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Abstract

The research on the innovation strategies for marketing communication and branding of convenience laundry
businesses in Thailand under the Alliance Laundry Systems LLC brand aims to 1) analyze innovation strategies
for marketing communication, 2) examine perceptions of marketing communication innovations and branding,
3) analyze the marketing mix factors, and 4) propose an innovative marketing communication model for
entrepreneurs. The findings revealed that the strategies for managing innovation in marketing communication
create business opportunities through missions, marketing communication innovations, and platforms. The
business model is SKi: Strategy for the Success of the Laundromat Business in Thailand. Here, “S” stands for
“Strategy,” which includes product strategies and dealer management, while “Ki” represents “Knowledge of
Innovation,” involving innovations and technology. Convenience laundry owners perceive the innovations in
marketing communication and brand value communication at a high level, fostering strong and sustainable
customer relationships by emphasizing cleanliness, fabric care, germ killing, convenience, time-saving, and
adopting QR Code payment technology and E-Wallets. They also recognize communication through Facebook,
storefront signage, and TikTok as the most effective channels, placing significant importance on the marketing
mix factors (7Ps) at a high level.
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