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Abstract
Background and Aims: Tourism motivation and satisfaction play an important role in influencing
tourists' behavior and experience. This research aimed to study the behavior, motivation,
satisfaction, and revisit tendency of Thai tourists to Koh Kradan, Trang Province, including the
factors influencing repeat visits.
Methodology: The sample group was 420 Thai tourists aged 20 years and over who traveled to
Koh Kradan, Trang Province. The sampling method was non-probability by accidental sampling.
This research was quantitative by collecting data from questionnaires and analyzing data using
frequency, percentage, mean, standard deviation, and multiple regression analysis.
Results: It was found that 1. Most tourists travel for 2-3 days with their families, receive
information from social media, use personal cars, travel during public holidays, have a budget of
3,001 - 5,000 baht, and travel 3-5 times a year. 2. The pull factors have a higher influence than
the push factors in traveling. 3. The highest satisfaction was with the attractions, followed by
friendliness, accessibility, facilities, tourist activities, and service from staff. 4. The tendency to
revisit is high, as tourists will tell others, return when they have the chance, and spend more time
on the island. 5. The push and pull factors influence the intention to revisit. 6. The satisfaction
with accessibility, facilities, tourist activities, friendliness, and attractions influences the intention
to revisit.
Conclusion: Tourists travel to Koh Kradan during holidays, using private cars, traveling for 2-3
days, budget of 3,001-5,000 baht, 3-5 times a year. The main motivation is the beauty of the
beach, satisfaction with tourism resources, hospitality, accessibility, and facilities. There is a
tendency to recommend and return. Resources and facilities should be developed sustainably.
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B Std. Error (Beta)
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Model Summary
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