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Abstract

The objectives of this research aimed at to 1) Study the level of community
communication, organization cultural affecting to Public Engagement. 2) Analyze the
influence relationship community commmunication, organization cultural affecting to
Public Engagement of the North Eastern Provincial Administration Organization. The
346 respondents of collected questionnaire have been used to confirm the variables
from 12 experts. The analysis statistic are means, standard deviation, correlation
coefficient, deviation analysis and Stepwise regression analysis.

The results contribute that 1)The means of community communication of the
samples, show at low level. The means of organization culture is high level including
its components. The components of public engagement is also high level. 2)The
correlation between organization culture and public engagement shows significantly
in the same direction at .01 and r=.30. The factors in terms of gender and community

communication such as knowledge share, influenced on adhocracy organization

culture and could predict significantly to public engagement at .05 and T? = 465
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MIUIMIIANIT Wazn1ImsIRaBUNTTNNUYeieddy dengnynmeainyanaluning 1y
19 9 dmfu “eugulval” lugeRdmeatiagtu maiedeulmuesdygvunazinanssusu
sl vmsndeulmsmilefunmavszanvu waznalnisaandusgimssanisiidesuaznng
Fonds lnsuesimaiedeulniioglulansoulal vie “nsilesiduaia”
Fesemauadanannil A nduiidewheudilafety anuduius
\WeBNENaTENING TausssueAnslunisly Social Media waznsildiusinaisnsaeaes
Usgn 13 Sefko (2010) o5UIBIABIRY Social Media 11 tlun1snaunauAansausig
amadiomuesild edosles (Connect) AugBunasifunisutsdiugnians suam 34
sl v¥oatreaniuduiuslnenisaununfugdu uenainil Sefko (2010) daldoguuis
Wianfin Social Media WWunnsdeans 2 ma (Two-Ways Communication) 5¢#319Use411
wsrzUszruefiazaulensdnssine q mazlilindanioninaidesnisuusduy
Uszaunisalnng 9 senansdunszliangla (Trust) Tu social network n1sduila n1sidnla
Tumsauyn uaznsyadududfyszninegauiild Social Media luvaigit Kang, et. al.
(2013) ndUBSUILI1 AIMAIYAIMIIYDS Internet 9 nLATBsdian1sABA1TYRITFUNA
(Communication Tool for Government) iifunsaeanssiannseand mail, Commercial
Sites WAz Social Networking Site @115 ﬁgﬂuiﬂaﬁ’ﬂﬂ (General Public) Usgu19%u4
a1u130ly Intemet Lﬁal,wqmaﬁmmwaw (Plethora of reasons) Wiag1slsAniuLile
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(2010) ndUaSUIEI1 TaussulueeAns (Culture) laun 1) nainssuuUda (Behavioral
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