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Abstract

This research had purposed to study 1) The impact of digital marketing affects consumers' online shopping
decisions in Chumphon Province. 2) Lifestyle that affects consumers' decision to shop online in Chumphon

Province. The questionnaire was used as a tool to collect data with 385 samples of consumers in Chumphon
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province who purchased online products. The results show that digital marketing affects consumers' online
shopping decisions in Chumphon and all five aspects of digital marketing are effective together to forecast
and explain dependent variables, Consumers' decision to shop online was 71.4 percent, Website & Landing
Page, E-Mail Marketing, Search Engine Optimization and Social Media Marketing have a positive impact on
consumers' online shopping decisions in Chumphon but Content Marketing does not on consumers' online
shopping decisions in Chumphon at the significance. The results show that lifestyle that affects consumers'
decision to shop online in Chumphon Province and all three aspects of lifestyle are effective together to
forecast and explain dependent variables, Consumers' decision to shop online was 74.4 percent, activities,
interests, and opinions have a positive impact on consumers' online shopping decisions in Chumphon at the
significance.

Keywords: Digital Marketing, Lifestyle, Purchase Decision, Online Product
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