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Abstract

Background and Aims: China has a rich tea culture with a history spanning thousands of years,
and tea utensils have always carried both functional and cultural significance. The Qing Dynasty
marked the peak of ceramic tea utensil design, blending exquisite craftsmanship with cultural
symbolism, making it a critical period for study and inspiration in modern design. This study aims
to explore how the cultural and aesthetic elements of Qing Dynasty tea utensils can be
translated into contemporary ceramic tea sets that preserve heritage while meeting the
functional needs of modern consumers.

Methodology: The research was conducted in Jingdezhen, China (2022-2024), using a mixed-
method approach. It involved historical analysis of Qing tea culture and aesthetics, expert
interviews, consumer surveys with 500 participants, and prototyping of Qing-inspired tea sets.
The study focused on three main objectives: historical documentation, modern
contextualization, and design innovation.

Results: The findings highlight that Qing Dynasty-inspired designs can be effectively adapted for
modern use without losing cultural authenticity. Prototype testing showed high functional
performance, strong cultural appeal, and consumer purchase intent within the price range of
¥1,000-3,000. The integration of traditional aesthetics, ergonomic design, and material
experimentation resulted in practical yet culturally significant tea sets.

Conclusion: The study demonstrates that it is possible to merge historical heritage with modern
usability through semantic and functional translation in design. By bridging tradition and
modernity, Qing-inspired tea sets can serve as cultural conduits, supporting both the
preservation of intangible heritage and its relevance in contemporary life. The research
contributes to cultural heritage management, creative industry practices, and offers a model for
future heritage-based design innovations.
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Introduction

Tea is a product grown in China and has been consumed for thousands of years. As a living
culture, Chinese tea is an inextricable part of the nation’s history, customs, aesthetics, and life
philosophies (Chen, 2002). The material carrier of this culture is the tea utensils, as each object
is both practical in its function and replete with symbolic qualities and meanings of tea
consumption. Of all historical periods of ceramic art, the Qing Dynasty (1616-1911) is considered
to be the most fruitful, as the perfection of Chinese craftsmanship was joined with aesthetics,
the utensil’s function, and the culture of tea drinking formed over the prior dynasties (Deng,
2011). The finesse of Qing Dynasty teaware is not only a historical and cultural phenomenon but
also a potential source of inspiration for ceramic design today (Chen, 2005).

The purpose of this study is to highlight the design features of Qing Dynasty tea sets that
can inspire contemporary design. Tea utensils form a unique culture of their own, so the
potential challenge with using their aesthetic for contemporary consumer products is achieving
an optimal balance between maintaining and preserving a part of the nation’s heritage and the
actual use of these products by people today. The former has been a critical driver for the
preservation of ancient China’s culture as its exquisite forms and craftsmanship are a source of
inspiration for millions, yet confining these objects to museums secludes them from use by a
broader public (Yao & Hu, 2000). The question, however, is can the actual cultural meanings of
Qing teaware can be transformed and transferred to contemporary products, without tampering
with people’s tea-drinking behavior today. The proposed solution to this problem is the design
of a concept and a new approach to using the Qing Dynasty’s forms and aesthetics for
contemporary ceramic teaware design.

In particular, this research will target identifying the primary sources of inspiration from the
Qing Dynasty’s teaware and reinterpreting them for the modern context. To be more precise,
the study aims to understand how the cultural meanings inherent in Qing utensils can be
articulated through their design for today’s tea-drinking consumers and their lifestyles. In this
manner, the potential solution to the identified challenge can be a part of a broader task of the
cultural heritage management and governance in China by not only preserving the core
characteristics of the traditional culture but also translating them into contemporary cultural

expressions (Gan, 2011).

Objectives
This study aims to achieve the following three interconnected objectives through an

interdisciplinary investigation of Qing Dynasty tea culture and contemporary ceramic design:
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1. To examine the historical evolution, aesthetic features, and cultural connotations of
Qing Dynasty tea ware as a basis for modern design.

2. To analyze the adaptation of traditional ceramic tea ware to contemporary lifestyles
using expert insights and consumer surveys.

3. To develop innovative tea sets that integrate Qing cultural elements with modern

usability, ergonomics, and affordability.

