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Abstract

This research aims to develop a maturity model for improving customer relationships in
digital marketing management by using a mixed qualitative and quantitative research methodology.
The process started with a qualitative method by examining a set of conceptual knowledge and
case studies; then performed quantitative studies that use questionnaires to collect 200 sets of
data to confirm the qualitative method's results. The findings show that the proposed model has

the scope to explain the improving process of building relationships between customers and

companies seeking to apply in digital marketing management. Maturity levels of the proposed
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model are defined by five levels, with four improving dimensions. Initially, the company can use
the model by comparing the activity that demonstrates the operational concentration of how it
closes to the nature of improvement in each maturity level. The empirical data also initially

confirmed the ability to classify operations within the model.

Keywords: Maturity Model, Customer Relationships, Digital Marketing
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Abstract
The objectives of this research are to study the importance level of marketing mix;
motivation, trust and decision making on purchasing used cars by members of Facebook group of

“selling used cars in Lampang province”, and to study the factors of marketing mix; motivation and
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trust that influence the decision making to purchase used cars by Facebook group members of
“selling used cars in Lampang”. The samples were 382 members of “selling used cars in Lampang”
Facebook group, through online questionnaires. The statistics used in this research consisted of
descriptive statistics which were frequency, percentage, mean and standard deviation, and
inferential statistics which were multiple regression. The results found that marketing mix and trust
is at the highest level of importance, motivation and decision making are at high level of
importance. The results of the multiple regression test on the marketing mix found that motivation
and trust factors that influenced the decision to purchase used cars by members of Facebook

group of “selling used cars in Lampang” were statistically significant at a level of 0.01
Keywords: Marketing Mix, Motivation, Trust, Decision
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Abstract

The purpose of this study were to study opinion level of perceived value, service quality,
diversity of tourism activities and decision making of Chinese tourists. To study effect of perceived
value, service quality and diversity of tourism activities toward decision making at the Ice and Snow
Festival of Chinese tourists in Changchun City, Jilin Province, People's Republic of China. It is a
quantitative research for the sampling group of Chinese tourists, consisting of 384 people. The tool
was questionnaire with descriptive statistics, percentage, mean, standard deviation and inferential
statistics by multiple regression analyzed, Enter technique. The outcomes of this study revealed
that the opinions level of service quality (mean=3.75), the diversity of tourism activities
(mean=3.73), perceived value (mean=3.58) and the last tourism decision making (mean=3.68) by
all factors were valued as most level. The outcomes of multiple regression analysis that the
diversity of tourism activities had direct effect toward decision making, coefficient equal to 0.321,
and followed by perceived value had direct effect toward decision making of Chinese tourists,
coefficient equal to 0.298, service quality had direct effect toward decision making of Chinese

tourists, coefficient equal to 0.226 by all factors were significant at 0.01.

Keywords: Perceived Value, Service Quality, Diversity of Tourism Activities, Decision Making of

Tourists
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Abstract

The purpose of this research was to study the effects of organizational vision accounting
competency accounting technology and operating environment on application of digital accounting
of listed company. Data was collected from 615 accounting executives of listed companies in
Thailand via mailed-questionnaire as a data collection instrument. Thereafter, 130 completed
questionnaires were returned and used in this research. The statistical techniques used for data
analysis were multiple correlation analysis and multiple regression analysis. The research results
demonstrate that accounting competency and accounting technology have positive relationships
and impacts on overall application of digital accounting. Organizational vision and operating
environment have not positive relationships and impacts on overall application of digital
accounting. Listed Company attention should be given to the development of accounting
competencies and invest in accounting technology to increase the efficiency of operations and
appropriate technology management, organizations can gain an advantage over competitors. It can
also reduce the redundancy and duration of work as well as presenting information quickly and

analyzing data to enable executives to make better decisions as well

Keywords: Organizational Vision, Accounting Competency, Accounting Technology, Operating

Environment, Application of Digital Accounting
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Abstract

Currently in the preparation of accounts of small and medium enterprises. Government
agencies have come to play a role and are involved, including promoting a single bookkeeping.
The Revenue Department has issued a single accounting measure to encourage SMEs to make
accurate accounts accounting and financial statements are prepared in accordance with the actual
conditions of the business. Help build the credibility of businesses in order to apply for credit with
financial institutions. So, the objective of this research is to study the relationship between single
bookkeeping efficiency and operational success of small and medium enterprise size: SMEs —
Nakhon Phanom, Mukdahan and Sakon Nakhon. The questionnaire is as a tool to collect data from
182 accounting executives in SMEs in Nakhon Phanom, Mukdahan and Sakon Nakhon provinces.
The statistic for data analysis consists of multiple correlation analysis and multiple regression
analysis. The results show that single bookkeeping efficiency, Analysis and planning, relationships
and positive impact on the operational success overall. The results of the research suggest that
SMEs in Nakhon Phanom, Mukdahan and Sakon Nakhon should be aware of the importance of
single bookkeeping efficiency and can use the accounting data to analyze and plan their operations

to be the most efficient in their operations.
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