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Abstract

This quantitative research aimed to investigate the service marketing mix factors
influencing parents' decision-making process in enrolling their children in private schools in
Surin Province. The sample consisted of 364 parents of private school students, selected
through a combination of stratified random sampling and simple random sampling methods.
The data collection tool was a validated and reliable questionnaire. The research findings
indicated that the majority of respondents were female, aged between 31 and 40 years,
holding a bachelor's degree, self-employed, earning a monthly income exceeding 35,001
baht, and predominantly in the role of mother or father. Most respondents had one child
enrolled in a private school. Multiple regression analysis revealed that the service marketing
mix factors influencing parents' decision-making accounted for 71.4% of the variance at a
statistical significance level of 0.05. Four key service marketing mix components significantly
influenced parents'decision-making process: price, promotion, people, and process.
Conversely, three service marketing mix components—product, place, and physical
evidence—were found not to affect the decision-making process significantly. The results of
this study can assist private schools in strategic planning and marketing adjustments to
attract and retain student enrollments, as well as guide efforts to enhance service quality in
alisnment with parental expectations. Regulatory authorities governing private education
institutions can utilize these findings for policy formulation and oversight, as well as for
forecasting enrollment trends within Surin Province. Furthermore, the study contributes to
an increased understanding of consumer behavior within the context of private education.
It can serve as a model for future studies exploring the marketing mix in educational settings
in other regions.
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