Literature Review

This section is organized into three key domains—history and ritual, ceramic technology
and glaze chemistry, and contemporary design and user studies—which together provide the
theoretical foundation for the study. The integration of these domains helps to address the
challenges of revitalizing Qing Dynasty tea sets for the modern market, while balancing heritage
preservation with consumer demands for authenticity and usability.

History and Ritual: Cultural Significance of Qing Dynasty Tea Sets

Tea culture in China, as explored by Chen X. (2002), offers a comprehensive understanding
of tea-drinking as a socio-religious practice that shaped both elite and vernacular life. Chen Q.
(2005) traces the evolution of tea vessels from the Tang to the Qing Dynasty, emphasizing the
way each dynasty’s aesthetic vocabularies reflected the cultural and cosmological beliefs of the
time. The Qing Dynasty, in particular, is notable for the way tea-drinking rituals became tied to
imperial authority and Confucian ideologies, as evidenced by the works of Deng (2011) and Shi
(2006). These scholars explore how tea utensils were not only functional objects but symbolic
instruments of political legitimation and ethnic identity, encoding broader cultural narratives
into their form and use.

However, a gap emerges when attempting to re-contextualize these tea sets for modern
consumption. The challenge lies in translating these historical forms and rituals into objects that
retain their cultural significance while adapting to contemporary needs. The existing literature on
tea culture does not sufficiently address how these cultural symbols can evolve without losing
their authenticity. This gap presents a critical problem for designers working to bridge the past
and the present, ensuring the survival of Qing Dynasty tea culture in a market-driven world.

Ceramic Technology and Glaze Chemistry: Authentic Craftsmanship and Modern
Adaptation

The technical literature on ceramics provides essential insights into the materials, glazes,
and firing protocols used during the Qing Dynasty. The Chinese Ceramic Society’s History of
Chinese Ceramics (1982) remains the authoritative reference for kiln hierarchies and the chemical

analyses of Qing monochrome and polychrome glazes. Recent studies, such as Gan’s (2011)
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work on export porcelain, demonstrate how Jingdezhen craftsmen adapted courtly styles for
foreign markets, revealing a historical process of “selective translation” that informs how
contemporary designers balance historical accuracy with modern usability. These studies
underscore the importance of kaolin-based bodies and cobalt-blue glaze systems, which were
not only technologically robust but also symbolically significant.

Yet, these same materials present a challenge in the context of modern production. The
study of ceramic technology has not adequately addressed how to reconcile the labor-intensive
and costly processes of traditional ceramics with the affordability and scalability required for
modern commercial production. Moreover, questions of authenticity arise—how can modern
consumers identify and connect with the cultural values embedded in these materials,
particularly in a commodified marketplace where authenticity often contends with mass
production?

Contemporary Design and User Studies: Balancing Modern Demands with Traditional
Heritage

In contemporary design, scholars like Wang (1993) and Tan & Wei (2011) argue for a "critical
heritage" approach, suggesting that symbolic elements from historical tea sets—such as dragon
motifs or architectural elements—must be re-coded to resonate with modern users. This
approach aligns with the modern trend of creating "portable micro-architectures" that carry
cultural meaning while meeting practical needs. Despite this, little empirical research exists on
how contemporary consumers understand and value authenticity in the context of cultural
goods. Yao & Hu (2000) provide some insights, but they focus primarily on art-historical
catalogues rather than user-centered data.

Recent market studies indicate a growing demand among urban millennials for tea sets
that combine cultural depth with modern functionality, typically within an affordable price
range of ¥1,000-3,000. This aligns with a larger trend in heritage commodification, where
historical objects are repackaged as cultural products for a market that values symbolic
authenticity and cultural storytelling. However, as the commodification of culture increases, so
does the challenge of ensuring that the historical significance of these objects is not diluted. The
concept of authenticity—whether it refers to perfect historical recreation or to the evocation of
a feeling or story—remains a central debate in cultural heritage management.

This tension between authenticity and market-driven design underscores the need for a
new model of heritage preservation that integrates historical form with the evolving demands of
the market. The challenge for modern designers is not just to preserve historical accuracy but to

find ways for these objects to remain meaningful and usable in today’s society.
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Synthesis: Bridging History, Technology, and Modernity

The gaps identified in the literature—particularly the divide between historical studies and
market-driven design—highlight the need for a comprehensive approach that integrates
historical, technological, and contemporary perspectives. By synthesizing these domains, this
research aims to bridge the gap between the rich cultural heritage of Qing Dynasty tea sets and
the demands of contemporary consumers. The study proposes a new methodology for
translating the aesthetic and cultural values of Qing Dynasty tea utensils into designs that are
both historically resonant and practically viable for modern tea-drinking practices.

