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Abstract

Background and Aims: At present, silk fabric is a valuable economic product, helping to
generate income for the community and the country. It is a cultural heritage with a long history
and is known internationally for its beauty, quality, and special properties. This research aimed
to 1) study the marketing strategies of the silk products of Nong Khuen Chang, Tha Song Khon
Subdistrict, Mueang District, Maha Sarakham Province, 2) study the performance of the silk
products of Nong Khuen Chang, Tha Song Khon Subdistrict, Mueang District, Maha Sarakham
Province, 3) test the relationship between marketing strategies and the performance of the
silk products of Nong Khuen Chang, Tha Song Khon Subdistrict, Mueang District, Maha
Sarakham Province, and 4) test the impact of marketing strategies on the performance of the
silk products of Nong Khuen Chang, Tha Song Khon Subdistrict, Mueang District, Maha
Sarakham Province.

Methodology: The sample group for this research comprised 109 entrepreneurs of Mudmee
silk products in Ban Nong Khuean Chang, Tha Song Khon Subdistrict, Mueang District, Maha
Sarakham Province. A questionnaire was used as the tool. Statistics used for data analysis
included percentages, means, standard deviations, multiple correlation analysis, simple
regression analysis, and multiple regression analysis.

Results: It was found that silk fabric product entrepreneurs in Nong Khuen Chang Village, Tha
Song Kon Subdistrict, Mueang District, Maha Sarakham Province held high opinions of overall
and individual marketing strategies, namely products, differentiation, low production costs,
and market penetration. Silk fabric product entrepreneurs in Nong Khuen Chang Village, Tha
Song Kon Subdistrict, Mueang District, Maha Sarakham Province held high opinions of overall
and individual performance, namely market share, sales growth, and customer satisfaction.
The analysis of relationships and impacts found that 1) Marketing strategies in terms of
products had a positive relationship and impact on overall performance, market share, and
sales growth. 2) Marketing strategies in terms of differentiation had a positive relationship and
impact on overall performance, sales growth, and customer satisfaction. 3) Marketing strategies
in terms of low production costs had a positive relationship and impact on overall
performance and customer satisfaction.

Conclusion: Marketing strategies have a positive relationship with performance. Therefore, the

entrepreneurs in the silk products sector in Ban Nong Khuen Chang, Tha Song Kon Subdistrict,
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Mueang District, Maha Sarakham Province, should use the information from this research to
plan product development and create a sustainable competitive advantage in the future.
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(Alpha-coefficient Method) a1u33983ATOUUIA (Cronbach)
4.2.3 NMSNAFDUAMNAUNUSTENINeFINUTBaTE (Multicollinearity Test) Tagn1511an
Variance Inflation Factors (VIFs)
4.3 admlilummasou
4.3.1 MyInTevianduiushuunyan (Multiple Correlation Analysis)
4.3.2 MTIATIEINT0A0988E19918 (Simple Regression Analysis)
433 mﬁmswzﬁmsamaﬂquwmm (Multiple Regression Analysis)
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NANI539Y

fiToiiauenansideizes nagnsnsnanadifisienanisiiuauvewansdaeifilnusinnd
trunueadeuts duaviassneu dunewles Swmiaumatsam awingUszasdveanisidelu
Useidiu fadl

1. mylesgimnuAniiuieiunagnsnsnanveaan st matani tunusadeudng
FuavidesAau enneles Jamdinumansany
M5l 1 HamTieTgiszdunsAniuAsUnagnsnIImann uansAade X wavdiudoauy
111531U (S.D.)

