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Abstract

Electronic marketing (E-marketing) has important potential for Small and medium sized enterprises
(SMEs) to increase the opportunity to access the international market. Studies of E-marketing adoption using
the Technology Acceptance Model (TAM) have found that cultural difference is an important factor
influencing the model. The Hofstede’s cultural dimensions, consisting of Power Distance,
Individualism/Collectivism, Masculinity/Femininity, Uncertainty Avoidance and Long-term Orientation/Short-
term Orientation have been integrated with TAM. The study was conducted by using a literature review and
content analysis using secondary data. The results of these studies have identified that cultural differences in
the dimensions of Individualism/Collectivism, Masculinity/Femininity, Uncertainty Avoidance and Long-term
Orientation/Short-term Orientation influence Thai SMEs to have low intention to adopt E-marketing, while the
cultural differences in the dimension of Power Distance influence Thai SMEs to have high intention to adopt
E-marketing. However E-marketing adoption of Thai SMEs is also limited by social norms. If we want to use
Technology Acceptance Model (TAM) to increase E-marketing adoption for SMEs in Thailand, we need to

study the influence of culture differences.

Key Word: E-marketing adoption, Culture Differences, Small and Medium Sized Enterprises
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Jagtumetedumesidadundunumluiinuszdruvesiywdiduegiann nslddumesiinyiliingin
vosfauAsuly Sumosiinudsuniassuuuunistouts dwalissuuiasugiadsu nswidedsidnnseiing
nansidudemisnsaanausluddmsuiamnasuinnalswazvuingen (SMEs) (Chong, Man, Chen & Lai, 2011).
\iip9a1n SMEs WYL DIRAINA U TR ULR s UUTENIUIALAY (McCue, 1999; Hoffman and Novak, 1996;
Herbig and Hale, 1997; Nguyen and Barret, 2006) ﬁﬂﬁ?u SMEs ﬁaﬁmﬂ%ﬂmﬁumaiﬁmLﬁw‘ﬁu (Sadowski, Maitland
& van Dongen, 2002) ns1zdumesiindurommsieasinuslonidessuuasugialasanziugshaiiogluiiud
vhslna mniwesgsialithnsnaindidnnsedndluldfvinduinvaeslvgsfennegluauides (Fean, Clancy &
OToole, 2003) fatfunsduasulidwessiasensunislénmaman wavanunsathnmseaadidnnsedndluldldoehed
Useandnndefinnuddayegneds

FBnsAnwidndunislasnsmumnussunssy melnszsiden uarldnsinuandeyayiogibundn
PMNNSANYIVDY Hatem  El-Gohary Tul a.#.2009 lagldsinuuniseausuimalulad (Technology Acceptance
model: TAM) (Davis, 1986) Anwin1sueusunisnaindiannseiindvesgsinrwimdniulssmeddvd wWisudieuiu
Useinadangy wuiianuuanaanmaimusssuseninUssinaduduasussmasingy Savdnadiviliinnseeusu
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HAN9Tmus33u (Cultural Dimensions) 91nAM5ANYUDY Geert Hofstede Tul a.a.1984 1funwiAams
Jausssuiitdvisnaiagnlunisvinideaodsaumans (Nakata and Sivakumar, 2001) Geert Hofstede Tiaumsngves
FuussnilidunguuesnrAnvosaindnlunguivinlinguilanaunns1sainngudu nsAnwives Geert Hofstede
wanslffiudernuuaneseuiitnanssaussslneswundinieuausssueondu 5 Garsd

1. Ansiiondues81u1a (Power distance) vngfaweundsynaafiisunatesludsansensuaslivi
Fieslugrunauaraesindudoswnd Wumnalduifledlugiudum i wsoauliwiisnluaienisdsdudeym
(Mccoy, Galletta and King, 2007) mmlu'Lvimﬁamfﬁagﬂuvgﬂ%uuﬁsm watlsyauuanaeiuly TuSausssudidnany
widondvesdunagutulssmaLaly Aumanan Uiunn fautuduanidndln fenuaianiaiyeaauseuasld
SauInniyanadu Tumemsstudlutausssuiiianuivdendvessnangululssneeeanie dasoa
wunnsn aduaunnaglosuaun danuaianisinyarannaudinuwinieniu (Hofstede, 1984) wazainni1sAnwIves
Geert Hofstede 513190 A./1.1991-2001 Wmf']mmm?i'amgmmé’mwé‘fqmﬁmmﬁwﬁm \lesnanuimdendives