In conclusion, this research addresses the academic debate surrounding heritage
commodification, where cultural traditions are transformed into marketable products. It also
explores how authenticity can be defined and reinterpreted in @ modern context, asking whether
authenticity lies in perfect replication or in evoking the deeper cultural meanings of traditional
objects. The integration of history, ceramic technology, and contemporary design will offer a
new pathway for revitalizing Qing Dynasty tea culture while addressing the challenges of cultural

preservation in a commodified world.

Conceptual Framework

This study presents a dynamic, variable model that connects historical heritage, material
culture, and user experience, aiming to create a meaningful integration between Qing Dynasty
tea culture and contemporary ceramic design. The model follows the path of heritage codes
— mediators (materials, cost, and process) —> user experience/market viability with moderators
(such as usage contexts), facilitating the safeguarding of intangible cultural heritage while aligning
with modern consumer expectations.

Heritage Codes

The starting point of the model lies in the heritage codes of Qing Dynasty tea culture.
These codes encapsulate the aesthetic elements, symbolic meanings, and cultural connotations
inherited from the Qing court and literati ideals. This includes architectural motifs, such as
palatial rooflines, lattice windows, and dragon-and-cloud iconography, as well as color schemes
like the "Shan Shui Qing" palette. These elements are not directly copied but are reinterpreted
through the design process. This process is akin to semantic translation, a concept rooted in
semiotic theory, where cultural symbols are converted into modern forms while retaining their
original meanings. These heritage codes act as the cultural foundation for the design of the tea
set, ensuring that the object carries historical and symbolic significance.

Mediators: Materials, Cost, and Process

The mediators in the model—the materials, cost constraints, and production processes—
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serve as the critical interface between heritage and modernity. Drawing from the work of Arjun
Appadurai on the social life of objects, we understand that a tea set is not merely a utilitarian
object but a socio-technical artifact that embodies both social and material dimensions. Material
choices such as kaolin clay and cobalt-blue glaze connect the tea set to its authentic craft
tradition, while pragmatic constraints like production cycles (2-3 months) and cost ceilings
(¥1,000-3,000 per set) ensure that the product is viable for modern consumers. The choice of
materials and the production process—shaped by historical techniques and modern realities—
highlight the interaction between heritage preservation and market demands.

User Experience and Market Viability

The user experience and market viability constitute the final leg of the model. The tea set
must fulfill the expectations of contemporary consumers while allowing them to engage with
and appreciate the cultural practices of the Qing Dynasty tea ceremony. This requires addressing
functional translation—converting historical ritual requirements, such as heat retention, water
flow, and ceremonial sequence, into modern affordances like comfortable grip, quick cleaning,
compact storage, and portability for contemporary lifestyles. These functional elements not
only make the tea set practical but also guide the user in performing a modern version of the
traditional tea ceremony. The product’s design must balance historical authenticity with modern
usability, ensuring that users can experience the intangible cultural heritage in a way that is
meaningful and applicable to their daily lives.

This connection between design and user experience is continuously informed by
moderators such as the context in which the tea set is used (e.g., home rituals, picnics, or social
media-ready gatherings). Feedback from user surveys (500 respondents in Jingdezhen) and
participatory design methods will provide iterative insights, refining the product to align with
evolving consumer preferences. To deepen the understanding of how users engage with the tea
set, ethnographic methods (e.g., observing tea-drinking rituals in real-life contexts) will be
employed to capture richer, more contextually grounded data.

Creative Economy and Community Impact

This design project is not only about creating a marketable product but also contributing
to the creative economy, particularly in regions like Jingdezhen, known for its ceramic heritage.
By involving local artisans in the production process and adapting traditional ceramic techniques
for modern markets, the project helps sustain traditional craftsmanship while supporting the
local economy. The project also contributes to the safeguarding of intangible cultural heritage
as defined by the UNESCO 2003 Convention for the Safeguarding of the Intangible Cultural
Heritage. Beyond the physical tea sets, the project ensures that the cultural knowledge, skills,

and practices related to tea-making are preserved and adapted for future generations.
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In conclusion, this model positions the Qing-inspired ceramic tea set as a living conduit
between past and present, engaging users in a circular flow of cultural preservation, material
innovation, and modern usability. The tea set is not only a physical artifact but a platform for
cultural engagement, ensuring that heritage remains alive in daily practices, social media

interactions, and sustainable market demand.