NagNINIINAIN X  SD. szduanuAaiu
1. AuNAnsTu 3.98  0.69 110
2. AUASINAULANANY 4.06  0.64 110
3. ﬁmmiﬁé}’unumimamﬁﬁ’] 388 0.76 10
4. AUNSIAIERAN 446 031 1N
Tngsu 4.44  0.28 110

9115797 1 wudn fusnoumswandneitnlnutand dhunusadeudrs suavitassnou
sunaios Ymiaumansa farwAnduiedumsiinagnénsnainlaesin eglussdvann (X =
4.49) oRansanduses egluszduann $1uru 4 du neiFesdiduainunlutes 3 dduusn
LAwn A1UNI59ER81A (X = 4.46) ATUNITATNAULANAIL (X = 4.06) kagATUNEATMI (X =
4.98)

2. Mhaszdanudadiuisfuranmsiduiuvewansueiiludand Srunueadou
%19 ANUATINADIADUN BLNBLIBY FINTANMEITANM
A15199 2 HaMTIPTEsERUAURATIu AT T UNaNSA LY Lansreas X wavdrudosuu
111531U (S.D.)

NANITALEUIIU X SD.  sziupnudadiu
1. AUAIULUINIIAITAAN 3.97  0.62 110
2. AUNSAULAYB9LanYE 4.09 0.62 170
3. muauianelavesgnan 3.90 0.66 110
Tnysu 3.99  0.39 110

9111579 2 WU fuszneumsnanfusithluusiandl Trunueadeudis duavinassneu
suneiles Swminmmnansany fanuAaiuisrtunsiinamssidunulaesin eglussduin (X
- 3.99) WeRinrsandusiedu egluszduinn S 3 s leun Fumsivlnvessonuie (X =
4.09) AuduLUmIensnaIn (X = 3.97) wagsuanufisnelavesgnal (X = 3.90)
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3. NSNAFBUANEUUSLANSANFUNUS
M1399 3 HANIVAERUANFUUTEANTANANNUS I1AT1LANNFUNUTIENINNAYNTNITAAIANUNS
AT UINURNA AN U E TN and UIUnUe9T dUT19 $1UAYIIER9ABY B1LNBLEL DY F9UIA

UMENTAY
NagNINIINAIN Nan1sAttiueu t p-value
Tagsau
Fuszavs | anuranawadeu
nsanaDY UINIFIU
ﬂlﬁﬂ\‘l‘ﬁl (a) 0.935 0.213 4.399 0.000*
AUNERTUN (PRO) 0.316 0.029 10.892* 0.000
ANUNITASNAIULANAI (DIF) 0.269 0.030 8.839* | 0.000
é”mmiﬁé]’unumimamﬁﬁw 0.248 0.025 9.747* | 0.000
(CL)
AUNITLRZAANR (FM) -0.066 0.033 -2.00% 0.048

F=11959 P < 0.000 Ade2 =0.746
o funneanin 0.05

<

INENTNA 3 WU NALNSNIIAIA AIUNEATIN (PRO) ANUNTAIINAILLANAT (DIF) Fiu
N1SRAUNUNITHEATIAN (CL) Uaza1unIszaan (FM) Sanuduiuswasnsenulu@suiniunanis
Afiuaulagsiu (PER) sgeiiteddgveainnseau 0.05 Fagausuauufgiui 1 2 3 uag 4

s
a

4. MInaaeuANNFuTUsvesiuUsEavSNTanneeBaman (Multiple Regression Analysis)

< s

M13199 4 HanedeUANNENTUSYRIFUUTEAVIENTARNRUTINANSENINNAENSNTRATIATUNANS
AAUNUNER A UIEN LUTTRNE U1urUealaugNe ANUAYINEDIAY DLNBLLRY JANIALMIAITAY

A3 PER PRO DIF CL FM VIFs
X 3.99 3.98 4.06 3.88 4.00
S.D. 0.39 0.69 0.64 0.76 0.61
PER 0.560*  0.520*  0.420*  0.068*
PRO 0.136*  -0.083* 0.236* 1.104
DIF -0.017*  -0.083*  1.034
CL 0.153* 1.040

= 1.109

INAITNN 4 WU FanUsdassuraza1udaAuduwus nud se1atiaandgyun
Multicollinearity fatiu §338391n1smaaeu Multicollinearity lngld VIF Us1nginan VIF ¥896a
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wUsBase Ao nagnsn1snaIn TANdews 1.034-1.109 FadlA11esnin 10 wanedndudsdassdl
Anuduiusiuluszauilinelmiatleyn Multicollinearity (Black, 2006, p. 585)

