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Abstract

This research aims to apply Analytical Hierarchy Process (AHP) techniques in studying the decision factors of
the consuming processed eggs product comparing to processed eggs expert. There are mainly 6 affecting
factors in consumers making the decision of purchasing processed eggs product which are: product, quality,
price, distribution, packaging and favorite brand. Each factor compounds the minor factor. The sample of 7

processed eggs experts and 404 consumers is surveyed by means of questionnaire. Mean, percentages,
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consistency ratio, consistency index of AHP are used for analytical data. The consistency ratio is less than
0.10 which shows that comparing the income of different opponent is consistent. It found that experts give
priority to the factors that influence processed eggs product purchase the most of which are quality 41.1%
product 19.1% package 13.1% in order. But for the consumers, they give priority the most to quality 31.8%
favorite brand 8.7% package 8.3% in order. If considering the secondary factors of the consumer primarily,
the main affecting factor that influences the decision of the consumer’s purchase of processed eggs product,
among 5 minor factors are 22.9% of utility 11.2% of inexpensive price 9.1% of quantity 8.9% of shelf life
7.5% of convenience to buy. If the product is being designed and developed, it has to be consistent and
should respond to affecting factors in making the decision of the consumers’ pur-chase at most.

Keywords: Analytical Hierarchy Process, Processed Eggs Product, Product, Quality, Price
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