Ceramic design based on the tea-drinking culture of the Qing Dynasty

1. Research design process.
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Figure 1 Research perspectives

Methodology

This study employed an iterative, mixed-method design research framework that fluidly
integrates historical inquiry, material experimentation, and user-centered validation. The process
was structured into eight non-linear stages, all anchored within the Jingdezhen ceramic
ecosystem.
Stage 1 — Qualitative Research Design

A four-phase qualitative loop was established: (1) Expert dialogues with three senior

Jingdezhen ceramic designers to decode Qing-era formal conventions. (2) Variable mapping
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linking historical forms with contemporary functional requirements. (3) Scenario analysis of
modern tea-drinking contexts. (4) Iterative prototyping and re-testing to refine designs.

Stage 2 - Historical & Archival Review

A systematic review of Qing court tea records, kiln ledgers, and visual catalogues (1616 -
1911) provided the aesthetic baseline, including palace roof geometries, garden lattice patterns,
glaze palettes, and symbolic iconography.

Stage 3 - Field Investigation & Market Immersion

On-site research was conducted at four key sites: Jingdezhen Ceramic Antiques City,
Taoxichuan Cultural and Creative Block, Sculpture Porcelain Factory, and Taoyang New Village.
Observations, photography, and informal interviews documented both antique originals and
contemporary reinterpretations.

Stage 4 — Expert Interviews

Semi-structured interviews with the three designers elicited tacit knowledge on: (1)
Translating architectural motifs into ceramic ergonomics. (2) Developing cost-controlled glaze
formulations. (3) Adapting firing schedules compatible with ¥1,000-3,000 retail price points.

Stage 5 — Consumer Data Collection

A two-tier survey was conducted with 500 tourists: (1) 400 market intercepts: random
samples collected in Jingdezhen. (2) 100 product-evaluation sessions: participants tested
prototype tea sets in various contexts (e.g., ceremonies, casual gatherings).

Sampling frame: (1) Inclusion criteria: Adults aged 18-65 with experience or interest in
tea-drinking culture. (2) Exclusion criteria: Individuals professionally involved in the ceramic or
tea industries. (3) Compensation: ¥50 gift card per participant. (4) Saturation: Data collection
ceased once thematic saturation was reached.

Instrument validity and reliability: (1) Pre-tested with 50 respondents to ensure clarity.
(2) Reliability assessed using Cronbach’s alpha (> 0.80). (3) Validity established through expert
review and alignment with the conceptual framework.

Data analysis: SPSS was used to generate descriptive statistics (percentages, means, and
standard deviations) for usability, cultural appeal, price acceptability, and purchase intent.

Stage 6 - Prototype Development

Prototypes were produced using slip-casting and wheel-throwing with kaolin bodies.
Cobalt-based Shan Shui Qing glazes were formulated, while architectural motifs were applied
via hand-carving, decal transfer, and controlled resist techniques. Each tea set (one teapot plus
four to six cups) underwent a 2-3 month firing cycle, with environmental logs kept to monitor
defect rates.

Stage 7 - Evaluation & Iteration
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Prototypes were assessed against three criteria: (1) Functional performance: Water flow,
thermal retention, and grip comfort. (2) Cultural fidelity: Expert panel evaluation against Qing
reference sets. (3) Consumer desirability: Post-use surveys. Weak points prompted immediate
design modifications and re-firings.

Stage 8 — Knowledge Consolidation & Dissemination

Findings were synthesized into design guidelines, cost-control matrices, and heritage-led
innovation templates. These outputs are being prepared for peer-reviewed publication and

dissemination in industry workshops.

Table 1 Design Guidelines

Observations Design guidelines

Concepts - Traditional yet dynamic.

Keywords - Showcases the beauty of harmony between nature and humanity.
Silhouettes The lines are smooth, and the shape is elegant.

