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Abstract

The study researches on the Creative Design Strategy Affecting the Successful Marketing for
Thailand Office Furniture. To study the causal factors creative design strategy, customer needs and
creative design management affecting the successful market for office furniture in Thailand. Collected
sample from consumers in the office furniture total of 1,000 samples. Using a questionnaire to collect data.
Data were analyzed by using structural equation models. Using SPSS and AMOS program. The results
found that the creative design strategy, customer needs and creative design management have relation to
the successful market for office furniture in Thailand. The creative design strategies, customer need are

related indirectly to the successful market for office furniture in Thailand, through creative design
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management and the management of creative design have a direct relationship with the successful market

for office furniture in Thailand.

Key Word: Strategy, Creative Design Strategy, Office Furniture
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Chi-square = 136.414, df = 117, p = 0.106, GFI = 0.971, RMSEA = 0.018, *p<0.05
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