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Abstract

The main goal of this research is to study the psychological factors including motivation, perception, learning,
attitude and personality and to study the AIDA Response Process that consists of attention, interest, desire
and action that affect to the decision to Choose to Study via the E-Learning System of a Tutoring Institutions
in Maha Sarakham Province. Questionnaires were used to randomly collect data from 400 high school
students who enrolled in online course at tutoring institutions. The method of data analysis is based on
percentage, mean, standard deviation results and multiple regression analysis. The results of the study
showed that psychological factors and AIDA Response Process had the positive effects on the decision
Choose to Study via the E-Learning System of a Tutoring Institutions in Maha Sarakham Province. When
considering each aspect of psychological factors found that the most important one of respondents is
motivation, followed by perception, attitude, personality and learning with the statistical significance at the
0.05 level. The similar analysis for AIDA Response Process also found that respondents gave priority to
desire, action, interest and attention with the statistical significance also at the 0.05 one as well.
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