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Abstract

This research aimed to develop teaching exercises of English for Business Communication 1. The
participants in this study were the 233 (the normal students of the second semester, year 2014) and 169 (the
AEC students of the first semester, year 2015, and the normal students of the second semester, year 2015)
students of the University of Phayao who enrolled in this subject (146271 [1] English for business
communication 1). The tools for this research were exercises related with contents taught in the classroom
including Pre-Test and Post-Test, and the questionnaire. The data was analyzed for finding achievement.

The findings showed that most of the participants got higher score after doing Post-Test. In addition,
this research included questionnaire for finding satisfaction of main contents and conversations with
examples, and the additional contents for effective business. The overall image showed that level 4 was
ranked the first, level 5 was ranked the second, level 2 was ranked the third, and level 1 was ranked the
fourth. In the case of commentary results from the participants, the should be reduced contents, the should
be prepared pre-studying documents, the should be added up examples and activities, the should be added
up figures and conversations, and the should be highlighted resume (CV), business and cover letter, and fax

were showed respectively.

Keywords: Teaching Exercises of English for Business Communication 1, Achievement
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