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Abstract

The objective of this research was (1) to study the using service transaction behavior of consumer through
application mobile phone. (2) to study the technology acceptance related to use service transaction behavior
of consumer through application mobile phone in Pranakorn Sri Ayutthaya. This research was quantitative
research with using 385 consumers as a user application mobile phone for transaction. The data were
analyzed by using frequency, percentage, average, correlation coefficient, and multiple regression analysis.
The results showed that technology acceptance related to using service transaction behavior of consumer
through application mobile phone. The contribution of this research can be used as a guide for improving and
developing the service for behavior of consumer and responding to user with service transaction through
application mobile phone.
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