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The Development of Integral Tourism Marketing Plan for Establishing
Chiang Rai Province as a Tourism Hub of Lanna Civilization through

the Tourist Behavior and Perception of Tourism Public Relations Media

Thongchai Phuwanatwichit *
Anirut Songthanapithak *
Suchakhri Srirat

Suphachai Sangkam ‘

Abstract

The objectives of this research are: 1) to study the tourist behavior of tourists on the
relationship with the tourism links of Lanna civilization. 2) To study the perception of
media, tourist information, and tourism related to Lanna civilization. 3) the development
guidance of media relations for tourist relations with tourists. Lanna civilizations and
4) Develop integrated tourism marketing plan to create Chiang Rai as links for tourism
of Lanna civilization. Conducted research with mix methodology research. The literature
review, interviews, polls 400 Thai tourists and 400 foreigners. The research found the
tourist behavior of tourists on the relationship with the tourism links of Lanna civilization.
The tourism behavior of tourists who come to Chiang Rai are mostly female. Most Thai
tourists are students. Most Chinese are businessmen. Both groups are in the Generation
Y era. Most non-Chinese foreigners are private-sector employees in Generation X. Most

tourists travel by themselves from Chiang Mai and Bangkok. Choose to stay in the city

! Assoc.Prof.Dr.,Home and Community Division, Human Relation Department,Faculty of
Humanities, Chiang Mai University, Chiang Mai. Email: wadasan_@hotmail.com

2 Lecturer, Department of Tourism and Hotel, Faculty of Business Administration and Liberal Arts.
3 Vice President, The Association of Domestic Travel.

# Teacher, Ban Saithong School.
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of Chiang Rai, the purpose of the trip is for fun. entertainment, rest the body and brain.
While foreign non-Chinese tourists The purpose is to study culture and knowledge as
well. The perception of media, tourist information, and tourism related to Lanna
civilization. The research found the public relations media influenced the decision to
travel to the overall tourist is "person” The next is the media website. And mouth to
mouth Information needed for tourists to decide at least three tourist attractions. The
path and method of access and accommodation by the content in the media relations
must be easy to understand and attractive. The interconnectedness of experiences
during the journey is a cultural experience that is linked from one tourist attraction to
another, especially to the experience and learning the way of life. Of local people with
access to a safe, comfortable travel destination, and offering more than one travel
experience. The development guidance of media relations for tourist relations with
tourists. Lanna civilizations. The research found recommend local products. It led to
the development of tourism marketing plan linking Lanna civilization of Chiang Rai. The
aim is to experience a variety of Lanna civilizations in Chiang Rai. Northern provinces
and neighboring countries. With the strategy to create a tourism experience Lanna
civilization and the difference. In the field of marketing activities, the network linking
Lanna civilization tourism route. Artistic pricing to collect travel packages distributed
through websites and mobile operating systems. Promoting marketing through the
cultural identity activities of Lanna civilization. And the tourist link to the city of
Chiang Mai.

Keywords: Behavior Tourism, Tourists, Chiang Rai Province
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