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Abstract

Background and Aims: Academic article on Problems in verifying the seller's identity in online
trading cases: A case study of the online trading case department in this civil court. The objectives
are 1) to study the history and ideas about the establishment of the online trading court in the
Civil Court 2) to study the problems of limitations in litigation to protect consumer rights in the
online trading case of the Civil Court 3) to determine guidelines to improve the laws and methods
for protecting consumer rights in online trading cases to be more effective.

Methodology: This study is a study of related documents and research. Analyze and present
according to educational objectives.

Results: From the results of the study, it was found that there is a problem in confirming the identity
of the defendant of the consumer who is the plaintiff in an online trading case in the civil court.
The law and procedures for protecting consumer rights in online trading cases should be revised
to be more effective as follows: 1) The Court of Justice has established an online trading case
division in the civil court. To consider consumer cases according to the Consumer Court Procedure
Act B.E. 2008 arising from the purchase of goods or services on the Internet. 2) Problems and
obstacles in litigation that cannot be considered and adjudicated on online purchase cases. This
is because most consumers who are plaintiffs do not know the identity of the defendant's
business operator. who sells products because online trading is an agreement between people
who are separated by distance and trusting consumers who do not take due care to verify who
the seller is. When a dispute arose, the defendant seller could not be found. 3) Ways should be

found to get more online business operators to register. By amending the law by increasing
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penalties for violators who conduct online trading businesses without commercial registration as
announced by the Ministry of Commerce. There are stricter and faster legal measures by enacting
laws or regulations forcing online market platform operators to seriously inspect and screen shops
or sellers. There is a strict process for verifying the seller's identity. To create a system to guarantee
safety in transactions. and prevent sellers who have problems or have violated the law and whose
stores have been closed from being able to open new stores again.

Conclusion: All online trading business operators, whether small or large, should be required to
identify themselves. By commercial registration in addition to being beneficial to consumers,
having a registered business operator's store builds confidence among buyers, which has a positive
effect on the business operator's store as well.
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