HaN1IANTUIUNINITRY
Anade 6.43 6.32 6.41 6.26
dudsauunasgu 0.49 0.40 0.45 0.38
AMeRUTENBUNTS 1
nsilaIusm 764* 1
UInNIY T72% 789% 1
NANITAEUNIUNINITEY T97% T57% 740%* 1

**Correlation is significant at the 0.01, *p < 0.05

a1 a 1Y) [

A9 1 ArduUseansianduuiniavun wansdennuduiuslufianianeddu wazdunalainfwls

‘:4 o

ManuadanuduiusiunseaudedAny 0.01 uagnudtanuduiusseninsdudmnaiiaanuduiusluifunaue

o

WINIFINTANMUARAD 0.8 (Schroeder, 1990) ANFNHUSIENING 0.740-0.797 {Usznaunsiiaudidnyseniie

v
oAl

Fuszneunsududiuusn feede wiiu 6.43 dudsavuinnsgiu whiu 049 eglussduanniign wefiduiud
desnfiduffuadounisiuiuianafouiomeesiami sgury laefifihdidamedusenounis dondudiis
AnuAnFuMsUAsuLUaIeIing SamdidglasnisuanseeniBadnuasyesiingy 49 aonadesiu yymssa
Jarou (2555) I#seydn nmgnsUsznounis Ao nszuaunisduiunisvesiantsgsiafiintuannisyimiinives
yaans wadieuniladuguszneunmsiiouamlemalmilunsingsianfeuiiaunsaudmsdaniaminensiianunse
ihanldlvussqlonafimldiulneisnisuimsianis amnuddguesuianssy danads witv 6.41 daudeauu
1 MsgIU Wiy 045 egluszduinniian osnaniussneumsiaviayuey Sanudesmsdmineaudvesmuli
110 9 FaRaMIIENTeNe 9 Hegilvndndaeivesnuesdianulamau daufiey LLG]ﬂG]IN’«J’]ﬂéI:‘lJizﬂaUﬂ’]ii’]EJalu 9
aonndaiuLwIAnves Butler (1988) ind1291 uinnssudeornuiidanaialusiq fivhlugnswammdndus s
nszuaunsldnnudn vdengAnssuiiistulmiluesdng uazuanssuamnsadulliiondnsoasinl vsnslmivie
wealuladlval deo1aaziinannsidsuudasiuludian anuddgynisiidiuson danade wirtu 632 daudeuuu
1IA5§IY AU 0.40 eglusziuanndian iosnainmsidmsulunmsduiunisluiavisguvu fanudfguay
SudusomehauliAndszavsam Sudusnisausunsiiduny msfldmsumsduiung Sunavsslond n1s
Aanu Useidiung denAdosiuuiIfnues Cohen & Uphoff (1980) findain nisdnusalunisdniunisluesdns

<)

wieguu fanudrAguazdndusensvhouliifauszdnsam Jadunaiifietuainnisidwsiuvesyaainstuyn 9



Journal of Modern Management Science 16(2) (2023) pp. 51

defidanusiuiiesiula Uszaunuuazanusuiiageusiuii insignissuansiurivesyananniieineites u

N vaa ' ¥

wavdnasulinisdanadulusgradivszd@nsamuasUszdnina Inefinfidusiulufiunaussloninnesing siuviey

Y Y

'
] =

Uszifiunannuddayueanansiiiuamenisiu Saade wiiu 6.26 dufeauuinnsgi winfu 0.38 egluszdu
wnfign ilesannamssiunumsnsiuiinaderuannsalunisutstu uaznanisiidununinstudafotes
funsdansvasinlsannisasmuuaznananveenisaiuny aonadesiu Chow & Van der Stede (2006) finudn
szuumsTaransidunumanmsuiiviflunsulasnagnivesesdnslugnszuumsnisduiiuny Fesdiedoas
AU TvesesAn SN sTUIUM TIaRan s lunuuaz mMslideyadeunduuazimadounduiildluliuusma
nsAlivnunmMtuielulueuan
lumsiinsgnanuaenndeluuaNnslasTeas UL UUNSAEINUYERUTENBUN TIAMAYUYUIIVIR
srunsluamumsainsssuinveadelidalalsn 2019 ssznoudedade 4 dads fo amedusznounts msfidan

