Y} a o Y, a Y a U
UINNTSUFLVYILAZNITAIANITATURILINADULNDAIUEIEY :
‘U‘V]‘UTVI‘U8\‘1ﬂ’ﬂ%ﬂﬁL‘lﬁﬂUW\\‘iﬂ’]iLLﬂjﬂilIuﬁﬂM%Uﬁﬁﬂizﬂ‘aUﬂﬂi‘lﬂEJ
Green Innovation and Environmental Management for Sustainable :

The Role of Competitive Advantage for Thai Entrepreneurs

ANy Uuasy' nsanan wawan® Juaniud 15A35ANS° wazugua 28UsENIUNng’
Napatcha Pancharoen’, Songklot Phonphuak? Wimonkran Nithisiriwaritkun®

and Narumon Waleeprathanporn®

Received : May 11, 2020; Revised : May 30, 2020; Accepted : June 1, 2020

unAnga (Abstract)

unANAINsHna M ianssudidenarnsinnissudaundeuiiannudduseunuim
AnulaSsumansudsdudmsugusenaunisineg LfJuLLu’mwéw?UQ’Uizﬂaumﬂmﬁiﬂﬁumia%ﬁa
AMLLANALazad1InLldlUSsUNanTsu siuluEe e snanfusiuar s nsliAnt uluanenives

v

Huslaa Fausenaumenisaisassandniasididenr mafaunssuiunsiedawindeuuas JULuUNS

U
Y -

Jansiufinsseduwindoudeuinnssuddernlunanasanuduiusiugnd wagliduuuimsluns
AvuanagnsvedeAnsiienauInumANduRusivanAkasneliinUseansamlunisuasdu
nanIURaNsALlunuYegshaiieiAnnudBusely

Ad1Asy (Keywords) : uinnssudilies, nasdnanisaudwandsuiiionnudedy, anulaiuiounienisuaedu,

Husznaunslne

laugINgIN159ANS wﬁmmé’aiwﬁgq%uw%; Faculty of Management Sciences, Surindra
Rajabhat University, Thailand; e-mail : napatcha@srru.ac.th

ZauEANennNISINNNg wﬁmmé’aiwﬁgq%uw%; Faculty of Management Sciences, Surindra
Rajabhat University, Thailand; e-mail : joke1977@gmail.com

*ANEINYINISINNT wﬁmmé’aswﬁgq%uw%; Faculty of Management Sciences, Surindra
Rajabhat University, Thailand; e-mail : wimonkran@srru.ac.th

‘ANEINEINITINNTT UMINEIREIIVAaTUNS; Faculty of Management Sciences, Surindra

Rajabhat University, Thailand; e-mail : na.nancyO1@gmail.com



3 MsasmsuimansUnasesuaruianssuviosiu : 97 4 atufl 2 (2563) : wunAw-Aeane
JOURNAL OF LOCAL GOVERNANCE AND INNOVATION : Vol. 4 No. 2 (2020) : MAY-AUGUST

Abstract

This article built upon the recent business trends that has proposed the green innovation
and environmental management for sustainability the role of competitive advantage for Thai
entrepreneurs. It is considered as the business solutions for Thai entrepreneurs in term of being
differentiation in products and services as well as gaining competitive advantage over
competitors. These strategies include g¢reen products creation, environmental process
development and environmental-friendly management model with green innovation in order to
build up positive customer relationship. Furthermore, entrepreneurs can apply them as the firm
strategy formation guideline for developing customer relationship and being competitive for
sustainability performance.

Keywords : Green Innovation, Environmental Management for Sustainability, Competitive Advantage, Thai

Entrepreneurs
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meluresnu efulsanmwnden susnszuiunmstetngiv Taudnislénuvesgnén (Biglardi
& Bertolini, 2012)
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2013)
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