NIFNIFERINLINTINY: avLUMAadANE | T 9 aUN 2 ( NINYIAN-TUWNAN 2563)

q? V) 1 = [V 6 6] = cal
AMNAI IDSUTNDENDAFANRITW I lasuuu lanaanSuN

Intention to Adopt Bullfighting Live Streaming

WA UuA3 / Panida Montree
AHEANYINITIANTT NRIANUIAUFIVAIUWAIUNS / Faculty of Management Science, Prince of Songkla
University

E-mail: panida.mntr@gmail.com

230t 1usaa / Warrapojn Panrod
ﬂmzugwmwamﬁmzé’mumm% YAINLRUFIVAIWATUNS / Faculty of Humanities and Social Sciences,
Prince of Songkla University, Pattani Campus.

E-mail: warapojn.p@psu.ac.th

Uszriaunana

Tasuunana 21 wgsnau 2564 unly 7 fgunu 2564 s 10 Sgwiou 2564

v @
v AA o

nwidpaniiiagleasdinednsfaiondaninadaanuaslaivsuionaasaimaniieaulaiuuylad
am%uﬁaﬂajué’mshaﬁlﬂmm%'ﬂﬁa suEnnguLWein “Lﬁauﬁgnia The Battie a3 §Ua1” 91%2% 400
A28819 FUADENIUDLINZ I(ﬂULﬁanmww:mjmﬁashaﬁmﬁwuﬁwwu% wWUUaW Y 1TUUURaUDNY
I 4 = o 4 o A . @ a af
Lﬂum%aqﬁalun’mnmaunmaga NARDUANNULTONUVBILUURAUDIN LaNINTMIANFNLTZENT ATan
Usaaan Vl,@Tmm'mL%au”u"uamuuaaumm”wq@Lmﬁ'u 0.969 a‘im%’uaﬁﬁ’tumﬁl,mwzﬁiaga fa NTuan
KAIANND A1TRLAT ALRAE ahmﬁmmummgmmaauawﬁgmﬁaﬂaﬁﬁlﬁaawwu Taun133aeyinig
A =2 ' o Ada a ' & @ . a o & A a
aanauiBawy wansanswuidadpnfianinadennuaslaivsuiraneasefimizuiieanlatlad aaduds
Aa AWBLINZREINLAL mﬁufﬁiﬂwﬁmnﬂﬂﬂ‘fﬂﬂu LAZAMNEBNTUIY grutfa3uf luddnTwa As
3 a a 6 é = J A o v v n:i [ U %
wispsladunswiuuaz lulasdungienises Faannsdnmagianlafivaisuaunzinaidulszlomilvnug
ﬂi:namjﬁﬁlﬁﬁm%aﬁuﬁ'wwui’aLﬁalﬁﬂuumma‘tuﬂﬁw‘"@um‘l,'ﬁaaﬂﬂﬁaaﬁ'ummé’aam?uaa@’u%lnﬂ
Mufaduunsdianuinugndenuaulalumahivmiudosndegndlinumalulad
ardran: Aiwrud, nosjuuudiasinssenitinalulad, mivensuszuuffussgsladiuanuduiis,

lulasBungionises, ussgaladunianiu

Abstract

This research was to study the factors affecting Intention to Adopt bullfight broadcasted through live
streaming. The samples in this study were 400 members in “Lﬁiauﬁgﬂh The Battie m\li{]ﬁ §ﬁ‘um” group on
Facebook who have watched bullfight online. Purposive Sampling. The data collection instrument was a
questionnaire. Cronbach’s alpha was adopted to consider the coefficient of reliability of the whole
questionnaire whose result was 0.969. Descriptive statistics including mean and standard deviation were

used for data analysis. Hypotheses were tested by inferential statistics using multiple regression analysis.
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The results revealed that the factors affecting Intention to Adopt bullfight broadcasted through live streaming
were curiosity, perceived usefulness, and Joy whereas Gambling Motivation and micro-influencers were not.
In this study, the researcher provided recommendations to benefit bullfight business owners which could be
used as their guidelines to develop their business and meet their audience's needs. Furthermore, this could
be the source for any people who were interested in applying technology to traditional sports.

Keywords: Bullfighting, Theory of Technology Acceptance Model, Hedonic Motivation System Adoption

Model, Micro-Influencer, Gambling Motivation
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