991 WINNTTY BAYHANISAMRUNINTEY LARANTTIATITALARNININITITN 2

M0 2 ArANNARAdasiIkuLaNNTiassaieiudeyalssEdndsiuunsaiuuveUsneumlamng

guyludamindiune dmsuaniunisainisssuiavendalifalalsun 2019

X’ df  X%df pvalue  GFI CFl RMSEA  RMR NFI uwama

53.445 a9 1.091 .307 .982 .999 .0015 .007 .986 UL

9NAN5199 2 N19FIATIEReAUTENoUTIE uUduT uNaes (CFA) wuln AtnatdndraylunisiansanIm

donnasInaunauuulumg Usznaunisaaialaniasaes (Chi-square; (2) Ay 53.445 ailafiiasaesduius

a1y

(Relative Chi-square; .2/df) Winfiu 1.091 WU Faflentioundn 2 (Byrne, 2001) 83Aad (Degrees of Freedom;

o w a

df) A 49 A1 p-value WAy 0.307 rnunael Sedieannndy .05 wiollfitddydeads Anadfvesnisia
SEAUAMNNANNAU (Goodness of Fit Index; GFI) 1vnAU 0.982 LnasiAedeslia1u1nndl 0.90 AaiRInszauAIw
naunauUTeuLiisu (Comparative Fit Index; CFI) 1MNAU 0.999 WIuLNausiABfeddlA1u1NnI1 0.95 ARsdinA1w
anAa LT IdUNNS (Normal Fit Index; NFI) 117U 0.986 KW 1uULNU9iABRAeIdA1u1nn31 0.90 (Kline, 2005) A1
mwmmmLﬂﬁaumaﬂmmaiugﬂmaﬁmmawhLaﬁaﬁﬂé’aaawmmwmmmm?{au‘lmwizmm (Root Mean Square Error
of Approximation; RMSEA) 111U 0.015 N1uLAaue Faflandoandn 0.08 (Kline, 2005) AdaiiAnsiniiaesvasaady

fndsaas (Root Mean Square Residual; RMR) infiu 0.007 Wuineus AesiediAntiosandn 0.05 3eidilnadeue (Tanaka

& Huba, 1989) Feafikanslmdiuduliauinaueiasivualiviaue



Journal of Modern Management Science 16(2) (2023) pp. 52

M151971 3 ANBVSNANINTI NDBY WATHATIUDNTNATIUTEUINIF YT

. v NANIINAHIUDNINS
TR IIRI BT Y] AUTDETY
Direct Effect: DE  Indirect Effect:lE  Total Effect: TE

QR G VPR AMgHUTENOUNT 0.99 0.00 0.99
WInNIu AMzEUsENIUNT 0.66 0.38 1.04
NaNISANIUNUNINITRY AsHdIUTIY 0.07 0.33 0.40
YINNTIU ASHdIUTIY 0.38 0.00 0.38
NANISANLIUINUNIINITRY YINNTTU 0.87 0.00 0.87

NNA1597 3 @nsaesueBvsnavesiiulslanl aneduszneunisiitvnanimswionsildiusy e

PR
= = S VR V- SN

duuszavdidunawiiu 0.99 aluayuaunfgiui 1 Aissdutdedifty 0.05 waiduguil Wewindindudduindou

o aal ¥

msfdufanisifeviiun veviamiaguy Inefifiindnmeduseneuns deaduiiififudessunisiuaeuulas

Y

a o o '

93ANs danuddglaenisuanteendadnunevesiiingd Tugueddaasuliinnisiidisiy Jeaenndesiuwuifn

U 9
o

994 Chen & Hung-Baesecke (2014) ifunud guruiiaudrdgylunissiumyaundn ietuindsunguauluesdns
dielugihmneidenis menisnsedulviauluesdng wdaulmnisnseii lngaudinesdns glldusiunaganiiunis

wioulmin1snseyi wedlUdyaminesiniu aneguseneunisildvsnanimswiouinnssy dadudseansidums

