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Abstract

The objective of this research was to study the competitive strategies affecting the business success
on local fabrics distributors in Savannakhet, Lao PDR. The data were gathered from 280 local fabrics business
distributors in Savannakhet Province of Lao PDR through the questionnaire. The statistics used for data analysis
consisting of multiple correlation analysis, and multiple regression analysis. The results revealed that the
competitive strategies in terms of customer responsiveness and differentiation had the positive correlation with
the business success. Moreover, the results of the analysis of the impact of the competitive strategies on the
business success showed that the customer responsiveness and differentiation affected that the business
success of local fabrics business distributors in Savannakhet Province of Lao PDR affected the success of local

fabrics business distributors in Savannakhet Province of Lao PDR in the same direction.

Keywords: Competitive Strategies, Business Success, Local Fabric Distributors
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