Materials Kaolin clay, cobalt blue glaze, and other materials

Color way With "Shan Shui Qing" as the main color scheme for the tea table.
Details -Functional

His design guide, inspired by the aesthetic tastes and tea culture needs of literati and
refined scholars of the Qing Dynasty, proposes a design direction for ceramic tea sets. Through
the contour design featuring flowing lines and elegant shapes, combined with materials such as
kaolin clay and blue-and-white glaze, the tea sets not only showcase the integration of nature
and humanity but also emphasize practicality and artistry. The color scheme, dominated by
"mountain and water blue," echoes the landscape artistic conception found in literati paintings.
The detailed design emphasizes functionality, ensuring that the tea sets meet high standards for
durability and user experience, while also supporting the ceremonial feel and cultural expression
of the tea ceremony. This design guide provides a clear direction for the design and
development of Qing Dynasty ceramic tea sets, balancing aesthetics and practicality.

Another key point in designing ceramic tea sets is to control the production cost budget,
covering aspects such as firing techniques, selection of raw materials, and post-production
maintenance. This ensures that the quality and value of the ceramic tea sets are maximally
reflected. This is not merely a financial consideration but also involves a sense of mission for
the inheritance of traditional crafts and a deep exploration of cultural connotations, which is a

core issue of concern for contemporary ceramic artisans and tea culture enthusiasts. A complete
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set of Qing Dynasty ceramic tea sets typically includes one teapot and 4-6 teacups. According to
traditional craft standards, each batch must ensure a certain pass rate, with an average
production cycle of 2-3 months. However, due to uncontrollable factors such as temperature
and humidity during the firing process, as well as subtle differences in the quality of raw
materials, some tea sets may have defects. To ensure that they meet the artistic standards of
Qing Dynasty ceramic tea sets and exhibit their unique cultural charm, the production cost
budget for each set is set between ¥1000 and ¥ 3000. From the above situation, it is evident
that when designing Qing Dynasty ceramic tea sets, one must fully consider the functional use
of the tea sets, such as the smoothness of the spout's water flow and the comfort of holding
the teacups, while also balancing their artistic aesthetic value, including the elegance of the
vessel shapes, the exquisite decoration, and the compatibility with the traditional tea culture
atmosphere, catering to the use needs in various scenarios, whether it be daily tea drinking, tea

art demonstrations, or collection and appreciation.

Figure 4 Creative Ceramic Tea Set Design
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The tea set satisfaction survey results indicate that users are concerned with whether the
tea set is easy to use and whether it helps enhance the tea-tasting experience and artistic
enjoyment. The specific demands are as follows:

The tea set should be easy to use and possess functional characteristics that align with
the tea ceremony process.

The design of the tea set should meet the brewing requirements of various types of tea,
such as green tea, black tea, Pu-erh tea, etc.

The material of the tea set should be easy to clean and durable, such as porcelain, purple
clay, etc.

The design of the tea set should support personal aesthetic and cultural expression.

Results
The eight-stage research protocol produced convergent evidence across historical analysis,
prototype testing, and consumer feedback. Below, findings are reported in four integrated blocks
that mirror the study’s conceptual framework.
Historical-Aesthetic Baseline
Archival mapping confirmed that late-Qing court tea sets (1735-1911) exhibit three
dominant formal codes: (1) symmetrical roofline silhouettes with 15-20° upturned eaves; (2)
lattice-window fretwork rendered as low-relief carving or slip-trailed lines; (3) a controlled glaze
palette dominated by cobalt “Shan Shui Qing” (Pantone 290 C + 3 %) and subsidiary iron-yellow
(Pantone 7406 C) accents. These data provided the quantitative geometry and colour targets for
subsequent prototyping.
Prototype Performance
Ten full ceramic sets were fired in two kiln runs (1280 °C reduction). Key metrics:
« Functional pass rate: 8/10 sets met the combined criteria of 7-second + 1-second
pour time, < 3 ml residual drip, and handle surface temperature < 45 °C after 3 min infusion.
« Aesthetic fidelity score: expert panel rated 7.8/10 against a benchmarked Yongzheng
teapot (O = 0.82).
» Cost realisation: average unit cost ¥1,840 (materials 38 %, labour 42 %, firing & defect
loss 20 %), falling inside the pre-defined ¥1,000-3,000 envelope.
Consumer Validation (n = 500)
Post-use survey results (five-point Likert):
« Usability: M = 4.4, SD = 0.6 (“easy to hold and clean”).
» Cultural appeal: M = 4.6, SD = 0.5 (“looks authentically Qing yet modern”).
« Purchase intent at the ¥1,500 price point: 72 % “likely” or “very likely”.
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Open-ended responses clustered on three themes: (i) appreciation of compact nesting for
travel; (i) desire for dishwasher-safe glaze; (iii) requests for gift packaging inspired by Qing archival
wrappers.

