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Abstract

This research aims to 1) To study the differences in trust in facial cleansers with natural ingredients through
retail shops classified by population 2) To study the difference in the decision to purchase facial cleansers
with natural ingredients through retail shops. 3) To study the direct influence of product trust on the decision

to purchase facial cleansers with natural ingredients through retail shops. The sample are experienced
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purchase and use of facial cleansers with natural ingredients through retail shops through 400 consumers.
Statistical analysis methods include descriptive statistics, t-test, one-way ANOVA, multiple linear regression,
and partial least squares equation models. PLS-SEM. The results showed that gender, age, education level
were statistically significant differences at 0.05 level on consumer’s trust. and gender, age, education level,
average income was significantly different at 0.05. on level of decision making on purchasing products level.
An analysis of consumer’s trust factors in Integrity, Competency, Reliability, Concern are positive correlation
with purchasing decision. In addition, the consumer’s trust factor had a positive influence on the purchase
decision. The direct effect is 0.575, the coefficient of loading factor is 0.735 - 0.845, R = 0.331, and AVE is
0.615 - 0.629.

Keywords: Consumer’s Trust, Decision to Purchase, Facial Wash Natural Product
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HANIILAITAFNNIINANDLITINWAT (Multiple Regression Analysis)
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r=0.564 R = 0.318 Adjusted R° = 0.311 SE = 0.411
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