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Abstract

This research aims to examine the effect of logistics management on tourist loyalty and the moderating
role of personal characteristics and tourist behaviors on the relationship between logistics management and
loyalty to tourist attractions of Khmer civilization in Nakhon Ratchasima province. The sample consisted of 296
tourists aged 18 years and over who traveled to tourist attractions of Khmer civilization in Nakhon Ratchasima
province. The hypotheses were tested by structural equation modeling. The results showed that logistics
management in the dimension of information flow had the strongest significant effect on tourist loyalty followed
by the physical flow. In contrast, the financial flow dimension was found to have a significant negative effect
on loyalty. The two moderators which are generation of tourists, and the number of visits has no statistically
significant roles on the relationship between the variables in the model which could be concluded that the
impact of tourism logistics management was not different among tourists of different generations or different
number of visits. All the independent variables can predict 59 percent of the overall variance in loyalty to
tourist attractions (R2 = 0.59).
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