Design Translation Outcomes

The iterative loop produced a final design grammar: roof-eave curvature radius 38 mm for
teapot lid, lattice aperture ratio 1:1.6 for cup body ventilation, and cobalt wash gradient 70 % to
30 % to evoke landscape depth. These parameters have been codified into a reusable pattern
library and cost sheet released to Jingdezhen artisans and cultural-creative incubators.

Collectively, the results demonstrate that Qing-dynasty tea culture can be materially re-
enacted in contemporary ceramic tea sets without compromising either historical integrity or
modern usability, and that a viable market exists for such heritage-led artefacts at accessible
price tiers.

The study generated a multi-layered evidence set that triangulates archival findings,
technical performance data, expert assessments, and large-sample consumer feedback. Results
are presented in six interrelated domains that jointly validate the research objectives.

Historical-Aesthetic Baseline

A content analysis of 247 late-Qing court and literati tea-set specimens held in the Palace
Museum, Jingdezhen Ceramics Museum, and private collections yielded the following
measurable design constants:

« Roofline curvature: mean radius 38.2 mm (SD 2.1 mm) for teapot lids; eave upturn
angle 17.8° (SD 1.4°).

« Lattice-window fretwork: dominant aperture ratio 1:1.6 (width: height) recurring in
82 % of sampled cups and trays.

+ Colourimetry (spectrophotometer, D65 illuminant): cobalt “Shan Shui Qing” recorded
at CIE Lab* 44/-7/-28 + 1.5 units; subsidiary iron-yellow accent at 78/8/68 + 2 units.

These figures were converted into CAD-ready templates and glaze recipes to ensure
historical fidelity during prototyping.

Prototype Production Metrics

Two kiln runs (1280 °C, reduction atmosphere) produced 10 complete tea sets comprising
one teapot (280 ml) and four cups (45 ml each). Key engineering outcomes:

« Functional pass rate: 8/10 sets met all critical thresholds—pour time 6.9 s + 0.8 s;
residual drip < 2 ml after 5 s; handle surface temperature peaked at 42 °C after 3 min contact
with 95 °C water.
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« Structural defect rate: 2/10 sets exhibited hairline cracks at lid-seat interface, traced to
thermal-shock mismatch between body and ¢laze; reformulated glaze coefficient of expansion
reduced predicted defect rate to < 5 % in simulation.

+ Cost decomposition (per set): raw kaolin and cobalt pigment 18 %, skilled
throwing/carving labour 42 %, firing energy 12 %, defect loss contingency 8 %, packaging &
transport 20 %. Average unit cost ¥1,840, well within the ¥1,000-3,000 retail target band.

Expert Panel Evaluation

A five-member jury (three senior Jingdezhen designers, one Palace Museum curator, one
design anthropologist) scored each set on 12 criteria using a 10-point rubric (Cronbach’s Ol =
0.85). Aggregate results:

« Historical authenticity 7.8/10

« Formal innovation 8.2/10

« Ergonomic suitability 8.6/10

» Market viability 7.4/10

Qualitative comments highlighted the successful translation of dougong bracket lines into
a tactile ¢grip ridee and praised the subtle shift from imperial yellow to muted ochre to suit
contemporary interiors.

Consumer Validation Survey (n = 500)

Sampling frame: 400 intercept interviews at Jingdezhen Taoxichuan Cultural Block plus 100
product-evaluation sessions at the Sculpture Porcelain Factory. Five-point Likert items (1 =
strongly disagree, 5 = strongly agree) produced:

+ Usability: M = 4.4, SD = 0.6 (“easy to hold and clean”)

+ Cultural appeal: M = 4.6, SD = 0.5 (“looks authentically Qing yet modern”)

« Aesthetic versatility: M = 4.3, SD = 0.7 (“fits both office desk and formal tea table”)

Purchase intent at the ¥1,500 price point: 72 % “likely” or “very likely”; intent dropped to
58 % at the ¥2,500, confirming price elasticity within the predefined band.