'
=

winiu 0.66 afuayuauNAgILR 3 Aszdutiddy 0.05 fusznounslugatiagiulimnuauladeuinnssy uinnssu
ansaasenALaANLANG HhunEUsENBUMSEMsTemMINeIns Afegunysannssuiuiieliia
wanfausiln arwAnaiassdlmig ieligsiadszaunrwdifauazairsnamlaieligsiafayanifingsgn 3
@enndaariu Nooteboom & Stam (2008) #inuin AnzfUszneunsidnsnalunisaiisuinnssuuaznsidulams
\AT¥EAR GuEN{{Uizﬂaumaﬂuaaﬁﬂﬁxﬂauﬁuimﬁm‘%’Umia’]’wmuﬁﬂixaummﬁwL%ﬁ] uinnssududiunisosnig
Usgnaunsiiensenlaild nsizanzduseneumsiiamiunseunqunsnseyiivesnisaieassdesdnis msfldiusud
SvBnanemswioutnnssu farduussaviidumayingu 0,38 aduayusuufgiudl 4 fissduiudidn 0.05 msdidu
sruneliiiAnnafiensiuindeussdnms msauansuni Wundsdauadulifinsdanaduluegeiiussansnmuasd
UszdanSna AAuaennda9nuIIuITeead Chen et al. (2011), Honggi & Ruoyu (2012) wag Hidayato & Setyady

I3

(2014) Iwudn nsildsulumsaiisassAndnsdiue 8nSnanisuinsenmsaiiyadinvewdndusilaenisaiia

v o 3 & A

winnssy Femsildmsinvesandnluesdnsiauddgyivesinsiluedneds esanasieuliiuisauaunsaly

o & ' ° o v a PR a & o s
A5USTAUANNENSV0989ANS taetnkuIn1aunUsultanuuSuniidnsasuwladty wasiduniswaunesans tay
defunuuyed ordeyumelygr yulaseasis uae yuanuduiusidnldiiinnsSeuisiuiu warseauanes nas

AUARESNEsIAveENIBnngy davindunssuiunisdmsudnfiunmaiiethluudledgmua simunesdng sssui

s P S| ] =]

MITINNgNTIHTUTLNNNMIANINgSaiy Aulunulndlauaznisuldsiuiiodategge msidiusiudansna

= o

V9N TIRONANTANLTUNIUNINITRY dAduUseansidunasinnu 0.07 advayuauufgiun 5 Nseautieddgy 0.05

Pl 14

Wesnngididmsmazianuidndudves wazilunddunisdumdausdnisiifian Saenndesivnuideves Jun

5 WnwuAY (2561) wag Tuiis WsASULW (2562) Ainudn nsildrusinvesszvuiiniasadunsiivsssn yunie

D



Journal of Modern Management Science 16(2) (2023) pp. 53

a

urunaunanuansavesmuearadianuliiuIsulunsudstuvesgusy ihguanisandunuifvesssia

o -e‘L o -

guwy lun1sdnnisuazaluaunslinsnens uastadenisuanidegludeny ousslovison13msagnmiaasugia
wardeny mupnudndulugurann@nvesuvy uwasliimungilyan "ﬁdLLE’WNEJE]ﬂiugﬂ“uaﬂmiﬁﬂaﬂﬁ]md 9 1A
Tassmsfunsanwanfuiivonsusutu lasyndefiivitesisnstidunlunssuiunsifunZuusn aunseids
MsfnmuuarnsUssdfiung winnssudsvinanimssronansaiiunumenisdu Serduussansdumaviaiuy
0.87 auayuaNuAgIud 6 Aszdudoddny 0.05 nsadreuimnssuaziinanulsioulunisudsiulussorenn

winnssuduituguiiastisaivayu nszdubiinanufnassassduazdiaiuyarliiugsia aenndesiunisAuny

U q

v
@

Banyte & Salickaite (2008); Melnikas (2008) Aunui15 Usgnaunisazdnisa wlmunediuyana lagianizay
inswgiasuduunasiinvesseldainnisussnouns 1wy anudiiavesgsisvesnseunss fussneunssiunis
f{’]’mé?aqiﬁﬁ] deuanumuarilsuarnisiasayiuls Inefidnvasamyresnsieuiiiuuinnssalml q Sudunarily
HUsEnaunsiinisaineu wasmsinseiunisdiny naenvuinansenuludweminnssunagaruatunisudaduly
JEEYeN)

