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Abstract

The study of the career pathway and factors influencing the business operation of
independent music teachers aims to study career pathway and business operation factors of
independent music teachers, and also factors that affect the decision of parents and students
to receive independent music teacher’s service. The semi-structured interview was a research
tool for collecting data from key informants, namely 4 independent music teachers, 8 parents,
and 8 students who decided to receive the services of independent music teachers. Data were
analyzed by content analysis. The research result found that the pathway and factors that
affect career choosing consisted of internal factors including the need to be a music teacher,
the passion and happiness of teaching, seeing the students' development, and the teacher's
knowledge reviewed, and an external factor is income. Factors affecting the decision of parents
and students to use independent music teachers’ services can be summarized as V (Value),
R (Reputation), F (Flexibility), R (Result Oriented), E (Easiness), and E (Extra service).
This result could directly benefit independent music teachers or those who wish to be and apply

it for their future business operations.
Keywords: Independent Music Teacher, Career Pathway, Business Operation Factor
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