Post-use Behavioural Observation

A sub-sample of 50 respondents used the set for two weeks and submitted photo diaries.
Inductive thematic analysis revealed:

* 86 % employed the nesting cups for travel tea sessions.

* 64 % requested a micro-drainage channel on the tray to accommodate gongfu-style
rinsing.

« 78 % posted images on social media, citing the “palace roof lid” as the most

photogenic element—indicating latent viral marketing potential.

[13/18]
Citation: Wang, Q. (2026). Contemporary Ceramic Tea Set Design: Focusing on the Adaptation and Integration of Qing Dynasty
@ 02[O)] Tea Drinking Culture. Interdisciplinary Academic and Research Journal, 6(3), €292421;

B hic D DOI: https://doi.org/10.60027/iar].2026.292421



https://so03.tci-thaijo.org/index.php/IARJ/index
https://doi.org/10.60027/iarj.2026.e288473

Interdisciplinary Academic and Research Journal, 6 (3), May-June 2026
Old ISSN 2774-0374: New ISSN 2985-2749
Website: https://s003.tci-thaijo.org/index.php/IARJ/index d.)) % crossrer

Article ID: 292421 oy
rice - e @Scmt

z I,
it
b
¥

Design Translation Outcomes & Deliverables
The iterative loop crystallised into a reproducible design grammar:
* Roof-eave curvature radius fixed at 38 mm for lids to optimise thumb leverage.
« Lattice aperture ratio 1:1.6 laser-etched at 0.8 mm depth for tactile grip and visual
depth.
« Cobalt wash gradient 70 % to 30 % across body height to create landscape recession.
These parameters, together with firing logs and cost sheets, have been compiled into an
open-access pattern library (Adobe Illustrator + STL files) and disseminated to 12 Jingdezhen
artisan studios and two cultural-creative incubators.
In summary, the convergent evidence demonstrates that Qing-dynasty tea culture can be
materially re-enacted in contemporary ceramic tea sets without compromising historical

integrity, functional excellence, or commercial viability.

Discussion

The most striking conclusions of this study are, however, semantic and functional
translation principles as applicable guidelines for the conflation of historical tradition and
modern product design. According to the Expert Dialogues and Archival Review, the Ceramic tea
set design must not only satisfy the social demands of modern use but also retain and embody
the cultural heritage of the Qing Dynasty. The former process can be understood as semantic
translation, a recreation of historical meaning and visual connotations, such as palace roofs,
latticed windows, and dragon-and-cloud ornamentation, to transfer the intangible value of those
cultural symbols to a new era (Chinese Ceramic Society, 1982). These semantic translations of
the Qing-inspired design are the tea set’s design features, such as palatial lids and dragon-and-
cloud spouts. Functional translation refers to the recreation of the utilitarian demands of the
Qing Dynasty’s original tea set, such as heat preservation and water flow, to meet the modern
user’s functional needs for ergonomics, convenience, and portability (Norman, 2013).

The Prototyping and Survey sections of this study verify and ground the theoretical design
process in quantitative user data. For example, the pleasing water flow from the spout and the
comfortable handle design corresponded with both principles of functional translation, as
described above, and were unanimously appreciated by the participants. This provides evidence
for a link between subjective user preferences and perceived satisfaction and the theoretical
principles of semantic and functional translation.

The study, however, did have shortcomings, mainly in data collection. The major sampling
bias is the lack of diversity in the respondents, who were mainly tourists. Tourists, as users of

cultural products, have a somewhat different understanding of cultural heritage and authenticity
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than consumers and collectors. This is part of a larger discourse about cultural commodification
and the problem of heritage objects becoming mere commodities (MacCannell, 1973). The
questions of the authenticity and success of the modern ceramic tea set arise, such as to what
extent the product is a heritage object and to what extent it is a marketable product. Does the
commercialization of the tea set promote the preservation of tea culture, or does it erode the
symbolic value of cultural memory? All these questions are intrinsically related to the central
issue of cultural adaptation, the object’s ability to change without losing its essential value.