Pnnaddednsiuaziiuinaziuszneunsldddvinaniansssenanisiniluaunnisdu Tdaduayy
auuAgiudl 2 fedunuandoyaldeuszdntnuin ngduszneunslifidvinananssonanissiuay ezl
ddwanedeununistadenisiidausin Jadeuinnssu lnsaenmass Lertpachin and Wingwon (2011) lavinn1s3de
wuiladuiiiAsitestunaduuszneuns o1f dnvazanududiiuagnisisavesesdnalasasenisiiu
fUsznaumsuariinalaenssdont svheuduiiy nsdanindenagnsuasuinnssy venanidsinanedanso
AnudSIvesgsiakazaninensinnsdnagnsiinalaensienansiniidunuueamiauuiana s vngox

HAN1TILATIENENTNAAINTATI U UUTIARIsURUUNISALTNIUYeRUsENBUN T amAagusuludanin

Funa dmsuaaunisainisseunueatelhsalalsun 2019 laaenini 2

AR 2 wuudnaessUkuunsilivnuvesiuseneumamiaguuludmingiung

dnfuaarunisainisszunvaadalisalalsun 2019

[ Pan | [Acion | [ Income | [ Evau |

03

065

Participation

Entrepreneur

66*

Capital

Performance
.

Innovation

Product | I Process | | Market | I Manage




Journal of Modern Management Science 16(2) (2023) pp. 54

nsihlulduselevd

UszlovliBange))

1. thuwnmaildnnmiddedudeyatiidilunsnaulevisuumsmsiauniamiague veamieny
masguasonwuiifidiuaiuayunisduiuny

2. esimnuiuiernuelnd q Mty nsafeaneduseneunmsliiugussnounsiamiagueu n1s
duesumistidnimvemning msdaaiumsaireuinngsy esnuimsdansuasiauairsdnonmnisiidunuves
Famdaguululsenelng

3. thesdanuiannaideluysannsgnisuimsiamiamisguulugiane u q naeaauiiausssd
mnwiifleuanivdsuSsuinsiidunuuresseneunmsiaviagumy veshsnumasgrieienvuiildiuAsidesly
M3eHuNUeIE NN Y

Uselevilidausnsdnns

nsad1sesAnng mungul Angguszneuns msfidusin uinnssy wazkanisAduanuninsiu e
Dudeyalunisdiiusuvesusznounisiaviaguay veemiisauiiii oates augUnuunsindunuves
fusEneumsiamiagurudmivaniunmsninsssuiavendolialalsun 2019 lunisadaaduasygiaguanlid

Auduulsdaasiowasegialagsausaly

G

9

sUsuunsAiiuwresUsneumamisguruluimina i dwsvanunisalnisseuinveaielafa

1

'
(Y Saa a

lalsun 2019 dnsnavessiuusn1zUsenaunis Nidninalagasesionisidiusin uinnssu Fauansinnnieg

v
v o Y ' ~

duszneumsiiutadedAgdadiuionisadanisiidiusin wasnisasisuinnssy fwdinadnuaesdin Widnsa

Ingnsaenan1snnduruminstulaenss uinmeguszneunisidunalndrdglunmstuiriounisasienisidms
WBsANUITMIIANIINTNEINTNUFIUTEI09ANT luN1TaT 1IN InNTsuedAns Inedidnsnandousdenansniiuiu

vaa a

INIEN MIsHdweaMgUssnaunsvesih Idesdugfifinnufasisunisisundatesdins dauddnloe

Y

a

nsuanseanlenuuzvesiingy lugiuegduasuliianisddiusin Aeduasuliuszneunisiaviaguyusiuy
Mvuadmsnevesngs auaniunungy saufudvauinusssidsendvesyuou saiusnugilayyiay $1usy
nausgloviduAnnnsiidunuresnguuazimiufnmunsdiiunuresnuenssunsfisidunuamiayuv
Foswu warvatuayy duaiumsadensidusiuvesanndn Wesiuduuimsdansninginsfiuguvesgumu auns
a¥euinnssy Woaanausznounsmssiudia vesusznoumiamisgusy meldnmsaduayuvesiieny
mafziieadedlunsmyuaiunmsduiuinssuegisdeiieswesiamiayuy Fasutszann nszurunsRiuay
nsliduuziUsne mseusufefinsinuevesinuazdusznoums Weaisuauszneunsiinvesiusznauns

