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Abstract

This study aimed to 1) to investigate the marketing mix strategy of traditional retail stores in Maha Sarakham
Province, 2) to study the condition of marketing competition of traditional retail stores in Maha Sarakham
Province, 3) to study the competitive advantage of traditional retail stores in Maha Sarakham Province and 4)
to examine whether marketing mix strategy and the marketing competition condition affect competitive
advantage of traditional retail stores in Maha Sarakham Province. The sample in this study was 383 stores
out of the population 39,313 traditional retail stores in Maha Sarakham Province. The research instrument
included a questionnaire, and the data was analyzed by employing the statistics of percentage, mean,
standard deviation and multiple linear regression with the statistical significance of .05. The results illustrated
that there was a high level of marketing mix strategy, marketing competition condition and competitive
advantage. In addition, the marketing mix strategy positively correlated with the competitive advantage of
traditional retail stores in case of personnel and process respectively. The marketing competition condition
positively correlated with competitive advantage of traditional retail stores in case of bargaining power of
seller and bargaining power of customer respectively. The results of this study can be a guideline for
developing effectiveness of traditional retail stores as well as providing more opportunities in survival for
traditional retail stores.

Keywords: Marketing Mix Strategy, Marketing Competition Condition, Competitive Advantage, Traditional

Retail Stores
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