2AUT8NaA

NnNaMTITeiFes nagnmsnaaidsenanisaiuaundndasisldansl tiunuesdeu
fe duavhaesaou sunawles Tainmmanse fifeldefunona il

1. fuszneumsnansamiinlvugdand dhuvueadoutns shuaviaesneu suneiles dmin
uansaa fanuAnfumefsfunisinagnsnisnain Tnesa sundesas sunsasiani
LANANS FUANSIIFUUNSKERTAN Lagsunsianznan egluseiuinn aenndesiunuideves
w38 wglusfe (2560) wud guimsthenismann SawAndiuseifeaiumsiinagnsnisainaasse
wandnel Tnosan oglusesvann Wefinrsuidusiediu egluseduunn ldud du nsndunses
ALAN ATUNITHALILAZATIFFBULLIAIINAR AIUNITHAIUINAYNTNINITNAIA ATUNITIATIEN
W9gsRa AuMIRIHERS I Lagsunswusindndueiididgnan denndesiuuideves nun
was §ununa (2563) Wit fuiunsiienisnana danudsiudieiisadunisinagnsnsnain
Tnesauwaziduseniu agluszduuin laun dundadue drun1sasianuwansig d1un1sane
AAR LLasé’mmsﬁﬁunumiwémﬁGﬁ LaraanARBINUIUITEvDe Calantone, Harmancioglu and
Droge (2010) wu31 wAnfusilusifunumdrdayedied weudsnnanlunisigsisliuszay
mnudu3a uazannsaegsealunandiutsdusgasunssluiiagiu Famaneusenlaldndndusilng
Hue3esilovesnisivuanagnsnisnsaandidfnenmlunisairsgauds uazifiuanuaiusn
yensutstusenadaiiu

2. fsyneunsnansasiEinnustomi Truvusadeudns suaviaesneu sneiles Siwin
uvnansa danuAnudiuseiRsdumsiinanisdiduau Tassw suduudmsmsnan sunis
Wulavesganuny warsumNianelavesgna aglusyiuinn aenndesiuanuideves vasy Bu
guld (2560) WU fUivsgsialaausy dmnuAaiumeiferiumstiauduiagsialassm eglu
TEAUUN mawmmwmmwmu agflusgauinn laun mumanuianelavesgnan auuseansam
nsldmalulad LLaumumimeummaﬂm #0AAOITUNUITLYDY NUNLLAT JUNUTA (2563) WU
fuimsthensnann danudauiiuseifsfunanisdidunumnisnain Tnesm uasdusesy
agluszavan laun AuAURmelaveqnal AUEIULUININITRATIN LagA1uNITAULAYeY
aonAdestuNUAITeues NITEUN A5AVE (2564) WU fUsENRUMTImMAaTUIINA Az LAY e
Tuwananziusenidoanie darwAaiusieetunisiaiudniamanisnain Tnesau egly
seuann 16uA dumnufianelavesgndn sumisifindiuiuvesgnd sMudiuutmisnisnain uaz
AUYDAYIE UAZEDARADINULLIAAUDY Kaosanga (2016) Na1111 Usza@nsaiwnisaiueu fe wa
mMssiunuiiaunsaussaiminessie lngegnelinisdidunuifaunmuaznslinineinsli
\AnUsransamgean wazmsliminensiifogodrsirialiinyslovigeanansaldmineinsid
agRg9ANAEEA uIan danugndes asianuiwalabiwanndie loua dunisussaidmine
A5 drunsianuazlddadensnens drunszuiunsufuiinu uassuaunslavednn
ARl
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18398 AUAILLUINITRANN WagmumMaiulnveweniy dennrediunuideves As1iad Bunidn
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LAADAAA BITUIIUITLVDY NUALUAT TUNUIA (2563) WU NAYNTNITAAIN ATUNEAS 0 3
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5. nagnsn1snann snunsiidununsHERfisn JauduiusuaznanssuiBauandunans
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WU nagMEnIINaIA MunsidunuAsHARTIa femduiusiarnanssnusuInAuNan g
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