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Abstract

The purposes of the research were to 1) investigate the importance of competency, innovation,
marketing orientation, and competitive advantage; 2) investigate the influence of competency, innovation, and
marketing orientation on competitive advantage; and 3) develop a structural equation model of competitive
advantage for the Sports Science Center National Sports University. The sample consisted of 420 people who
used the Sports Science Center Thailand National Sports University's services. Data was collected using
questionnaires, and data was analyzed using statistical analysis and the structural equation model. The results
showed that marketing orientation was discovered to have the greatest direct impact on competitive advantage,
followed by competency, which has a direct impact on marketing orientation. Competencies have a direct
impact on innovation. Innovation has a direct impact on marketing objectives. Innovation has a direct impact
on competitive advantage; competency and innovation have little direct impact on competitive advantage, but
they do have an indirect impact via marketing orientation. The results of this study show that the measurement
model was in congruence with empirical data. This model exhibits the goodness of fit.
Keywords: Causal Relationship, Structural Equation Model, Competency, Innovation, Marketing Orientation,

Competitive advantage
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asounfalivszavaudnsa lidasdudunsiiugadliiusdndust msandunuliduianissandanisiiia
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nanNIiBNSNasaAUlMUTIUNINITUYITUVRIANEINAANTNNTAKT WINEIRENTAUIUKIYIF

ARl wnaiiidlunsiansan fouUsu wasuiu
X -test statistics/df <2 3.245 1.409
GFI >.90 0.950 0.950
CFI >.95 0.962 0.962
RMSEA <.08 0.073 0.073
NFI >.90 0.946 0.946

R?IN = 0.43 R* MO = 0.80 R CD = 0.70

9NIST 3 WU keINMsIAsIEReRUsTneuddududuiians (CFA) wﬁqmiﬂ%wqqLﬁamﬂ'mwaﬁa
AdlunsmageuiuuumunseuluAnrme (Full Initial model) Famsassisuuususdurunasiimnunis
FAdelevinnsusuidugnas fuusdann nanisasiadeuaudenadeInaund UYL UUMa N UUT o ViRY
ananauaiinvun TaediaChi-square = 40.862, Adail GFI = 0.950, CFl = 0.962, NFI = 0.946 k@ RMSEA = 0.073
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AN5197 4 ABNSNANIINTI NN99DU LAZHATILDNTNATINTENINEUS

faudsau fianUsdase HamImFEUENaNa
Direct Effect; DE Indirect Effect; IE Total Effect; TE
WINNTIU AUTIOUY 0.658 0.000 0.658
mm@mﬁumnmwmm aUITOUL 0.661 0.202 0.863
ANUIMUSIUNIINISUTTY  duSIaUuY 0.000 0.668 0.668
NsaiunanIseang UINNTIN 0.308 0.000 0.308
AnulAToUMINISWYITY uinnssu 0.000 0.370 0.370
ANUIAUTEUNINISUUITY  N1SYRTUNNITHRTA 0.942 0.000 0.942

<
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o ¢
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