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Abstract

Research on the marketing mix factors affect the decision process, choosing the project type of the people's
bank loan, the Government Savings Bank. Chumphon is a quantitative research objective is to study the

impact between marketing mix factors to the decision process, choosing the project type of the people's bank
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loan, the Government Savings Bank. Chumphon using the questionnaire as a tool to explore the reviews
from customers using the service, the people's Bank project loans the Government Savings Bank. Chumphon
province number of 2,866 people by defining the size of the sample population used in this research study.
Define the sample population using formula to determine a sample of 400 people of taro, according to tricks,
the accuracy of the data by using the threshold questions have more than 0.7 alpha value and tested
reliability of correlation coefficient method, equal to 0.981 research found that loan products to promote,
market or Bank provider. The property and services of the Bank Overview Processes and services of the
Bank. Quality and productivity, and statistically significant at the 0.05 level.

Keywords: Market Mix Factor, Decision-Making Process, Loan, People's Bank Project
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