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Abstract

This research aims to 1) identify the challenges farmers face in marketing communication, 2) train them as
community marketing communicators for promoting processed tilapia in Chiang Rai Province, and 3) explore
sustainable strategies to enhance their communication skills. Utilizing a participatory action research method,
the study involved surveys, focus group discussions, and observations with 32 farmers. Results show significant
improvements in farmers' digital marketing communication skills, including accessibility, analysis, creativity, and
interaction, with average skill levels rising from moderate to high. Farmers effectively created engaging content,
such as storytelling through images and videos, live product sales broadcasts, and local identity promotion,
which increased product visibility and consumer confidence.
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