RGRIGRYFGAY



Journal of Modern Management Science 16(2) (2023) pp. 55

dednfauasdaiauauusdmiuauideluauian
1. msAnwseuiisussnirfdamfaguedludmingu ierumdadefiadimansaduanunfvediaving
guyuluaniunsainisszuinvedalafalalswn 2019 SuvwkwInsimaizadlunisasnnulaiuseulunisudadu

YaUsENaUNT LAY U

o =

2. M ITeddadenirdunndt guszneumsiianudrdyduidadunneduszneunisluseduuniian us

q

aw o

NANISNAARUBNS WAL waRINal B NS waluniansesanan1saiuany Wudsswunurauladmsudnidefiazaum

mnauRing? lngvinnisiseuiieunaiuiamiagusuluiiuiiou

318N15971984
nosduaTIIavYAYuYY nIudLESINTINYAT. (2564). TI89WaTUUsNNNINITITMAIYUYL/AATOYIETTINNIYUTY.

(%

dududlo 9 unsiau 2565, 911 https://smce.doae.go.th/smcel/report.
Jufisn wsAsUL. (2562). mandngamanudug Uszneunsiiteainaninalsl wWisu mensudsdiuveangugnas
dufn OTOP Jamin Y33ud. Electronic Journal of Open and Distance Innovative Learning, 9(2), 31-37.
Jusis i, (2561). wAnmItduTmvesErsuiensRaLgYuRgsdu Public Participation Approach for
Sustainable Community Development. 275975397715 4y WeAIaRTUAZAIANAITNT UNI1INEIAEYTNI, 26(50),

169-186.

= a

alvyn 1RTAT. (2563). “wansenuladn 19 AruAsygnauarlenIanivgsne”’. duaAudle 4 nuaus 2565, 3N
https://www.storehub.com/blog/covid-19.

Fuwdly Fusna. (2557). Yayvwaznisuiudives OTOP endousunisda AEC. 15a75UAUTYIS, 34(1), 177-191.

Yaymssa 308U, (2550). 115997155599 IRgRN. §1U1s: a1vAnnsdanisTiily anginenmsdanis uminende

7]

FANAUN.

yayassas ey, (2555). msdugusznounisgalaniddand @aniaded 1). ngamma: drinfisiusgasnsal
UNNINeIRY, 213-214.

difnnudaaSiiavitrunanatauasruiagey. (2563). “unfl 7 Janiruianalsuasruingeniuanunsainisuns
syunvedlsateldalalsun 20197, 189 IuaUaSUIaIMAIYUIANA 1Az UIRge. 19(1), 80-8T.

Banyte, J., Salickaite, R. (2008). Successful diffusion and adoption of innovation as a means to increase
competitiveness of enterprises. Inzinerine Ekonomika-Engineering Economics, 1, 48-56.

Butler, R. (1988). Enhancing and undermining intrinsic motivation: The effects of task-involving and ego-involving
evaluation of interest and performance. British Journal of Educational Psychology, 58(1), 1-14.

Byrne, B. M. (2001). Structural equation modeling with AMOS: Basic concepts, applications, and programming.
Mahwan, NJ: Lawrence Erlbaum Associates.

Chen, J. S, H. T. Tsou & Russell K. H. Ching. (2011). Co-Production and Its Effects on Service Innovation. Industrial
Marketing Management, 40, 1331-1346.



Journal of Modern Management Science 16(2) (2023) pp. 56

Chen, Y. R. R,, & Hung-Baesecke, C. J. F. (2014). Examining the internal aspect of corporate social responsibility
(CSR): Leader behavior and employee CSR participation. Communication research reports, 31(2), 210-220.

