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Abstract

Today's Palm sugar products have not been rebranded and developed to be accepted
by their customers. Therefore, the brand must be developed and designed to add value to the
product. The purposes of this research were to study Brand Creation of Palm Sugar in
Phetchaburi province, Thailand. Mixed methodology, quantitative and qualitative method, was
used in this paper by research questionnaire as a tool for collecting data from the Palm sugar
product’s customers, meanwhile setting a focus group for brain storming from the community
enterprise groups. Research finding showed that firstly, Palm sugar product firms didn’t improve
their brand and make the customer’s brand acceptance or even had not their own brand.
Secondly, the crucial factors affecting to brand creation for the customer’s acceptance and
demand emphasized on using fit language to communicate with customers, making clearly
differentiation to brand quality, keeping customers relationship with brand creation and
construction a new characteristic to brand creation consecutively. And finally, the factors
affecting to brand acceptance of Palm sugar products were comprised of brand prominence,
brand efficacy, brand image, consumer decisions about the brand, consumers feel about

the brand and brand engagement.
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faundls Adj. R? = 0.59 Adj. R? = 0.64 Adj. R? = 0.56 Adj. R? = 0.53 Adj. R? = 0.67
VIF Sig. VIF Sig. VIF Sig. VIF Sig. VIF Sig.
AnulaRuYBIRTIRNAT  1.362 .001 1.503 .000 1.362 .000 1.362 .000 1.362 .000
U5 RNBNINBIRTIRUAN 1.371 .000 1.412 .002 1.371 .000 1.371 .000 1.371 .000
NWANHOIAIIRUAT 1.564 .002 1.521 .000 1.564 002 1564 .005 1.564 .001
mssnanlavacfiilnn 1.470 .000 1.342 .000 1.470 000 1.470 000 1470 .000
aagRnuesfiuslng 1.387 .000 1.564 .001 1.387 001 1.387 .000 1.387 .000
ANNNAUABATIANAT 1.155 .001 1.342 .000 1.155 000 1155 .001 1.155 .000
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Mean S.D. Mean S.D. Mean S.D. Mean S.D. Mean S.D.
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UgeANTNINYBIATIRUAN 4.25 0.80 4.15 0.68 4.28 0.85 4.17 0.69 3.89 0.86
AINANEOINTIRUAN 4.39 0.77 4.26 0.87 414 0.91 4.42 0.75 4.36 0.77
nasnaulazesuiing 392 085 402 0.88 412 078 409 082 3.76 0.91
anagRnuesfiuslng 385 079 397 0.69 3.87 0.83  3.96 0.71 3.93 0.79
ANNNAUABATIANAT 3.75 0.87 4.10 0.72 3.98 0.76 4.05 0.65 4.06 0.82
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