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Abstract

The research aims to answer a question: What are the limitations in using the political marketing strategy and the
election campaign of the Pheu Thai party during Bangkok 2011 general election. This qualitative research is
expected to study and understand the strategies that the Pheu Thai and the Democrat parties used during the
election campaigns in Bangkok by using the concept and theory of political marketing as a framework. The data
was collected by documentary research and in-depth interviews. The study discovered that the Pheu Thai and
Democrat parties had applied the political marketing concept during the 2011 general election in Bangkok.
However, the failure of the Pheu Thai party during the 2011 general election in Bangkok owing to the important

factors. In the political marketing concept, the Pheu Thai’s the policy platforms were not attractive also the brand
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Pheu Thai party was unacceptable for well-educated and urban middle class voters. Moreover, there were
additional two factors due to the political conflict from 2005 to 2011 and the environmental forces: the single-
member district or single-winner voting system influenced the Pheu Thai’s election campaign and had an impact
on winning the 2011 general election in Bangkok.

Keywords: Political Marketing, Election Campaign, Bangkok, Pheu Thai Party, Democrat Party
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