Chow, C. W., & Van der Stede, W. A. (2006). The use and usefulness of nonfinancial performance measures.
Management Accounting Quarterly, 7(3), 1-8.

Cohen, John M. & Uphoff, Norman T. (1980). Participation’s Place in Rural Development: Seeking Clarity Through
Specificity. World Development. 8(3), 213-235.

Covin, J.G. & Slevin, D.P. (1991). A Conceptual Model of Entrepreneurship as a Firm Behavior. Entrepreneurship
Theory and Practice, 16, 7-25.

Creighton, J. L. (2005). The public participation handbook: Making better decisions through citizen involvement.
San Francisco, CA: Jossey-Bass.

Della Corte, V., Zamparelli, G., & Micera, R. (2013). Innovation in tradition-based firms: dynamic Knowledge for
international competitiveness. European Journal of Innovation Management, 16(4), 405-439.

Dess, G. G., Lumpkin, G. T., & Taylor, M. L. (2005). Strategic management: Creating competitive advantage (2nd
ed.). New York: McGraw-Hill.

Hair, J.F., Black, W.C., Babin, B.J. & Anderson, R.E. (2010). Multivariate Data Analysis. (7th ed.). Pearson: New
York.

Hambleton, R. K. (1984). Validating the test scores. In R. A. Berk (Ed.), A guide to criterion-referenced test
construction. Baltimore and London: The Johns Hopkins University Press.

Hidayato, A.N., & Setyady, S.T. (2014). Impact of collaborative tools utilization on group performance in
University students. TOJET: The Turkish Online Journal of Educational Technology. 13(2), 88-98.

Hongaqi, Z. and Ruoyu, L. (2012). Empirical research of the relationship between customer participation,
customer satisfaction and service innovation performance in China. African Journal of Business
Management, Vol. 6(4), 1449-1454.

Husnah, Subroto B., Aisjah. S., & Djumahir. (2013). Intangible Assets, Competitive Strategy And Financial
Performance: Study On Rattan SMEs In Palu City Of Central Sulawesi (Indonesia). Journal of Business and
Management, 7(4), 14-27.

Kaplan, R. S., & Norton, D. P. (1996). Linking the balanced scorecard to strategy. California Management Review,
39(1), 53-79.

Kline, R. B. (2005). Principles and practice of structural equation modeling (2nd ed.). New York:
Guilford Press. (Chapter 1, Introduction).

Lertpachin, C. and Wingwon, B. (2011). The effects of entrepreneurs and strategic management toward the
business success of SMEs in northern region of Thailand. African Journal of Marketing Management, 3(12),

312-323.


http://www.guilford.com/excerpts/kline.pdf

Journal of Modern Management Science 16(2) (2023) pp. 57

Likert, R. N. (1970). A technique for the measurement of attitude. Attitude Measurement. Chicago: Ronal
McNally & Company.

Low, M. B. & MacMillan, I. C. (1988). Entrepreneurship: Past Research and Future Challenges. Journal of
Management, 14, 139-162.

Melnikas, B. (2008). The knowledge-based economy in the European Union: Innovations, networking and
transformation strategies. Transformations in Business and Economics, 7(3), 170-192.

Nooteboom, B., & Stam, E. (2008). Innovation, the economy and policy. In B. Nooteboom, & E. Stam
(Eds.), Microfoundations for Innovation Policy, 17-51. Amsterdam University Press.

Nunnally, J. C,, & Bernstein, I. H. (1994). Psychometric theory (3 rd ed.). New York: McGraw-Hill.

Raymond, L., & St-Pierre, J. (2003). Entrepreneurial Antecedents and Performance Outcomes of Organizational
Development in Manufacturing SMEs. Retrieved. (December 8, 2014)

Schollhammer, H. (1982). Internal Corporate Entrepreneurship. Encyclopedia of entrepreneurship. Englewood
Cliffs, N.J.: Prentice-Hall.

Schumpeter, J. A. (1934). The Theory of Eonomic Development. Cambridge Mass: Harvard University Press.

Stevenson H. H. and J. C. Jarillo. (1990). A paradigm of entrepreneurship: Entrepreneurial management.
Strategic Management Journal, 11, 17-27.

