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Abstract

This article is a documentary research by using secondary data. The objective of this research is
to study the structural causal relation model of factors affecting toward growth of small and medium
enterprises in the People's Democratic Republic Lao. The conceptual framework of this research based on
theory of Entrepreneurs, theory of the Growth of Firm, Resource-Based theory and theory of
Entrepreneurial Competencies in order to describe the relation between the factors affecting toward
growth of the firm. The research findings showed that the Key elements of direct and indirect affecting on
the growth of small and medium enterprises, including factors of competitive advantage, characteristic of

Entrepreneurs, Entrepreneurial Competencies and Business Alliance.
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deulosmaduasugiatuimsugialussduniniauarlusedulan (Hara, 2010: 2-3) faiudeilssgunasdusios
Usulassaamaduasvgiauaslinuddy funsiauasvgiadinuuazddug ieliussmangaiuain
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1nMsAnwIIfefiiunmuiini suszneusiiaveiamisruianatsuazung exluais susy
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FuszneunslagdumndsnUszaunisal vinwzanuiiunsians mseaiaiieaiisaufimelaluignil
vinwganudugihmsgsianazanssuumsnaununagnsnidususss lnsanzedisddussuuiasugionainill
nsudaduge (Walsh & Southiseng, 2011: 16; Quang & Thavisay, 1999: 6) Jadnian1amuszideunisuas
nquineidslideusslomifuinmsduiugsia Fovzuazauannsolumsaieuianssulmlq waznisadhe
Ww3oU18ve9ANTIioTEnINesANsIIRIMAzeIANINIAsY nMsdduaunTnesdnisnisdilanuazUssviay
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Miuae (Walsh & Southiseng, 2010: 57; Kyophilavong, 2008: 191)
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nsfnwadsilduszgndlfuunfnnguifuszneunis (Theory of Entrepreneurs) wuaAangudnisifule
¥8453713 (Theory of the Growth of Firm) ngei3193851uMsNeIns (Resource-Based Theory: RBT) hawgui]
aussauzAuludusznounis (Theory of Entrepreneurial Competency) fuumidunuinuAavguindniu
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Collaboration) tumsnefiauleuievedsguna (Government Policy) wagausiuiledugnidunalunisindulaly
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V1sie (Bamey, 1991: 101) Winani Yadefiddalunisasrennuldiusoumensutaduiufionsnenns
fanunsaadinualiiuesdng Wunineinsiimildenn guisldanunsadouuvuldievieeadisunulunis
Feunuugann uazninensimasdunnvawmildldios niwenamadulfuivineanmmisnisam ninens
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\4m (Bird, 1995: 51-52) Wimnumnevesaussaugmaduiusznounsimeneds audnvazdnyanad
Heoeffvasyana eldun ssdmuiimluuazmufionzinu usegdle yadnam awdnwal unummisdsauuas
vinwgauansafituason1sFudu AnuegsenLarnsAiulnYegIA

pndiauwazAniy (Ahmad et al, 2010) ls’fﬂa'ndﬁ]aﬁ"aﬁmamsausmiLﬂuﬁﬂizﬂaumiﬁuﬁ@w%waﬁia
ANA5Ue333RA (Business Success) wagnan1siiiunurefiamiaruianaluazuuingen aussaugn1sity
FUsEnouns SsUszneumeanssausfumsiiuuanagns  aussauziuLuIANAn  aussauzdulenta
ANTTOULAUANUFURUS AUTIOULAUNITTEUT AUTIOULAUAIUYARAD AUTTOULAIUITETITU LATAUTIOULAY
AsauATIiley

gukarany (Hunt et al., 2002) lina1a3Musiingm19gsna (Business Alliance) TufinseunwnNAALN
MNAIEITUSININ1I0a1A (Relationship Marketing) Fafiannumsnednunrusniiossninsaemioninnitaes
UStmifinisuanivdsuninennssneuiionnudnanudmnevesgsia

Fananlagazuliin annismumununAanguifiisitesiivsenousesuuAnnguiiussnounis
(Theory of Entrepreneurs) WiaAanguin15iAulave933Aa (Theory of the Growth of Firm) nguii1nlegiu
NSN8NT (Resource-Based Theory: RBV) LLawqwﬁammuzmmLﬂuﬁﬂizﬂaumi (Theory of Entrepreneurial
Competency) d@1unsnesuiearuduiusuazaudonlosdadefiddy ¢ Usznsie anulduseunians
wiadu audnvugvewusznounts  aussauznaludusznounis uasiiuslngmnegsia wavauisneduiy

Aaa

eazdunLfazdadeniidnsnanonisiulavadianiavuinnaLasuIngaufIne bt

aNnulAUSsUN1IN1suYIty (Competitive Advantage)
NNsANwINUITEIAgMomUIdnavesnsfnTuInnatuayuwnAnaulaTeuneng
R v oA ' a a w1 &
wistugaduladeiidmanonisiulnvesssia daeluil
Wiy uagamz (Man et al, 2002) livinnsfnsaussauznisiduduszneunisiidinasenisasng
ANNANNTONNTUTITUAMTVIAMAIVUIANAWNUAL VWINGBN HANITITENUTT  ausIousaulon1aniegsig
FAUANUFUNUS WALAULUIANUAA JANuduNuSIBsuInsanisas1eanulalSaun1aniswiedu diuaussousy
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U318 wavanuz (Poisson et al,, 2002) ldvinnsfnuiadeiidmasdieninudniaguszneunstulszive
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msuwtsduegsiidedAgyneadflusziu p < 0.01

