
 

 

Abstract 
 

 Aims of this research were to study tourism behavior among tourists visited tourism destination in 

Chiang Rai and to study revisited factor at Wat hyua pla kang, tourism destination in Chiang Rai. Sampling of 

385 tourists were gathered by quantitative method and analyzed with descriptive statistics as frequency, 

percentage, mean and standard deviation. 

 Findings were total of 385 tourists mostly are female, with aged between 21-40 years, averaged 

income of lower than 10,000 bahts a month and mostly from the districts outside the city of Chiang Rai. Main 

purpose of the visit is travelling with acknowledged from recommendations. Most of tourists spent one day for 

the visit with family. The visitors mostly also visit watrongkun familiar with the name “white temple”. Most 

visitors spent accommodation fee for the trip. Revisited factors are comprised of firstly well decorations, 

secondly conveniences of traveling, the visitors always come with friends and family for relaxation purposes. 

They encouraged the temple to develop parking system for massive transports and likely to have meditation 

center for overnight stays. Visitors confirmed for revisited again if any chance to come by Chiang Rai. Finally, 

visitors agree watrongkun is most likely the similar tourism destination as Wat hyua pla kang in Chiang Rai. 
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