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Abstract

Background and Aims: The rapid expansion of online food delivery platforms in Bangkok reflects
Thailand’s ongoing transition toward a digital economy. However, limited empirical research has
examined how entrepreneurs’ demographic characteristics and digital marketing strategies jointly
influence the business performance of restaurants operating on these platforms. This study,
therefore, aims to (1) investigate the effects of entrepreneurs’ demographic characteristics on
business performance and (2) analyze the impact of digital marketing strategies on restaurant
performance within the Chatuchak District of Bangkok. This research fills a crucial gap by
integrating demographic and digital strategy perspectives to explain business success in the online
food service sector.

Methodology: The quantitative research approach was employed. Data was collected from a
sample size of 400 restaurant entrepreneurs in the Chatuchak district, Bangkok. Data was collected
through convenience sampling using questionnaires. Descriptive statistics, including frequency,
percentage, mean, and standard deviation, as well as inferential statistics comprising the F-test,
pairwise comparison using LSD, and multiple regression analysis, were applied at a statistical
significance level of 0.05.

Results: Findings revealed that gender, age, education level, and monthly income significantly
influenced restaurant business performance (p < 0.05). Among digital marketing strategies, online
reputation management had the strongest positive effect, followed by content creation, social
media engagement, modern marketing communication, and influencer marketing. The combined
predictive power of these factors accounted for 92.70% of the variance in business performance.
Conclusion: Both demographic characteristics and strategic use of digital marketing play a decisive

role in enhancing restaurant performance on food delivery platforms. The study contributes novel
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practical implications for entrepreneurs and policymakers in strengthening competitiveness and

achieving sustainable growth in Thailand’s digital food service economy.
Keywords: Restaurant Businesses; Food Delivery Platforms; Digital Marketing; Demographic

Factors; Operational Performance
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