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Abstract

The purpose of this research was to study influence of creative marketing communication on
university image and admission decision to public university of freshman. Guideline for the
development of effective marketing communication strategies to promote good image that leads
to admission decision to public university. The samples were 379 freshmen of public university in
the upper central region by multi-stage sampling. The questionnaire was used to collect data.
The hypotheses tested were analyzed by using simple and multiple regression analysis. The
result found that creative marketing communication included public relations, social media
communication and word of mouth communication had positive influence on the university
image. The university image has a positive influence on admission decision to public university.
And university image was mediator variable between creative marketing communication and
admission decision to public university. The results indicated that university image was mediator

variable under partial meditator.

Keywords: Creative Marketing Communication, University Image, University Admission Decision
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