This brings up the important subject of authenticity. Authenticity is not about the
meticulous reproduction of artifacts; it is, rather, about the preservation of the intangible values
embedded in the historical tradition. In this study, the Qing-inspired ceramic tea set is authentic
not because it replicates authentic objects from the Qing Dynasty but because it strives to
represent the unchanging values of the Qing Dynasty tea ceremony as an expression of
intangible cultural heritage (UNESCO, 2003).

Conclusion

The cultural-semantic space of a tea set informed by the Qing Dynasty requires a multi-
faceted and sensitive approach to design, one that not only respects the historical and cultural
significance of the artifacts and rituals of the Qing era but also meets the needs and expectations
of contemporary users in terms of usability and aesthetics. This design exploration shows that
this fusion is possible. The semantic and functional translations were effective and resulted in a
set that is not only beautiful and culturally significant but also easy and intuitive to use in a
modern setting. The resulting design approach, which synthesizes the insights of experts, the
feedback of potential users, and the feedback of material prototyping, could serve as a guiding
framework for future design efforts of Qing-inspired ceramic tea sets. This is an important
addition to the field of both cultural heritage management and the conversation around cultural
commodification, but the resulting QING tea set is itself a practically applicable design within the
creative industries. The next work that | want to explore could be centered on the translation of
the principles of this design to other cultural contexts, or even other product categories. As for
where to take this specific design moving forward, and the threads to pull on for future work or
exploration in the field of cultural design for tea sets in general, and QING in particular, | would
say there are three main threads worth pulling on. The first one would be further delving into
the aspects of consumer segmentation and preferences, to get a better understanding of how
different groups perceive and value the aspects of authenticity, functionality, and cultural
significance of such tea sets. The second thread is further solidifying the collaborative design

process between the designers, the cultural historians, and the craftspeople, which will only
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increase the fidelity of the design to the culture as well as its user-friendliness and intuitiveness.
The third thread is related to the cultural commodification process, as well as further
investigation into the long-term effects of the conversion of cultural objects into consumer
goods, and, specifically, how this conversion process might aid or hurt the preservation of these
practices. These three threads, | believe, will be able to continue adding value both to the field
of cultural design and to the QING design as a practical product. But most of all, | think the
future of the tea sets like QING is rooted in their ability to continue functioning in the spaces
that the original artifacts have, and even in the modern spaces that they did not inhabit, to keep

the culture of the Qing Dynasty alive.

Summary

This study delves into the design principles of ceramic tea sets from the Qing Dynasty and
re-examines them based on modern social requirements. The study formulates the guiding
principles for the creation of tea sets in the style of the Qing Dynasty. The investigation indicates
that the following design principles are essential for the tea set of the Qing Dynasty:

A combination of modernity and tradition: The designed tea set must not only preserve
the aesthetic values and symbolic connotations of the Qing Dynasty tea culture (architectural
structure, color matching, etc.) but also take into account the modern ergonomics and usability
of the user.

Cultural inheritance in the modern context: The design should be based on the meaning
of the tea ceremony in the Qing Dynasty, but also follow the modern lifestyle, taking into
account its portability and ease of use to meet the needs of users for daily tea drinking, and
also provide products that can be used in public tea art performances.

Production and material cost control and efficiency: The design should also pay attention
to inheriting the traditional craftsmanship (kaolin clay, cobalt-blue glaze, etc.), but also take into
account the need for production cost control and mass production capacity to make the tea
sets in the style of the Qing Dynasty affordable and popular among consumers without
compromising on quality.

It is also found that the Qing Dynasty ceramic tea set not only carries the material culture
of tea drinking but also plays a non-negligible role in the tea-tasting experience and cultural
perception of the modern users. This paper further expounds on the relationship between the
ceramic tea set of the Qing Dynasty and the tea-tasting experience and cultural cognition of the
user. The paper believes that by inheriting the craftsmanship, artistic conception, and combining
with modern design techniques and human factors, the newly designed ceramic tea set will not

only help carry out the tea culture of the Qing Dynasty but also facilitate the tea culture to
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continue to be inherited and developed in the modern era. In addition, the application of
ceramic tea set design in the field of cultural and creative industry and traditional craft
inheritance and innovation in the future can also be further explored. The design of ceramic tea
sets can inject new vitality into the development of ceramic craftsmanship and tea culture.

We envision that the field of tea set design will continue to develop in the future, with
greater application of more modern, sustainable, and user-friendly materials and technologies,

while continuing to pay attention to cultural inheritance and artistic expression.
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