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Abstract

This research aimed to 1) study consumer behavior and decision-making to
buy houses in Muang District, Phetchabun Province; 2) study the marketing mix
influencing consumer decision to buy houses in Muang District, Phetchabun Province;
and 3) study the factors influencing consumer decision to buy houses in Muang
District, Phetchabun Province. A survey research was used with the samples aged 20
years and over, living in housing estates and townhomes in Muang District,
Phetchabun Province. The total population was 147,034. The sample size was
calculated by Yamane’s formula 400 samples were obtained. A questionnaire was
used as the research instrument. The statistics used for the analysis were t-test to
compare two groups of personal characteristics, F-test to compare more than two
groups of personal characteristics, and multiple regression analysis; with the
significance level of 0.05.

The results of the research on consumer behavior and decision-making to buy
houses in Muang District, Phetchabun Province, revealed that 1) most consumers

lived in townhouses. Their current houses cost 1-3 million baht. The pricing levels of
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their interest were 1-3 million baht. They currently live with other people. The
durations of their current stay were 6-10 years. The reason they bought houses
related to convenience for travel. Their desirable type of houses was “under
construction” type. Their sources of information were mainly based on the internet.
2) The overall marketing mix influencing consumer decision to buy houses in Muang
District, Phetchabun Province, was high. When considering in each particular aspect,
it was found that all of them were also high. To clarity, promotion was highest,
followed by price, distribution channel, and product. 3) The overall factors
influencing consumer decision to buy houses in Muang District, Phetchabun Province,
were high. When considering in each particular aspect, it was found that all of them
were also high. To clarity, post-purchase behavior was highest, followed by problem

recognition, evaluation of alternatives, and information search with the lowest mean.

Keywords : Marketing Mix, Buying Decision, House
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