@mé’n‘lﬂmwméﬂizﬂaumi (Characteristic of Entrepreneurs)

o

Tumsifeassilldfnunudnuvazresenaunisdaduladeninertesiudademednuininet laun
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ANUAALLTIN NATSUALLEYS Anududaszuavudsduluidesn (Lumpkin & Dess, 1996) ildnSnasenanssu

o

nsduguszneunisuazkadiianesgsia Minnnsfnwanuideiinesdemuinfinuidenatvayuwuifadiunu
anwrvesuszneun1sdadulefendmadennuliuioummsudsiuwasnisiiulnvesgsia sl

Ul wagAny (Baum et al, 2001) ldvihmsfinwimssuwuumsidulavesgsialuvainuaiedalunisfinm

kY

Tupssllfiinguszasdmiofnwanmvanvihlvgsiaiulsluanimwiadeniudsuudadly wan153denud Tued 4

AMNdEnAAasd (Fit Model) X2102 = 168, p < 0.00;FI = 0.92, AGFI = 0.89, PNFI = 0.63, RMSR = 0.06, RMSEA =

0.08) Yadendawaniansssonisiulnvesgsiane Jadeauaussausdunie (Specific Competencies) 1393413

1A o w aal

(Motivation) nagwslun1susduniegsia (Competitive Strategy) agdlitiaddgynivadalusedu (2.0, p <

[ a

0.05) Yadenagnslunisudstunegsfatutadeidmadonisiulaluduinegreliedfgynisatalusedu p <

£

0.001 Aadadesunisaseuinnssy (Innovation) kAEAUAMAINYBIFUALALUTNTS (Quality)

dauau uazAne (Islam et al., 2011) AnwiAMENYMEYBIEUTENOUNTLAYAMIN YMEURIgINANTE VWA
sonadsareiamiaviananuazsawingeslulssmadnanng kan1539enudn AndnvuzeiUsznaunsll
AMNANNUSITIVINAUNANITAILTLUTD I NAITUINNaLas tau sl Tud Ay nsadfluszau (sig. F =

0.000) @z Fit Model &enmudnvazaawussnounsiuausaeduisnudniavesgsnaldieiesas 21.3

ammuzmstﬂuﬁﬂiznaums (Entrepreneurial Competencies)
wu waz la (Man & Lau, 2005) Anwigusuuresaussauznisiludusznounsluaninwindoums
grannssulugednd Han153ITeNUIN NIFINGUENAIMNITUNIIAIEMALNITUTNITLoTTAULAnNA 19 U 1Y

aussougANuugUsznaunisiie drunisairauianssy (nnovative Competencies) MIMMUANAENENIIGINT

o w a

(Strategic Competencies) Hild1AgyvadAluszau p < 0.05 LLazmﬁL%‘EJuil“Uﬂ\‘iaﬂﬁﬂi (Learning Competencies)

a o o

HpdAgyneadfluszeiu p < 0.1

14

oy uaz 01elaa (Gurbuz & Aykol, 2009) lévinis@nwinisdanisanaududusznounisuag

o

Audnvuznsluiuszneunsiniisenisifiulavesgsiavwindenluuszmensi nan133denudn engvesgsiuas
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wnmuAnludesniirnuduiusidsuintumsiivlavessene (B = 0.143); (B = 0.554) eghsiidedfiyneana
Tuszau p < 0.05 AMUAAHTYAMULEDY NMstduNanauLuLazlaTIassoIRnslaNuduiusBauiunsiivle

o w a

yaswenue (B = -0.141; B = -0.171; B = -0.168) ethailfoddaymisadinluseiu p < 0.05 daunuinuAniuds

snuazlaswedsesfnsiauduiusidauiniunsiiulnveswesnissisau (B = 0.335; B = 0.185) sgnadltdudfiny

MeEALUIEAU p < 0.05

WUsAAIM1933AR (Business Alliance)

Anines uaz WINe (Ziggers & Tjemkes, 2010) leAnwidadesiuaruaiusalunsiluiusiinanisgsia

. eps o o a & a a a o ' &

(Alliance Capabilities) ffisionan1saniuiunisduiusiingmigsia nan1sidenuinanuaisatunisdy
U a a ra 7 v 6 o a [ U a 1 U v
Wusiinsmsgsialifimnuduius funanisaduanuvesanuduiusiins (B = 0.1, p>0.05) daunisdanissu
A duiiuslingm1agsia (Alliance Management) uazAMNIMYBINITATAMUELRLS (Relational Quality) &
AudiusIBauinetalifoddunsadinlusedu (B = 0.219, p < 0.05 B = 0501, p < 0.05 ) FuwanIs
anduauresnuluiusiins wenantumuaisalunisiluiusiinsnisgsiadadiamnuduiusidauiniunis
Jansauanuduiusingmiegsia

wils uazAmy (Feng et al,, 2010) vihnmsfinwanuduiusseningnan fussazanuldSounianig
Wity wan153Tenud gnAnfianuduiusidauinduanuldiuSsunmenisudsdudununinvessandue duay
Worlulun1sdndsdumuarfiunsusufimunufeInIsrewaln sunsuinsanAegditdedfymeatialy
52U (p < 0.01; p < 0.001; p < 0.001; p < 0.05) @EviedumlanuduRusFwINTuANlAUSsUNINIS

o o a

wistuinugihneiuiuuegaitedAynisadiflusedvu p < 0.01

nmsesuiengldnsaungufudndantananliualuseusiu aunsanmuaanuduiusseninedade
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