Tanaka, J. S., & Huba, G. J. (1989). A general coefficient of determination for covariance structure models under

arbitrary GLS estimation. British Journal of Mathematical and Statistical Psychology, 42(2), 233-239.



Journal of Modern Management Science 16(2) (2023) pp. 58

rer

ustainsg nduaisaisiag
Thai-Joums Citation Index Centre

Journal of Modern Management Science

Faculty of Management Science, Lampang Rajabhat University

mﬁ “ https://www.tci-thaijo.org/index.php/JMMS —

8 Approved by TCI during 2021-2024

4

A159ANIS LA FRN AV ILNAWDUNY29158555UVBUTUIINIAUATIIVEU

Logistics Management for Khmer Civilization Tourism

In Nakhon Ratchasima Province Article Information
Received: Aug 16, 2022
seUa Nune! 11981 Jandu? warsdarsnsI NNIney’ Revised: Feb 12, 2023

Accepted: July 9, 2023

Rabil Phonphai' Chartaya Nilplub® and Atcharawan Taodon’

UNANE

M inguszasdifiofnunisianisladafndvosundsionioniidsnaieanuasindnfdeundviou il
wag@nwinnduiuusiiuresdnvurduyanauazngfinssunisieadisriidmadenisinnisladafnduazanny
asnfnfdeunawioniisosesssumerluimiauassedn lnefingusesnadutnvioniisnany 18 Paulusiuau 296
Au Mdumavisiisasiamensesssuvenluaiiui saminuassvdu naaovaunfgiulaonisiinseiaunis

TASIE3S19 HANISITENUIINITIANISLAFARNAVDILNAIVBIA BT FIUNITEINALIIUNIIAIUAITAUNAZINAR DAY

'
-:4

snindseuwnasisuiieaniniian sesawnfenisinaisunianienin lunanssiudiunuii drunistnaisunig

v v a o o a

NMIRUAINALTNAUADAILAITNANARDLIAIYIDTE 0 NHTUAIAYNISERR A USUMILUTIAUIINED A DLAULUBLITY

vy
v o v a

vpstinvioufiganarduiuaTiiuvieniion lidwmanenuduiusseninsiuysedredivedifymisaia wsenarila

' ' v
o = aa o [

Auduiuslusuysludinnuuanssiulunguinvisaiesmaauuesisdunsetnrisaneinfiiiunuasslunisvesiien
Auansineiu Matifuusdaseyniisiuiuneinsalanunlsusuvesnnuasininfdeunamionielasesas 59 (R2 =
0.59)

AAARY: N139ANSLadaRnd AINaIsnANA uiawiBuiied 0158535UVeU

! emansnn1sd a1w1n1sdantg AueUIMsgsie wninedemalulagsivieaadanu
Assistant Professor, Management Department, Faculty of Business Administration, Rajamangala University of Technology Isan
Nakhon Ratchasima

22 91915605841 aINTIANT AMEUISEINT Wninendemaluladnvusnadany
Lecturer, Management Department, Faculty of Business Administration, Rajamangala University of Technology Isan Nakhon

Ratchasima



Journal of Modern Management Science 16(2) (2023) pp. 59

Abstract

This research aims to examine the effect of logistics management on tourist loyalty and the moderating
role of personal characteristics and tourist behaviors on the relationship between logistics management and
loyalty to tourist attractions of Khmer civilization in Nakhon Ratchasima province. The sample consisted of 296
tourists aged 18 years and over who traveled to tourist attractions of Khmer civilization in Nakhon Ratchasima
province. The hypotheses were tested by structural equation modeling. The results showed that logistics
management in the dimension of information flow had the strongest significant effect on tourist loyalty followed
by the physical flow. In contrast, the financial flow dimension was found to have a significant negative effect
on loyalty. The two moderators which are generation of tourists, and the number of visits has no statistically
significant roles on the relationship between the variables in the model which could be concluded that the
impact of tourism logistics management was not different among tourists of different generations or different
number of visits. All the independent variables can predict 59 percent of the overall variance in loyalty to
tourist attractions (R2 = 0.59).

Keywords: logistics management, loyalty, tourist attraction, Khmer civilization
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