g1unadnsileg

2. anudutaenilen (Individualism) asafuduiu nquiley (Collectivism) Munefemnuduiusszning
Jaanyarauazngy Wuveuwaidaanyaraiinnuaulaluitewdelinnuddyiuiiesviennudfyvongy
(Mccoy, Galletta and King, 2007) 1ui’@uuassuﬁﬁmmﬁ]uﬂamﬂﬁwgaLﬁduﬂszmmw%’gmﬁm DOAWITLAY ANINY
9101305 UAUIAN uaziuseTuaUd yanadimnudeshiludiies wagldsudviwannnguiles faudeiimnunidin
wenIINALdY Asiimanviunuaglidmansemulududy dufmusssuiifianudutaand sudoudiuussina
frmunan wnees Ui uuegeal uwazladude yaraldsudvswannnguas wazlinnuaulalupnudaiuves
FPuannnitwewmues anaidewnanminiuideinsnisseuiuannay wagianuideinmnndTiniiAeiuiy
yanadulungy msutstulaznstiomdedstulas fuslnrmddyienisiisadin (Hofstede, 1984)

3. NOANTIUAIIN (Masculinity) asafiudnuiungAnssudesu(Femininity) Jausssunginssugagnldanvue
msTAngveunadauazinave Tunsssyunuminandaiuludsny dnvazveanameodannuuiuy Ay
Nleonzel ¥ounIkaady uazianswluanulng anuuduss uazamud Sanumanieiunamgdadumned
goule AzAvEgUAnMANTIRLAzqUARN ATt uiuTaLsITImgAnssndeudadetiwandazinamedinnanin
Wisuiu Ianunsiwenzeukazsaunsuaaduiing i Wanuddgiugunm@isunnindadeusaudnsa was
oraimsnluanadn mnuseulolazaTesth (Hofstede, 1984) UszinafifliamsssumgAngsandasn 19U Uszine
FUu ooawds Liugan Bmduss dawosuaud Juilutmnemeihau wullseldgen Tvihiinsnuid vued

wavdeneeliinasla uaregluunuimingeutounouny dmussimandTaussTungAnssudagn dngy Ussinaaiiay
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a. mandnidesnnulaiutiueu (Uncertainty avoidance) vsnefsveuiundsynanadiogluinmsssuiiiaaig
vy luaaunisailiuiue lidaau visliannsananisalld uazegluveuwadamnnuneismmaniass
anunsaifenanlaenisseniung nnfidunanieufasuuidarionginssuiidenuy eufleglutausssunduiay
vanidesanuliiuueuynguuuy auimeeumanidssendliniueusziinnunszaunsene desnsanulasafouad
Sasziieq 71591 euendiliuusududeiinn audoundyuswiniunasnensusedivanuliuivevlasldinalulas
ngvng wazAaun Uszimanifausssumandosannailiviueugadu Yseinanis Winna fununan g3nde uas
wadsy aengeudunislunisananalduiueufiazifetuiiusegdlalddugnis ldveuanudss uazaraaana
neiovizeu dmuusEmanTausssunsvandsannuliuiueusiugy delus 9ilun uandn ey uagdesns 1u
naufifirnussiuagsuiletunnudes seusugBuiitmudaiurdeiinginssuiideauy Jeudadulassonuies veu
Arundns fussgalalddunrigs uagilenunzienzenu (Hofstede, 1984)

5. N9 UNARSTYEY1) (Long-term  orientation) mqﬁwﬁ'mﬁ’umimqaummwségu (Short-term
orientation) LHufiAfl 5 Faufimdunlunievdminms@nwives Geert Hofstede 1u®l a.m.2001 wudrlufansssui
gatfunsuesemansrezsnALIriidefitsdad fnmitey oname snuzuntu dufaussauiigatiunisesewian
sepvdu auawadunsuilag gusmediny Ussndden

dmfuymesUszmalneshuifive Tausssuna 5 SAnunisAnuues Geert Hofstede Tud a.¢.2001 Taetn
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AMUMABNA1VBI81UD (Power distance: PDI) Usewalnglanzuuy 64 FapaudnesininAeagvadhu

Usgmalunidede ldavuun 71 duiniganuinaulnsseusuaubivinfenludag wuaisnstidudyd
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wANT3ILdagn (Masculinity: MAS) Usealngldnzuun 34 aguuu uandlifuindulsemanifansssudi
wAnssITeFuge Fslinzuvusnindnadevesusemeluniie dodld 53 azuuy uavAadsveslaniild 50 Azuuy
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mswanideanuliuiueu (Uncertainty avoidance: UA) Uszmdlngld 64 avuuunansiiuszmnelned
Jausssuiifeamsanszsuaulaiuuou ngunast ngurane uleuisuazniing gniundsduld aulnesdosnisaiuaumn
daneeiliieglumeniiletesiumamsaliiliaeiiu uansitludieulnedslin fouflazseniunsdsuulamie
wansaliifinnadvgs

NNSNBIBUIARSEEZE (Long term orientation: LTO) Usendlnglanzuuu 56 Avuuu wansinuseinelng
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