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Abstract

This study aimed to investigate the influence of service marketing strategy and to investigate the influence of
service quality affecting competitive advantage of the customers of Thai Traditional Medicine Clinic in
Suddhavej Hospital in Maha Sarakham Province. The research instrument consisted of a questionnaire. The
sample was 400 customers who had ever received services in Thai Traditional Medicine Clinic in Suddhavej
Hospital in Maha Sarakham Province at least one time by using convenience sampling. The data analysis
employed statistics of percentage, mean, standard deviation as well as multiple regression with a significance
level of 0.05. The results elucidated that there was a high level of the overall customers’ opinion toward
service marketing strategy, service quality as well as customers’ competitive advantage having means of
3.75, 3.88 and 3.71 respectively. In addition, the service marketing strategy positively affected the competitive
advantage of customers who received services in Thai Traditional Medicine Clinic on 5 domains including the
marketing promotion which had the highest correlation, and followed by process, price, product and
distribution. The service quality positively affected the competitive advantage of customers who received
services in Thai Traditional Medicine Clinic on 4 domains including the perception which had the highest
correlation, and followed by the warranty, staff response and personal customer service.

Keywords: Service Marketing Strategy, Service Quality, Competitive Advantage
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