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Abstract

The objectives of this research 1) to study the influence of service convenience on
customer satisfaction 2) to study the influence of customer satisfaction on intention to use
services of large retail businesses in Rayong Province. and 3) to studly its role as an intervening
variable of customer satisfaction between dimensions in measuring service convenience and
intention to use services of large retail businesses in Rayong Province. Calculate sample size
without knowing the population. At a confidence value of 95 percent, samples were collected
from consumers. There were 400 people who had experience in using large retail businesses

in Rayong Province, using questionnaires as a tool to collect data. Statistics used in data analysis
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include frequency, mean, and standard deviation. and test the hypotheses using a multiple
regression equation.

The results of the study found that most of the respondents were male Age between
26-35 years, bachelor's degree level Working as a civil servant or state enterprise Average
monthly income 20,001 - 25,000 baht, living in Mueang Rayong District. Reasons for choosing
to use the services of a large retail business in Rayong Province Because there are complete
other services The purpose of using the services of a large retail business in Rayong Province
is to purchase products or services. The most popular zone to use the service is the food and
beverage zone. The most popular products purchased are food or drinks. Average cost per visit
is 501-1,000 baht. Frequency of using large retail businesses. In Rayong province in a period
of 1 month, that is, 2 - 3 times. The last day of service was Sunday. Service hours are
3:01 p.m. - 5:00 p.m. The average time it takes to purchase a product or service is
1 - 2 hours, and services in a business that make customers feel convenient are Having a
variety of shops and having a variety of restaurants.

The results of the study found that Service convenience has a positive effect on
customer satisfaction. And customer satisfaction has a positive effect on intention to visit.
Moreover, the results of the study of its role as an intervening variable found that Customer
satisfaction plays a role as an intervening variable between dimensions in measuring

convenience of service and intention to visit. But it only plays a partial role.

Keywords: Service convenience, Customer satisfaction, Intention to visit
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waean: daudsnn Wud avasslatunistiuinig “filddgmeatinnsziy .05

ey .01

NPT 6 HANTANENENNST 3 WA ATHEZAINTHANTLENNS (B =058,
t = 11.05, p-value = 0.00) uazA NRInalagaegnii (B = 033, t = 8.64,
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