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Abstract

This research article aims to: 1) analyze the influence of generation z's lifestyle on
electronic loyalty in playing multiplayer first— person shooter online games, and 2) analyze
the influence of generation z's attitudes on electronic loyalty in playing multiplayer first—
person shooter online games. The research design employs a quantitative approach.
The sample comprises 385 individuals from Generation z who play multiplayer first—person
shooter online games and reside in Thailand. Data collection was conducted through online
questionnaires distributed to generation z who play multiplayer first- person shooter online
games, utilizing purposive sampling. The research instrument was an online questionnaire.
Data analysis was performed using descriptive statistics, including frequency, percentage,
mean, standard deviation, and Inferential statistics using multiple regression analysis.

The research findings indicate that Generation z's lifestyle including activities,
interests, and opinions significantly influence e- loyalty in multiplayer first- person shooter
online games at the 0.05 statistical significance level. Additionally, Generation z's attitudes
including cognitive, dffective, and behavioral components significantly impact e- loyalty in

multiplayer first-person shooter online games at the 0.05 statistical significance level.
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=R FIATYNNIDRTITZAU 0.01
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