Journal of Modern Management Science 13(1) (2020) pp. 49

®
Journal of Modern Management Science &f&]

ﬂuf_iﬁuﬁmsa’lqﬁumsmslnu
Faculty of Management Science, Lampang Rajabhat University ¥

A

https://www.tci-thaijo.org/index.php/JMMS &
2020 - 2024

Svswavaunmanuaiifidomsandulevesasinainudessulal vesinvioaiien
Tulwagneniaiu IdInUsEaIVAITUS

The Influence of the Image on the Decision to Online Booking Room
Service of Tourists in Hua Hin District, Prachuap khiri khan Province

Article Information

Received: Apr 4, 2019
1
Supattra Songkramsri Revised: Dec 26, 2019

44091 @RTINAT

Accepted: Feb 4, 2020
UVI("?]’G]EJ'E] Available Online: Jun 30, 2020

1933ui3edninavesn manvaiifirenisinaulevesiesiniiudossulal vesdnviondies Tu
lwns ey fwiaussaiuAiiug finquszasdiile (1) Anwndvswavesnmdnual fifldemsdndule
sewiosiniudessulall vesnvieniien Tuwesnefiu Sinussauasdus way (2) nviadouny
donAdasLUUTaedTnaven N nwaifitinensinaularesiesiniudessulay sesinvieadisr Tuwn
gunevhifiu JwmiadszauAstusiudeyaesedng nqudegrelaulagTBnsdunuvazain fe gunld
Usmsiivawiowindudesoulal luamsuneviiiu Smiausyaausdus S1uu 400 au usIuTdeya
Frouvvasun dAanudetuiatumiaiu 0.946 Amseideyasielusunsudnioguaasa lnans
AAsreilamagunisiasaasie nansIsenuIn (1) ﬂﬁlfﬁ’aﬁﬁSwﬁwaifmgqqmamiﬁm?ﬁﬂ%aqﬁaqﬁﬂmu%a
paulay Ae Amdnwal daA18vsna 0.78 IneldudnSnaniewmse 0.28 wariJudnSnaniou 0.50 T8989
Ao doveulay Tvundniwa Wiy 0.69 Faduddninanimseiamun uonainidaeseulay Silasu
SviswaTamanamdnual wihitu 0.72 Fadurdvinanansaionun gl Aynaadffisedv 0.01
uay (2) wuusaesfimnuaenadofudoyaieszdng Tasfinsananaduieunaundui 8 duid
HULNUTINTERUTU AB AN Chi-Square = 11.26, df=17, p =0.84256, Chi-Square/df = 0.662, CFI = 1.00,
GFl = 0.99, AGFI = 0.98, RMSEA = 0.000, SRMR = 0.0085 Wagf Largest Standardized Residual 11y
+1.85

AaAgy: Nnanwal, deveaulall, n1sdndularesioann

Abstract

The research on the influence of the image on the decision to online booking room service
of tourists in Hua Hin district, Prachuapkhirikhan province. The purpose was to (1) Study the influences
of the image on the decision to online booking room service of tourists in Hua Hin district,
Prachuapkhirikhan province (2) Verify the consistency of the causal model with empirical data.
Samples selected by convenience random sampling of tourists in Hua Hin district Prachuap Khiri
Khan province were 400 samples. Data were collected by a questionnaire with a reliability of 0.946.

The data was analyzed using the LISREL program, by technical analysis, structural equation model
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The results of the research showed that: (1) The most influential factors were the Image,
0.78 with direct influence of 0.28 and indirect influence of 0.50, followed by the Online media with
direct influence of 0.69, and Online media which is all direct influence 0.72 by Brand Image, with
statistically significant at 0.01 level (2) The model is consistent with the empirical data based on a
harmonized index of 8 indexes of accepted criteria. The index is Chi-Square = 11.26, df=17, p =
0.84256, Chi-Square/df = 0.662, CFl = 1.00, GFI = 0.99, AGFI = 0.98, RMSEA = 0.000, SRMR = 0.0085
and Largest Standardized Residual = +1.85

Keywords: Image, Online Media, Decision to Booking Room
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AwurtnnsUsunsimesiulamanieainsiusulama (Model Modification Indices: MI) a1ntuUsU
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Chi-Square/df = 0.662, P = 0.84256, GFI = 0.99, AGFI = 0.98, RMSEA = 0.000, SRMR = 0.0085 wag
Largest Standardized Residual wirffu +1.85 afienlaliAu +2.00 ﬁd&uﬁjﬂlﬁdﬁiuLﬂaLL‘U‘UﬁT’]aENﬁim’]i
Walaseaine danumungay naunfuiudeyadasedny Fan3197t 2 was Al 3
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CFI > 0.95 1.00 HULNE
GFI > 0.95 0.99 HULNE
AGFI > 0.90 0.98 HULNE
RMSEA <0.05 0.000 AN
SRMR <0.05 0.0085 AN
Largest Standardized Residual < +2.00 +1.85 HULNE
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duiianunaundu advdifiiiunueiniseensy e 1 Chi-Square = 11.26, df = 17, Chi-Square/df =
0.662, P = 0.84256, GFI = 0.99, AGFI = 0.98, RMSEA = 0.000, SRMR = 0.0085 @ ¥ Largest Standardized
Residual wifu +1.85 dsanusaedungle seil

1. Chi-Square flA1 p =0.84256 weng31 A1 Chi-Square Lidud1Agyveada wwsizan p dean
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2. Chi-Square/df fiRwinfiu 0.662 uanein lunaiemuaenndenaunduiutoyadaszany
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Tumadauaenadesnaundudeduing eswne Al e 0.90 Fuld
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4. friilimaaonadanaunduideduysal (Absolute Fit Index) Ransaunen 2 dall il
4.1 dvdianinunaunau (Goodness of Fit Index: GFI) §A17U 0.99 wanein luwnad
mwasnAdosnaundufudoyaisuszind iesandn GFI fld1szming 0 fa 1 uazen GFI fwensuldiien
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nfiaesuesAnaAENdsa0osdUMAeNRIFIY (Standardized Root Mean Square Residual: SRMR)
fiduviniu 0.0085 uansi1 lumadinuaenadesnaunduivteyaiBssedng Wesnilddesnin 0.0
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seulay (Social media) uonanandudenanslunisdeas Ineussninetuldviufiugs (Hajli, 2515) &l
Usleniludsgsiafivannuasudas TnsawmsduedosdlefiviliiAngsnssuns Fo-11 (Social Commerce)
vulanlowes esnnisiauiegrsneioswesilsidunsyhauuudednuesulatiisesunsineud
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YW 1 Lien, Wen, Huang & Wu (2015) finuin andnwainnulinala MITuiAuAveUslng
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9NAEAR AvllAT Chi-Square, Chi-Square/df, CFl, GFI, AGFI, RMSEA, SRMR wag@1 Largest Standardized
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P = 0.0000, GFI = 0.92, AGFI = 0.87, RMSEA = 0.095, SRMR = 0.042 iLa¢ Largest Standardized Residual
WU £5.77 SefiAniAin +2.00 Uoreskog & Sorbom, 1996) 38T niunsusulineg (Model Modification)
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Chi-Square /df = 0.662, P = 0.84256, GFI = 0.99, AGFI = 0.98, RMSEA = 0.000, SRMR = 0.0085 iL.a¥
Largest Standardized Residual iU +1.85 fufie Arla-auns Lifiieddoymeada wazandednsedu
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