Interdisciplinary Academic and Research Journal, 5 (1), January-February 2025 trey
OId ISSN 2774-0374: New ISSN 2985-2749 T e

Website: https://s003.tci-thaijo.org/index.php/IARJ/index
m:{csmr(h(}nw

Integrated Marketing Communications that Affect the Image of the Miss Grand Thailand

Pageant and to Promote Tourism in Thailand

Thawat Santipongchaisri1 and Weera Weerasophon2
Ph.D. (Tourism and Hospitality Management), Suan Sunandha Rajabhat University, Thailand
1E—mail: S65584953002@ssru.ac.th, ORCID ID: https://orcid.org/0009-0007-0797-494X
2E—maiL: weera.we@ssru.ac.th, ORCID ID: https://orcid.org/0009-0009-6905-4019
Received 28/07/2024 Revised 07/08/2024 Accepted 04/09/2024
Abstract
Background and Aims: Miss Grand Thailand pageant is a significant platform for promoting Thai
tourism and culture, generating revenue, and enhancing the country's image. It attracts tourists,
stimulates spending in related businesses, showcases Thai culture to the world, and positions
Thailand as an attractive tourist destination. Additionally, it promotes the Thai beauty and
fashion industry, creates business opportunities, and develops tourism personnel. The pageant
serves as both a beauty contest and an effective marketing tool for promoting the country's
tourism. This research aims to 1) study the perception through integrated marketing
communications of Miss Grand Thailand, 2) compare opinions on integrated marketing
communications influencing the perception of Miss Grand Thailand, and 3) examine the
influence of integrated marketing communications on the perception of Miss Grand Thailand.
Methodology: A mixed-method approach was employed, combining quantitative research using
an online questionnaire with 500 samples selected through systematic sampling (IOC = 0.67,
reliability = 0.920), and qualitative research through in-depth interviews with 9 key informants.
Data were analyzed using descriptive and inferential statistics, including t-test, ANOVA, and
Multiple Regression Analysis.
Results: The study found that 1) respondents had a moderate level of perception through
integrated marketing communications, especially in social media and digital trend creation; 2)
gender, age, education level, and income significantly affected the perception of integrated
marketing communications of Miss Grand Thailand (p < 0.05), while occupation and domicile did
not; 3) integrated marketing communications positively correlated with the image of Miss Grand
Thailand (p < 0.001), with high correlations in electronic communications (r = 0.689) and public
relations (r = 0.618), and moderate correlations in viral marketing, advertising, sales promotion,
and direct marketing.
Conclusion: Integrated marketing communications focusing on digital media and creating shared
experiences are highly effective in generating positive perceptions and attitudes towards Miss
Grand Thailand. Strategies should be tailored to the demographic characteristics of target groups
to enhance the promotion of Thai tourism and culture through the pageant.
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R =0.742, R? = 0.551, Adjusted R? = 0.545, F = 101.237, p-value < 0.001*, Durbin-Watson = 1.978
LR VIF = Variance Inflation Factor, Cl = Confidence Interval, p < 0.05
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