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Abstract
Background and Aims: Research on landline telephone services is crucial to managing
complaints, improving customer satisfaction, and increasing customer retention. Additionally,
understanding customer satisfaction levels keeps businesses competitive in the rapidly
evolving telecom sector. This research has the following important objectives: 1. Gain
knowledge and understanding about customer satisfaction with landline telephone services
provided by Total Access Communication Public Company Limited. 2. Use the analysis results
to develop a basic telephone service model provided by Total Access Communication Public
Company Limited that has standards.
Methodology: The subjects used are frequency, percentage, mean and standard deviation,
and Reference statistical analysis. The measurements utilized are a t-test, One-Way
Examination of Change (ANOVA), relationship examination, and examination. Stepwise Different
Relapse Examination.
Results: the research found that the investigate found that the investigation of client
fulfillment with the landline phone benefit given by Add up to Get to Communication Open
Company Restricted among clients in Bangkok Benefit clients in Bangkok (Y;) client bunch in
Bangkok Open relations side (X,) features a P-value of 0.001 less than 0.05 (0.000 < 0.05) and
deals advancement side (X3) encompasses a P-value of 0.001 less than 0.05 (0.000 < 0.05). It
can be composed as a condition. The relapse investigation is as follows: Y=181.516 + 1.344
(X2) + 2.312 (X5).
Conclusion: Respondents were satisfied with public relations Very high level, but when
considering each aspect, it was found that it was at a high level in every aspect. The average
values from highest to lowest are: Getting to know the target group, followed by understanding
the behavior of the target group.
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