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Abstract

The purpose of this research was to study Cluster of Tourism marketing mix of resort in Samut
Songkhram and Marketing mix strategies of entrepreneurs in Samut Songkhram. That a researcher used
the Explanatory Sequential Design, which a mixed method. The first step is quantitative research. The
statistics used in quantitative research were cluster analysis which was classified by K-Means method 2
groups. The sample group used in this research was tourists who stayed in resorts in Samut Songkhram
in Bangkok. Use Taro Yamane's formula to find the sample number. By determining the sampling error
at the 95% confidence level (0L =10.05 ) a sample of 400 people were selected by means of
convenience sampling. The variables used in the research of 7 P’s marketing mixes, product, price,
place, promotion, people, physical and process. Research findings were as terms of people most
important in the marketing mix. The second step is qualitative research collecting by interview with

entrepreneurs. Research findings were as that entrepreneurs importance to the people.
Keywords: Cluster Analysis, Strategies, Marketing Mix, Entrepreneurs
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