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Abstract

The purposes of this research are study to analyze the key factors of decision to install a solar power system
for residential homes by using Analytic Hierarchy Process from experts in the energy business 20 samples
and also collecting information about the satisfaction of various factors 400 samples from consumer groups to
provide complete information. The results of the study were as follow: The most important main factor of
decision is the reliability factor for installers at the importance factor level of 38.94% and the most important
sub-factor is service quality factor. Followed by main factor is the marketing mix 4P at the importance factor
level of 34.17 % and the most important sub-factor is price factor. From processing, The Consistency Ratio is
based on the principle of comparison of Analytic Hierarchy Process and according with the satisfaction of

both the expert group and the consumer group.
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